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WHICH    DILTIAZEM    GIVES  effective 

control  in   Angina  with  a  significant  cost  advantage?"1 

WHICH  DILTIAZEM  IS  THE  only  Diltiazem 
available  in  a  true  60,  90  and  120mg  b.d.  dosage  regimen? 


Dilzem  SR. 


WHICH  DILTIAZEM  IS  AN  effective  treatment 
for  Angina  and  has  a  lower  incidence  of  side 
effects  than  Nifedipine?121 


Dilzem  S.R. 


IT  IS  MADE  BY  ELAN  PHARMA,  the  accepted 
innovators   in   drug  delivery  systems,  and   has  just  been 
launched   in  the   U.K.   What  is  it? 

THE  ANSWER  IS 


^1 


DILZEM 


S.R. 


DILTIAZEM  TWICE 


DAILY 


PRESCRIBING  INFORMATION   Presentation  Dilzem*  SR  rs  available  as  Dilzem  SR  60;  Dilzem  SR  90,  Dilzem  SR  120  capsules  containing  60  mg,  90  mg  or  120  mg 
diltiazem  hydrochloride  as  sustained  release  beads  This  sustained  release  formulation  is  designed  for  twice  daily  administration  Indications  All  strengths  are  for  the 
treatment  of  angina  pectoris,  including  Prinzmetal's  angina,  and  in  the  treatment  of  mild  to  moderate  hypertension  Dosage  Adults  The  usual  initial  dose  is  90  mg 
twice  daily  Dosage  may  be  increased  to  180  mg  twice  daily  if  required  Elderly  Initiate  at  the  lower  level  of  60  mg  twice  daily  and  increase  slowly  to  give  the 
required  level  of  control  Do  not  increase  the  dose  if  the  heart  rate  falls  below  50  beats  per  minute  Children  Not  recommended  Contra-indications  Pregnancy, 
lactation  and  women  of  child  bearing  potential  Patients  with  bradycardia  [less  than  50  beats  per  minute),  second  or  third  degree  heart  block  or  sick  sinus  syndrome 
Patients  with  impaired  renal  or  hepatic  function  Left  ventricular  failure  with  stasis  Concomitant  administration  of  dantrolene  infusion  Precautions  and  Warnings 
Caution  in  patients  with  hepatic  dysfunction,  mild  bradycardia,  first  degree  atrio-ventricular  block  or  prolonged  PR  interval,  and  in  patients  receiving  concurrent  anti- 
hypertensive treatment  or  other  hypotensive  agents  or  drugs  with  moderate  protein  binding  Rare  instances  of  hyperglycaemia  have  been  reported  in  association  with 
diltiazem  hydrochloride  The  use  of  diltiazem  hydrochloride  in  diabetic  patients  may  require  adjustment  of  their  control  (Refer  to  datasheet  for  full  instruction) 
Diltiazem  may  increase  the  blood  levels  of  concomitant  carbamazepine,  theophylline,  cyclosporin  and  digoxin  Concomitant  H,  antagonist  therapy  may  increase 
diltiazem  blood  levels  Do  not  suck  or  chew  capsules  Adverse  effects  Diltiazem  is  generally  well  tolerated  Side  effects  include  anorexia,  nausea,  bradycardia,  rash, 
flushing,  ankle  oedema,  malaise,  headache,  gastrointestinal  disturbance,  sinoatrial  and  atrioventricular  block,  elevation  of  liver  transaminases  Legal  category  POM 
Basic  NHS  price:  Dilzem  SR  60;  Blister  pack  (100  caps)  £15  50,  Dilzem  SR  90.  Blister  pack  (60  caps)  £10  94.  Dilzem  SR  120,  Blister  pack  (60  caps)  £12.15  Product 
licence  nos  Dilzem  SR  60  -PL  0018/0205  Dilzem  SR  90-PL  0018/0206.  Dilzem  SR  120  PL  0018/0207    Prepared  Feb  "93 
REFERENCE:  (1)  MIMS  Jan  '93  Drug  Tariff  Feb  '93   (2)  Fnshman  Circulation  77  No  4  774-786  1988,  'Trademark  (WL). 

Elan  Pharma  Limited.  Lambert  Court,  Chestnut  Avenue,  Eastleigh,  Hampshire  SOS  3  ZQ. 
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Department  of  Health  promises,  promises.  Government 
sweet  talk,  then  humbug...  This  week  community 
pharmacy  contractors  in  England  and  Wales  appear  to 
have  been  made  a  pay  offer  for  1993-94  —  and  1994-95!  - 
that  they  can't  refuse.  "Can't",  because  the  perceived 
wisdom  is  that  contractors  have  no  "industrial  clout",  and 
that  the  negotiating  system  only  allows  PSNC  to  exercise 
little  or  no  muscle.  "Can't",  because  the  Department  says 
if  PSNC  rejects  the  terms  of  its  "offer"  in  whole  or  in  part, 
then  the  1.5  per  cent  increase  in  the  global  sum  is  forfeit. 
What  arrogance,  and  what  a  slap  in  the  face  for  the 
profession  that  has  dealt  openly  with  the  Government, 
and  with  the  various  bodies  that  have  examined  pharmacy, 
as  it  seeks  to  match  ever  more  closely  its  services  to  those 
required  by  the  public,  state,  and  pharmacists. 

If  the  Department's  proposal  is  accepted  then  nearly 
3,000  pharmacies  could  be  stripped  of  £6,000  a  year  from 
April  1994.  These  include  600-plus  outlets  from  multiples 
of  five  pharmacies  and  over.  While  the  Government's 
predilection  with  a  market-led  economy  is  understood,  if 
not  respected  by  the  unemployed,  such  an  arbitrary  purge 
of  smaller  pharmacies  does  not  naturally  equate  to  a 
better  quality  service  from  better  pharmacies.  Nor  will  it 
lead  to  a  more  rational  distribution  of  pharmacies.  If  the 
Government  wants  folk  to  look  after  common  ailments 
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themselves  —  with  a  little  help  from  their  friendly, 
accessible,  community-based,  health  professional 
pharmacist  —  rather  than  be  "nannied"  by  GPs  at  NHS 
expense  —  then  why  bite  the  hand  that  services  the  DoH 
more  cost-effectively  than  any  other  profession? 

David  Sharpe  implicitly  told  C&D  this  week  that  the 
profession  "corporately"  does  have  a  choice  in  respect  of 
the  DoH  offer.  He  cited  the  Middlesex  local 
pharmaceutical  committees,  who  plan  to  "withdraw 
co-operation"  from  their  FHSA.  LPCs  and  pharmacies 
increasingly  will  have  the  opportunity  to  tender  for 
contracts  from  NHS  trust  hospitals  and  GP  budget 
holders,  but  there  is  no  guarantee  that  good  local  deals 
can  be  repeated  across  the  country.  The  Department  will 
be  delighted  if  it  can  pick  off  and  isolate  elements  of  the 
profession.  If  not  an  LPC,  why  not  a  multiple  or  a  national 
one  at  that?  Back  Boots! 

Pharmacy  is  not  blameless  in  all  this.  It  does  not  appear 
to  have  put  a  national,  coherent  and  persuasive  case  for 
the  precise  range  and  scale  of  new  roles  on  offer.  The 
Government  appears  to  be  saying  not  just  that  smaller 
pharmacies  don't  dispense  scripts  quite  as  cheaply  as  it 
would  like,  but  that  they  are  unlikely  to  be  capable  of 
providing  new  roles  and  so  will  not  be  given  the  chance. 
Perhaps,  even  now,  PSNC  will  enlist  the  help  of  RIP  et  al. 
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DoH  sets  allowance  threshold 
at  2,000  scripts  month 

A  qualifying  threshold  for  the  professional  allowance  of  2,000  items  per  month  is 
proposed  by  the  Department  of  Health  in  its  1993-94  remuneration  offer  for  pharmacy 
contractors  in  England  and  Wales.  The  DoH  also  says  a  1.5  per  cent  increase  in  the  global 
sum  is  conditional  upon  the  introduction  of  the  allowance  and  the  move  to  a  flat  rate  fee 


In  a  week  that  sees  family  doctors 
awarded  a  3.9  per  cent  increase  in 
their  gross  income,  the 
Department  of  Health  has 
proposed  a  package  for  pharmacy 
contractors  in  England  and  Wales 
which  could  mean  that  over  a 
quarter  will  fail  to  qualify  for  a 
professional  allowance  worth 
£6,000  a  year. 

The  Department's  proposal  was 
delivered  to  the  Pharmaceutical 
Services  Negotiating  Committee 
on  Monday.  The  key  points  are  set 
out  opposite. 

P  S  N  C  met  Department 
officials  to  discuss  the  offer  on 
Thursday. 

In  his  letter  to  PSNC  chairman 
David  Sharpe,  Department  Under 
Secretary  Melvyn  Jeremiah  says 
that  Ministers  "acknowledge  that 
because  of  a  continuing  increase 
in  prescription  numbers, 
pharmacy  contractors  can  be 
expected  to  have  to  make  some 
further  improvements  in  cost 
efficiency  in  the  coming  year. 
Against  this  background  they  are 
prepared  to  agree  that  the  global 
sum  should  be  increased  by  the 
maximum  that  is  available  for  all 


'There  is  no  hidden 
agenda  on  the  part 
of  the  Department 
of  Health  to  reduce 
the  number  of 
community 
pharmacies.  Some 

people  may 
conclude  that  it  ds 
not  an  economic 
business  to  be  in 
any  more' 

Melvyn  Jeremiah,  Under 
Secretary,  DoH,  at  the 
BAPW  dinner,  March  15 


public  sector  pay  settlements  in 
1993-94,  that  is  1.5  per  cent". 

However,  Mr  Jeremiah  goes  on 
to  say:  "The  offer  of  a  1.5  per  cent 
increase  in  the  global  sum  is 
dependent  on  our  reaching 
agreement  not  just  on  the 
introduction  of  a  professional 
allowance,  but  also  on  the  steps 
we  need  to  take  to  secure  the 


introduction  of  a  flat  rate 
dispensing  fee. 

"If  we  are  not  able  to  reach 
agreement  on  these  two 
fundemental  issues,  then  I  am 
instructed  to  withdraw  the  1.5 
per  cent  offer." 

The  Department  has  been 
looking  at  remuneration  models 
that  will  deliver  the  structural 
changes  Ministers  are  seeking, 
particularly  those  that  will  need 
to  be  made  in  the  coming  year  if  a 
single  rate  fee  is  to  be  introduced 
in  1994-95. 

The  need  to  move  to  a  single 
rate  quickly  was  highlighted  in 
the  National  Audit  Office's  report 
on  community  pharmacy,  and 
endorsed  by  the  Public  Accounts 
Committee,  says  Mr  Jeremiah. 

(However,  speaking  at  a  British 
Association  of  Pharmaceutical 
Wholesalers  dinner  on  March  15 
Mr  Jeremiah  said:  "The  NAO 
came  out  with  an  ill  advised 
report  which  has  not  been  signed 
up  to  by  the  PAC  or  the  DoH.") 

The  Department  has  moved  to 
forestall  attempts  by  PSNC  to 
lower  its  proposed  threshold  for 
the   professional  allowance  of 


2,000  scripts  a  month. 

"An  important  principal  is  the 
need  to  ensure  that  the  allowance 
is  targeted  at  those  pharmacies 
which  are  sufficiently  large  to  be 
able  to  make  a  demonstrable 
contribution  to  NHS  services.  In] 
our  view  that  means  not  paying 
the  allowance  to  pharmacies 
dispensing  less  than  2,0001 
prescriptions  a  month. 

"I  am  aware  that  PSNC  would 
prefer  to  set  the  threshold^ 
initially  at  a  rather  lower  level  but: 
that  is  not  an  approach  we  can 
endorse,"  says  Mr  Jeremiah. 

There  is  no  prospect  of  any  nev\| 
money  for  new  role  activities  iri 
the  next  year.  "Beyond  that,  as  weT 
continue  to  place  greaten 
emphasis  in  the  fee  structure  orj 
payment  for  professional 
services,  I  believe  there  i 
considerable  scope  for  fundind 
new  role  activities  from  within 
existing  resources,"  Mr  Jeremiah*! 
says. 

The  future  of  the  threshold 
quantity  scheme  is  also  in  doubt,! 
The  Department  calls  inter 
question   the   necessity  for  a 
special  period  of  treatment  fed 


NPA  launch  GP  trainee  pack  for  pharmacists 


The  National  Pharmaceutical 
Association  have  introduced  a 
new  training  package,  "Take  this 
to  the  Chemist",  designed  for 
pharmacists  who  have  visits  from 
GP  trainees. 

GP  trainees  are  visiting 
pharmacies  more  frequently 
during  their  placement  with  local 
GPs.  The  guide  was  produced  in 
response  to  requests  from 
pharmacists  wanting  suggestions 
on  which  areas  of  pharmacy  they 
should  highlight  to  trainee  GPs 
to  make  the  most  of  the  limited 
time  they  have. 

The  programme  is  divided  into 
two  areas  —  the  core  which  can 
be  covered  in  a  few  hours  and 
modular  topics  which  can  extend 
training  up  to  sixteen  hours. 

Ailsa  Benson,  head  of  the 
training  department  at  the  NPA 
says  that  if  GP  trainees  gain  an 
understanding  of  the  way 
pharmacists  work,  this  will 
increase  their  regard  for  the 
pharmacy  profession  in  their 
future  working  lives. 

"Take  this  to  the  Chemist"  is 
available  to  NPA  members  from 
the  training  department  for  £15.75. 

Another  training  pack  that 

484 


offers  pharmacists  the 
opportunity  to  work  with  GPs  is 
the  NPA's  PACT  data  training 
pack  which  takes  pharmacists 
through  the  basic  principles  of 
PACT  and  how  to  interpret  the 
data.  It  is  designed  to  assist 


pharmacists  who  wish  to  liaise 
with  GPs  and  discuss  prescribing 
habits. 

The  NPA  have  also  updated 
their  training  package  for 
doctors'  receptionists  on 
prescription  writing  (£15.75) 


which  has  proved  very  popular 
Ms  Benson  sees  thes( 
programmes  as  an  opportunity 
for  pharmacists  to  work  closely 
with  GPs,  working  together  td 
provide  seamless,  consistent 
patient  care. 


KMP   I  -THOUG-HT  ALL  YOU  Pi 
COUNT  TABLETS    AMD  -TAKX 
|K\  THE  MokJEV. 
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;ith  the  move  towards  a  simplied 
ispensing  fee  structure.  Its 
jture  will  be  reviewed  alongside 
ny  work  that  might  be  put  in 
and  on  repeat  dispensing. 

Calls  from  LPCs  for  a  higher 
dvance  payment  for  scripts 
ispensed  have  been  turned 
own.  The  Health  Minister  Dr 
.rian  Mawhinney  is  not  aware 
hat  pharmacies  are  under 
reater  pressure  than  any  other 
igh  street  business  in  the 
resent  financial  climate. 

"I  see  little  prospect  of  our 
eing  able  to  agree  any  changes 
i  the  80:20  advance  payment 
rrangements  that  involve 
dditional  expenditure  in  any  one 


rhe  three  key  conditions  that 

)harmacists  will  have  to  meet 

:o  qualify  for  the  proposed 

professional  allowance  are  very 

Tiuch  as  expected: 

»  The  production  of  a  practice 

eaflet  by  each  pharmacy 

» The   displaying   of  health 

promotional  material 

» The   offer   of  advice  and 

;ounse!ling  to  patients  as  part 

jf  the  dispensing  of  a  script. 

In  order  to  qualify  for 
payment  all  pharmacies  will  be 
'equired  to  make  an  application 
:o  their  FHSA. 

Thereafter,  pharmacies 
iispensing  the  requisite 
number  of  scripts  will  receive 
sayment  unless  the  FHSA 
determines  that  one  or  other  of 
:he  qualifying  conditions  is  not 
seing  met. 

In  future  years  the 
Department  makes  it  clear  that 
it  expects  additional  qualifying 
criteria  to  be  introduced. 
PSNC's  attention  is  drawn  to 
the  Scottish  proposal  to  link 
payment  of  the  allowance  to 
participation  in  professional 
audit. 

It  would  also  seem  sensible  to 
link  payment  of  the  allowance 
to  participation  in  postgraduate 
training,  the  DoH  says. 


financial  year,  unless  you  propose 
meeting  that  expenditure  from 
the  global  sum,"  Mr  Jeremiah 
says  in  his  letter  to  Mr  Sharpe. 

The  impact  of  the  Department's 
proposals  on  smaller  contractors 
will  largely  be  determined  by  the 
outline  of  the  new  Essential 
Small  Pharmacies  Scheme  which 
has  yet  to  be  negotiated.  The 
"mark  time"  payment  will  hold 
income  at  current  levels  for  the 
next  financial  year. 

DoH  statistics  released 
recently  ( C&D  February  20)  show 
that  in  England  there  were  2,767 
contractors  (28.3  per  cent)  who 
dispensed  less  than  2,000  items  a 
month  on  average.  They  accounted 
for  11.3  per  cent  of  the  total 
number  of  scripts  dispensed.  Of 
the  2,767  pharmacies,  627  belong 
to  large  chains. 

Family  doctors  received  a  3.9 
per  cent  increase  in  their  gross 
income  this  week.  While  their  pay 
has  been  pegged  to  1.5  per  cent. 
The  settlement  has  been  fudged 
by  increasing  practice  expenses 
by  11  per  cent.  The  rise  takes 
account  of  evidence  from  the 
Doctors'  and  Dentists'  Review 
Body  that  CPs'  expenses  were 
substantially  higher  than 
forecast. 


•  The  global  sum  will  increase  by  1.5  per  cent  to  £640.6  million.  This 
sum  will  also  determine  the  application  of  the  trigger  agreement 
(when  script  numbers  fall  outside  the  estimated  parameters 
adjustments  can  be  triggered  to  the  global  sum) 

•  A  professional  allowance  of  £500  will  be  payable  each  month  to 
pharmacies  which  have  had  priced  2,000  or  more  scripts  in  the 
relevant  month.  Payment  will  be  dependent  on  the  achievement  of  a 
number  of  professional  criteria  (see  professional  allowance) 

•  As  preparation  for  the  introduction  of  a  single  rate  dispensing  fee, 
the  dispensing  fee  will  be  £1.51  for  the  first  1,700  items  a  month  and 
97p  for  the  remainder 

•  A  "mark  time"  payment  will  be  made  to  pharmacies  which  dispense 
between  1,000  and  2,000  prescriptions  in  the  relevant  month  and 
who  are  not  covered  by  the  Essential  Small  Pharmacies  Scheme.  The 
effect  of  this  payment  will  be  to  top  up  their  income  to  1992-93  levels 

•  The  "mark  time"  payments  will  cease  from  the  end  of  March  1994 
when  a  single  rate  dispensing  fee  and  a  revised  ESPS  will  be 
introduced.  Details  of  the  new  ESPS  will  be  discussed  between  the 
Department  and  PSNC  as  part  of  the  preparation  for  the  1994-95 
remuneration  negotiations 

•  Following  the  removal  on  on-cost,  a  new  "expensive  prescription" 
fee  will  be  introduced.  An  additional  payment  will  be  made  for 
dispensing  any  script  with  a  net  ingredient  cost  of  £100  or  more. 
Details  of  the  scheme  have  yet  to  be  agreed  but  the  DoH  proposes  a 
payment  based  on  the  minimum  bank  lending  rate  and  varying 
according  to  the  cost  band  into  which  the  script  falls 

•  Increases  in  all  other  fees  are  to  be  set  subject  to  discussion  within 
the  new  global  sum.  The  Department  is  assuming  an 
across-the-board  increase  of  1.5  per  cent 

The  Department  has  based  its  figures  on  the  assumption  of  an  April 
implementation  date. 


PSNC  'totally  rejects'  offer 


The  Pharmaceutical  Services 
Negotiating  Committee  has 
totally  rejected  the  Department's 
proposal  that  the  professional 
allowance  should  be  paid  only  to 
contractors  dispensing  more 
than  2.000  items  a  month.  Nor 
does  PSNC  accept  that  a  flat  rate 
fee  should  be  introduced  in 
March  1994. 

Bearing  in  mind  the  3.9  per 
cent  settlement  for  family 
doctors  -  -  which  takes  into 
account  increased  expenses  — 
PSNC  will  be  reiterating  its  claim 
for  a  7  per  cent  increase  which 
takes  into  account  similar  costs. 

PSNC  chairman  David  Sharpe 
says  the  proposal  to  set  the 
allowance  threshhold  at  2,000 
items  a  month  is  a  draconian 
measure.  "PSNC  will  only  accept 
a  threshold  of  1,000  items  a 
month  and  only  then  providing 


Order  set  for  Blacklist 
categories  review 


he  order  in  which  the  ten 
itegories  of  drugs  being  added 
the  NHS  Blacklist  will  be 
)nsidered  has  been  set,  C&D 
nderstands. 

First  on  the  list  is  topical 
itirheumatics,  followed  by 
itidiarrhoeals  and  appetite 
ippressants,  drugs  for  vaginal 
id  vulval  conditions,  hypnotics 
id  anxiolytics,  drugs  acting  on 
skin,  drugs  for  allergic 
sorders,  drugs  used  in  anaemia, 
ugs  acting  on  the  ear  and  nose, 
id  contraceptives. 


The  Advisory  Committee  on 
NHS  Drugs  will  next  meet  in 
April.  It  is  thought  that  it  will 
work  through  the  first  five 
categories  and  have  the  changes 
for  these  laid  before  Parliament 
in  June  or  July.  The  rest  will  be 
completed  by  the  end  of  the  year. 

It  is  expected  that,  as  in  1985, 
manufacturers  of  affected 
products  will  be  contacted  and 
given  the  opportunity  to  make 
representations  to  the 
Committee  before  it  makes  its 
final  decisions. 


there  are  proper  safeguards  for 
essential  pharmacies,"  he  said. 

He  told  C&D:  "PSNC  was 
prepared  for  some  pharmacies  to 
be  disadvantaged,  but  we  were 
thinking  in  terms  of  several 
hundred,  not  several  thousand... 
It  is  an  arbitrary  method  of 
reducing  pharmacists'  income." 

Mr  Sharpe  said  the  offer  letter 
contained  a  complicated  set  of 
proposals.  "We  are  not  going  to 
sign  up  a  deal  for  1993-94,  part  of 
which  deals  with  the  settlement 
for  1994-95,  without  seeing  what 
is  on  the  table  for  next  year,"  he 
said. 

While  it  is  "acccepted  wisdom" 
within  pharmacy  that  there  are 
some  areas,  namely  inner  cities, 
where  there  are  an  unnecessary 
number  of  pharmacies,  Mr 
Sharpe  said  pharmacy  had  not 
invited  a  measure  of  this  type. 

"Clearly  we  believe  there  is 
room  for  manoeuvre  on  the  offer, 
he  said.  "We  hope  that  the  DoH 
will  see  that  its  proposal  will  not 
only  damage  the  profession  of 
pharmacy,  but  will  also  have  a 
damaging  effect  on  the  service 
pharmacy  provides  to  the  public." 

Mr  Sharpe  said  he  expected 
Thursday's  plenary  meeting  with 
the  Department,  when  PSNC's 
explicit  rejection  of  the  DoH 
proposal  will  be  formally  given, 
will  be  followed  by  a  further  series 
of  meetings,  both  plenary  and  at 
officer  level. 

The  offer  had  been  widely 
leaked  early  in  the  week,  and  the 
initial  response  from  those  who 
had  seen  a  copy  of  the  DoH  letter 
was  one  of  outrage. 
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PSG  to  meet 
again  after 
DoH  offer 

The  Pharmacy  Support  Group  is 
to  hold  another  meeting  of 
concerned  contractors  after 
hearing  details  of  the  latest 
remuneration  offer  from  the 
Department  of  Health. 

Founder  pharmacist  Hemant 
Patel  says  that  news  of  the  offer 
"bears  out  earlier  claims  that  this 
was  the  thin  edge  of  the  wedge." 
He  told  C&D  that  steps  to  ensure 
appropriate  compensation  for 
any  pharmacy  forced  to  close  was 
now  more  important  than  ever. 

The  Group,  which  Mr  Patel 
stresses  is  national,  is  said  to  be 
genuinely  concerned  about  the 
prospects  of  unemployment  for 
pharmacists  in  the  near  future. 
The  PSG  is  taking  steps  to  ensure 
that  those  who  suffer  are  able  to 
contact  some  kind  of  counselling 
centre  for  advice. 

Mr  Patel  says  he  fears  that  the 
Government  will  not  stop  at  the 
2,000  scripts  a  months  level  and 
he  predicts  a  move  towards  large 
"prescription  factories  churning 
out  more  than  4,000  items  a 
month". 

The  PSG  meeting,  postponed 
from  February  28  because  of  lack 
of  information  on  the  DoH  offer, 
will  now  be  held  on  March  28  at 
2pm.  However,  the  venue  has  yet 
to  be  confirmed. 

Mr  Patel  asks  that  interested 
contractors  watch  the 
pharmaceutical  press  for  details 
or  telephone  him  on  081-984 
9943. 
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Gwent  pharmacy  group  a 
format  for  all,  says  Rew 


A  multi-disciplinary  pharmacy 
working  group  has  proved  so 
successful  that  its  founding 
chairman  is  commending  its 
format  to  all  family  health 
services  authorities. 

Gwent's  Pharmacy  Working 
Group,  originally  made  up  of 
FHSA  and  LPC  representatives, 
was  set  up  in  December  1991 
under  the  leadership  of  FHSA 
chairman,  pharmacist  Ken  Rew. 

Its  formation  followed  Gwent 
FHSA's  business  plan  for  1991-92 
which  recognised  opportunities 
for  expanding  the  traditional  role 
of  community  pharmacists  in 
areas  of  health  promotion  and 
healthy  lifestyle  advice. 

But  it  has  been  the  success  of 
projects  such  as  a  smoking 
cessation  protocol  and  a 
"Pharmacy  Awareness  Week" 
that  has  lead  to  the  formalisation 
of  the  group's  function,  the 
expansion  of  its  membership  and 
the  recommendation  that  all 
FHSAs  consider  a  similar  format. 

"A  Pharmacy  Working  Group 
which  is  able  to  draw  on  the  many 
facets  of  experience  within  the 
profession,  together  with 
enthusiastic  FHSA  support,  is 
highly  desirable  in  each  family 
health  services  authority  in  order 
to  stimulate  initiatives  and 
encourage  community  pharmacists 
to  enhance  their  role,"  said  Mr  Rew. 

Every  FHSA  should  look  to 
having  a  similar  discussion  group 
to  benefit  from  its  brainstorming, 
he  told  C&D.  "The  conglomeration 
of  various  facets  and  interests 
sitting  around  a  table  for  an  hour 
every  six  weeks  is  progressing  all 


sorts  of  initiatives." 

Future  projects  include 
developing  a  protocol  on  the 
prevention  of  skin  cancer  plus  a 
second  "Pharmacy  Awareness 
Week"  in  September.  There  is 
also  a  pilot  scheme  for  blood 
pressure  monitoring  in  selected 
pharmacies. 

Other  plans  include  a  protocol 
on  diet  and  healthy  eating, 
developing  a  pharmacy  patients' 
charter  and  participating  in 
promotional  events  such  as 
National  Smile  Week,  Defeating 
Diabetes  and  Asthma  Week. 

Gwent's  Pharmacy  Working 
Group  now  acts  in  an  advisory 
capacity  to  the  FHSA  Board  and 
Joint  Commissioning  Team.  Its 
terms  of  reference,  accepted  by 


the  FHSA,  include: 

•  Acting  as  a  steering  group  to 
encourage  pharmacists  to 
maximise  their  role  in  healthcare 

•  To  consider  health  initiatives 
and  contributions  by  pharmacy 

•  To  assess  the  training  needs  of 
pharmacists  and  their  staff  and 
advise  on  training  programmes 

•  To  encourage  pharmacists  to 
participate  in  health  promotion 
programmes 

•  To  promote  close  liaison  with 
other  professions. 

Members  include  the  FHSA 
chairman,  pharmacist  member 
and  prescribing  adviser,  LPC 
chairman,  secretary  of  the  Gwent 
Branch,  RPSGB,  and  the  director 
of  postgraduate  pharmaceutical 
education  in  Wales. 


Labour  protests  over  script 
increases  defeated 


Protests  by  opposition  MPs  about 
the  50p  increase  in  prescription 
charges  —  up  to  £4.25  per  item 
from  April  1  -  were  flatly 
rejected  by  Government  in  a  late 
night  Commons  debate  on  Monday. 

Dr  Brian  Mawhinney,  the 
Health  Minister,  incensed  Labour 
MPs  by  fiercely  attacking  Mr 
David  Blunkett,  the  shadow 
health  secretary,  who  lead  the 
attack  on  the  increased  charge. 

They  were  also  angered  by  the 
failure  of  Virginia  Bottomley,  the 
Health  Secretary,  to  be  in  her 
place  on  the  Government  Front 
Bench  at  the  start  of  the  debate. 

Dr  Mawhinnev  said  Mr  Blunkett 


had  "no  guts"  because  he  was 
unable  to  couple  his  outrage  with 
a  commitment  that  the  next 
Labour  Government  would 
cancel  the  50p  increase. 

Labour  MPs  hit  back  by  using  a 
procedural  manoeuvre  to  prevent 
Dr  Mawhinney  opening  and 
winding  up  the  debate.  They 
refused  him  permission  to  speak 
twice.  Mrs  Bottomley  was 
repeatedly  shouted  down  by 
Labour  MPs  when  she  stepped 
into  the  breach  to  make  the  final 
speech  for  the  Government. 

The  attempt  to  annul  the  order 
authorising  the  50p  increase  was 
defeated  by  a  majority  of  60. 


Pharmacists 
refuse  to  list 
lunch  time 
alternatives 

Pharmacists  in  Kent  have 
rejected  calls  by  the  local 
Community  Health  Council  to 
display  details  of  the  nearest  open 
pharmacy  during  the  lunch  time 
period. 

The  disagreement  arose  after 
the  CHC  claimed  it  had  received 
reports  of  customers  who  were 
being  "greatly  inconvenienced" 
due  to  the  closure  of  pharmacies 
in  Maidstone  over  lunch. 

Initially  the  CHC  approached 
the  Kent  Local  Pharmaceutical 
Committee  with  a  request  that  a 
notice  be  displayed,  similar  to  the 
rota  system  for  providing  details 
of  out-of-hours  opening. 

Michael  Moore,  secretary  of 
the  Kent  LPC,  said  that  while  he 
appreciated  the  point  the  CHC 
was  trying  to  make,  he  could  not 
support  such  an  idea. 

Inevitably,  he  said,  it  was  not  j 
that  the  pharmacy  was  actually 
shut,  but  the  fact  that  the 
pharmacist  was  taking  a  lunch 
hour. 

In  such  circumstances,  Mr 
Moore  said  it  would  be  advisable 
for  the  pharmacy  assistants  to  I 
know  which  of  the  other  local  [ 
pharmacists  were  still  on  duty,  a 
point  which  he  has  reiterated  in 
the  LPC's  local  newsletter. 

However,  he  added,  he  could 
not  recommend  that  pharmacists 
place  counter  notices  on  display, 
as  this  went  against  commercial 
practice. 

The  CHC  has  now  taken  its 
concerns  to  the  Kent  Family 
Health  Services  Authority  which 
is  looking  into  the  matter. 


Putting  the  lid  on  hyperbole 


Hyperbole:  "A  deliberate  exaggeration  used  for  effect,"  according 
to  Collins  Concise  Dictionary. 

Last  week's  Pharmaceutical  Journal  leading  article  used  that 
word  to  describe  research-based  promotional  material  produced 
by  Chemist  &  Druggist,  alleging  that  our  figures  need  to  be  taken 
with  "a  very  large  pinch  of  salt".  Well,  let  us  add  our  own  touch  of 
spice  to  the  dish! 

The  claim  PJ  finds  particularly  hard  to  swallow  is  that,  when 
questioned,  only  29  per  cent  of  C&D's  regular  readers  had  looked 
at  all  the  past  four  issues  of  the  Journal,  whereas  91  per  cent  had 
looked  at  all  four  C&Ds.  PJ  blames  the  difference  on  the 
researchers'  selection  for  detailed  interview  of  only  C&D's  regular 
readers,  defined  as  having  read  at  least  three  of  the  past  four  issues. 
But  let  us  tell  PJ,  these  represented  over  88  per  cent  of  all  the 
community  pharmacist  proprietors  and  managers  approached,  so 
PJ  didn't  score  too  well  even  if  one  assumes  all  the  remaining  12 
per  cent  were  avid  readers. 

C&D's  figures  were  obtained  by  Martin  Hamblin  Research,  who 
are  very  experienced  in  the  pharmaceutical  industry  where  they 
have  many  major  clients.  They  conducted  interviews  among  200  of 
their  Telepharm  panel  of  pharmacist  proprietors  and  managers  — 
this  is  a  structured  sample,  properly  representative  of  pharmacy 
type  and  region  of  the  country.  We  therefore  have  every  confidence 
in  Martin  Hamblin's  findings. 

The  Journal,  not  unreasonably,  prefers  to  rely  on  research 


conducted  on  its  own  behalf  by  equally  renowned  healthcare 
researchers  Taylor  Nelson.  Like  C&D.  the  PJ  has  put  out 
promotional  material  —  but,  curiously,  it  seems  to  omit  more  of 
the  Taylor  Nelson  findings  than  it  chooses  to  highlight  (if  our 
usually  reliable  informants  are  to  be  believed). 

So  here  are  a  few  spicy  unpublished  ingredients  for  the 
statistical  stew.  The  Taylor  Nelson  survey  was  postal  among  a 
random  sample  of  community  pharmacists  which,  although  a 
recognised  and  valid  method,  cannot  help  but  produce  a 
"self-selected"  bias.  Would  it  be  surprising  if  the  60.4  per  cent  who 
chose  to  complete  questionnaires  were  among  the  more  extensive 
readers  of  the  pharmacy  Press? 

Furthermore,  included  among  the  respondents  were  over  43 1 
per  cent  of  pharmacists  outside  C&D's  primary  target  of 
proprietors  and  managers.  This  easily  explains  the  apparent  lower 
ratings  for  C&D  that  the  Journal's  leader  puts  forward.  But  let  us  I 
be  even  more  helpful.  The  sample  contained  36  per  cent  of  Iocums, 
most  of  whom  do  not  personally  subscribe  to  C&D  —  yet  the  PJ\ 
survey  shows  77  per  cent  nevertheless  see  it!  What  is  more,  C&D\s 
seen  by  96  per  cent  of  all  full-time  community  pharmacists  —  the 
real  decision-makers  —  whatever  their  status.  Not  surprisingly, 
we  have  every  confidence  in  Taylor  Nelson's  findings  too! 

There  are  plenty  more  researched  ingredients  for  another 
course,  but  they  will  keep  for  another  day.  We  do  not  wish  to  be 
accused  of  going  over  the  top,  as  well  as  exaggeration!  
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Middlesex 
LPCs  pull  plug 
on  FHSAs? 

The  Middlesex  Pharmaceutical 
Group  is  suggesting  to  its  five 
constituent  LPCs  that  they 
seriously  consider  withdrawing 
co-operation  with  their  FHSAs 
over  items  for  which  pharmacists 
receive  no  remuneration,  and 
that  participation  in  needle 
exchange  schemes  is  stopped. 

The  LPCs  will  also  consider 
whether  to  remove  their 
appointees  from  FHSA  pharma- 
ceutical committees. 

Michael  Levitan,  secretary  for 
the  five  LPCs  (Barnet,  Brent  & 
Harrow,  Ealing,  Hammersmith  & 
Hounslow,  Enfield  &  Haringev 
and  Hillingdon)  told  C&D  that 
some  50  per  cent  of  contractors 
in  Middlesex  dispense  less  than 
2,000  prescriptions  a  month  and 
will  be  seriously  affected  by  the 
new  remuneration  proposals. 

The  Department  of  Health  is 
particularly  vulnerable  on  the 
HIV  issue,  said  Mr  Levitan.  The 
needle  exchange  schemes  in 
Middlesex  are  very  successful  and 
although  an  enhanced  payment 
for  contractors  has  been 
negotiated,  this  is  far  less  than 
the  practice  allowance  they 
would  be  losing,  he  said. 

The  Group  was  keen  to  let  the 
local  Press  and  community 
health  councils  know  that 
pharmacists  would  be  pulling 
out  of  these  services. 


GPs  to  get 
prescribing 
incentives 

The  Government  has  invited 
regions  to  submit  proposals  for 
incentive  schemes  for  GPs  who 
prescribe  economically.  The 
voluntary  schemes  will  cover  all 
GPs  and  not  just  fundholders. 

These  schemes  will  operate  on 
a  pilot  basis  from  April  1.  They 
will  include  incentive  payments 
payable  to  individual  practices  in 
the  form  of  an  allowance  which 
can  be  spent  on  buying  other 
forms  of  healthcare  for  patients. 

There  will  be  a  maximum 
payout  per  practice  and  payments 
will  be  made  from  a  ring-fenced 
budget  held  by  RHAs. 

The  Health  Minister  Dr  Brian 
Mawhinney  said  that  until  now 
GPs  had  no  direct  incentive  to 
prescribe  economically  because 
there  was  no  direct  reward  for 
their  patients.  The  only  exception 
was  fundholding  GPs. 

Evidence  from  the  first  two 
jyears  of  fundholding  showed  that 
fundholding  GPs  had  chosen  to 
spend  less  on  drugs  and  more  on 
other  services.  As  a  result, 
expenditure  bv  fundholders  was 
rising  at  3-4  per  cent  less  than 
that  of  non-fundholding  GPs. 
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Margins  —  a 
case  for 
treatment 

I  may  be  naive  but  if  I  achieve 
a  gross  profit  of  27  per  cent  I 
think  I  am  doing  well,  and 
whereas  a  few  years  ago  I 
might  have  realised  a  goodwill 
value  on  the  sale  of  my 
business  of  50  per  cent  of 
turnover,  today  33  per  cent 
would  be  a  more  realistic 
figure.  These  figures  are  very 
general  but  compared  with  the 
profits  being  traded  in  industry 
they  are  still  peanuts. 

These  thoughts  have  been 
confirmed  by  the  news  that 
Crookes  have  just  benefited  to 
the  tune  of  £2.8  million  by  the 
sale  of  a  number  of  OTC  brands 
to  Seton  {C&D  March  13, 
p467).  This  sale  was  made  on 
an  annual  turnover  of  £1.5 
million  at  a  gross  profit  of 
£900,000.  A  return  on  the  sale 
for  the  goodwill,  as  a  multiple 
of  the  gross  turnover,  of  almost 
200  per  cent  from  a  gross 
profit  of  60  per  cent. 

If  I  could  achieve  these 
figures  for  gross  profit  then  my 
goodwill  would  also  be 
correspondingly  high.  In  the 
past  few  years,  however,  gross 
profits  on  most  OTC  medicines 


have  been  unilaterally  reduced 
by  manufacturers  from  the 
traditional  33  per  cent  to  the 
current  25  per  cent,  with 
better  margins  now  only 
achievable  by  purchasing  larger 
quantities. 

This  policy  has  been 
remarkably  successful  in 
achieving  high  manufacturing 
gross  profits  but  our 
professional  recommendation 
deserves  better  retail  profit 
margins  than  those  presently 
being  offered.  With  more 
emphasis  on  the  self-treatment 
of  minor  ailments,  the 
influence  of  the  community 
pharmacist  is  becoming  an 
increasing  factor  in  the 
maintenance  of  any  brand's 
marketing  position.  We  must 
all  now  learn  to  use  that 
strength  and  negotiate  with 
companies  in  order  to  buy 
reasonable  quantities  at  the 
more  favourable  margins  they 
can  obviously  afford. 

No  smoking 
non-event 

After  all  the  razzmatazz, 
National  No  Smoking  Day 
seemed  to  go  off  like  a  damp 
squib.  I  think  most  smokers 
had  been  so  exhausted  by  the 
sustained  advertising  blitz  for 
nicotine  patches  that  March  10 
dawned  as  an  anticlimax  and  in 
the  pharmacy  there  was  no 
noticeable  increase  in  sales  of 
anti-smoking  aids. 

As  if  anticipating  this  lack  of 
interest,  BAT  Industries  chose 
this  particular  day  to  cynically 
announce  their  group  results 
for  1992  and  a  rise  in  tobacco 
profits  of  24  per  cent.  Their 
chairman.  Sir  Patrick  Sheehy, 
boasted  of  a  total  world 
cigarette  volume  of  over  570 
billion.  Given  the  recognised 
link  between  smoking  and  poor 
health  this  seems  a  record  few 
company  chairmen  would  be 
proud  to  broadcast,  but  the 
City  has  few  moral  scruples 
and  was  particularly  happy 
with  the  results. 

No  Smoking  Day  was  the 
biggest  non-event  of  the  year 
and  probably  did  not  prevent 
one  extra  victim  from 
becoming  addicted  to  tobacco. 
The  industry,  meanwhile, 


boasts  of  its  success  while  the 
Secretary  of  State  for  Health 
shirks  her  responsibilities  and 
even  refuses  a  ban  on  the 
advertising  of  tobacco 
products! 

I  will  continue  to  campaign 
against  smoking  and  will 
actively  support  Pharmacists' 
Action  on  Smoking  but  until 
the  Government  decides  that 
the  long  term  health  of  its 
citizens  is  more  important 
than  the  short  term  interests  of 
the  Treasury  the  tobacco 
companies  will  continue  to 
enjoy  their  tainted  reward. 

Naprosyn 
S/R  makes 
one  too 


many... 


The  recent  launch  of  Naprosyn 
S/R  makes  me  think  that 
enough  is  enough.  To  stock 
just  one  pack  of  the  various 
combinations  and 
permutations  of  the  Naprosyn 
range,  necessary  to  satisfy  the 
particular  seasonal  fancies  of 
our  local  doctors,  now  requires 
a  stock  investment  of  £138.02, 
and  that  ignores  the  cost  of  any 
broken  packs  on  the  shelf! 

When  Naprosyn  was  only 
available  in  two  tablet 
strengths,  a  suspension  and 
suppositories,  I  was  quite 
happy  and  my  return  on  capital 
was  reasonable.  Now  the  range 
has  extended  to  nine  products 
but  my  scripts  have  not 
increased  so  my  return  on 
capital  has  plummeted.  Syntex, 
meanwhile,  are  on  to  a  nice 
little  earner  with  each  new 
launch  of  another  Naprosyn 
permutation. 

When  the  new  is  an  advance 
over  the  old,  I  have  no 
complaint,  but  why  then  is  the 
old  not  discontinued  and  my 
capital  outlay  minimised?  I 
have  waited  in  vain  for  Syntex 
to  discontinue  the  original 
uncoated  tablets  so  now  I  will 
have  to  do  it  for  them.  I  see  no 
reason  why  I  cannot  dispense 
EC  against  all  scripts  calling 
for  Naprosyn  tablets.  The 
£57.43  I  will  save  can  then  go 
towards  funding  the  next 
"me-too"  miracle  from  another 
part  of  the  pharmaceutical 
industry. 

PS  My  apologies  to  Dr  Hilary 
Jones:  "she"  is  a  "he".  A  small 
editing  error  in  last  week's 
column! 


Topical 
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Mcdicalmatters 


have  a  key  role  in 
continence  care 


Pharmacists  have  a  key  role  to 
play  in  improving  continence 
services  in  Britain,  according  to 
Linda  Cardozo,  a  consultant 
gynaecologist  at  Kings  College 
Hospital,  London,  and  chairman 
of  the  British  Association  for 
Continence  Care  (BACC). 

She  was  speaking  at  the  launch 
of  the  first  "Review  of  Continence 
Services  in  the  UK",  carried  out 
by  the  BACC  and  the  Association 
for  Continence  Advice  (ACA) 

"Many  patients  who  are 
worried  about  incontinence  will 
approach  their  pharmacist  for 
help  and  advice,"  said  Miss 
Cardazo.  "Pharmacists  who  are 
up-to-date  with  the  range  of 
continence  products  available 
can  advise  patients  about  the 
most  appropriate  pads,  pants  and 
appliances. 

"And  as  drug  therapy  is  the 
treatment  of  choice  for  urge 
incontinence  —  the  second  most 
common  type  of  incontinence 
among  women  and  the  most 
common  form  among  men  — 

Nebulisers  in 
childhood 
asthma 

Nebulisers  deliver  bronchodilator 
and  prophylactic  drugs  to  the 
lungs  reliably  and  are  useful  for 
some  children,  including  the  very 
young,  concludes  a  report  in  the 
latest  Drug  and  Therapeutics 
Bulletin. 

However  the  Bulletin  also  says 
that,  even  in  the  youngest 
infants,  most  evidence  suggests 
that  a  metered  dose  inhaler  with  a 
spacer  device  and  a  face  mask 
delivers  drugs  to  the  lungs  at 
least  as  effectively  as  a  nebuliser. 

In  addition  the  spacer  delivery 
system  is  simpler,  cheaper  and 
does  not  rely  on  electricity.  Some 
spacers  now  have  masks  specially 
designed  for  children  but  these 
are  not  included  in  the  Drug 
Tariff. 

In  older  children  nebulisers 
are  often  used  at  home  to  ward  off 
a  more  severe  attack.  However, 
the  report  warns  that  children 
may  be  put  at  risk  by  over- 
reliance  on  large  doses  of 
nebulised  bronchodilators  in 
acute  asthma  if  they  are  used  as  a 
substitute  for  inadequate 
prophylaxis.  This  must  be  avoided 
through  clear  written  protocols 
agreed  with  parents. 
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advice  about  possible  side  effects 
such  as  dry  mouth  will  aid  patient 
compliance." 

She  also  asked  pharmacists  to 
be  alert  to  possible  incontinence 
sufferers  who  might  be  coping 
inadequately  on  their  own. 

"Post-menopausal  women 
buying  sanitary  protection  or 
nappies  could  be  using  these 
products  to  treat  their  own 
incontinence  and  a  few  tactful 
questions  would  allow  these 
women  to  benefit  from  more 
appropriate  continence  aids,"  she 
suggested. 


The  BACC  report  reveals  that 
incontinence  sufferers  in  Britain 
may  have  to  wait  more  than  ten 
years  before  receiving  specialist 
advice  from  a  continence  advisor. 
If  further  investigations  are 
required  to  treat  their  condition, 
the  waiting  period  can  rise  to  36 
years. 

It  has  been  suggested  that 
around  70  per  cent  of  the 
estimated  3.5  million  people  who 
suffer  from  incontinence  in  the 
UK  would  respond  to  conservative 
treatment  including  pelvic  floor 
exercises  and  drug  therapy. 


WHO  says  anaemia  in 
women  is  widespread 


Anaemia  affects  more  than  half  of 
all  pregnant  women,  and  a  third 
of  non-pregnant  women  of 
reproductive  age,  according  to  a 
new  World  Health  Organisation 
report. 

The  results  of  more  than  500 
studies  worldwide  reveal  that  in 
the  worst  affected  areas  of  the 
world,  5  per  cent  of  women  suffer 
from  severe  anaemia  and  may  die 
of  heart  failure.  As  many  as  four 
in  ten  are  less  severely  affected 
but  have  chronic  fatigue. 

Anaemia  is  a  contributory 
factor  in  many  of  the  500,000 
deaths  which  occur  each  year  due 
to  complications  of  pregnancy 
and  childbirth.  Women  are  more 
susceptible  to  anaemia  because 
their  need  for  iron  is  greater. 

During  pregnancy,  the  growth 
of  the  foetus  and  placenta,  and 
the  larger  amount  of  circulating 


Asian  HRT  booklet 

"The  Menopause:  coping  with  the 
change"  is  a  new  booklet  which 
explains  the  changes  during  the 
menopause  and  HRT  to 
non-English  speaking  Asian 
patients.  The  booklet  is  available  in 
Urdu,  Gujurati,  Hindi,  Punjabi  and 
Bengali.  Free  copies  can  be 
obtained  from  Cathy  Brant  at 
Organon  Laboratories  Tel:  0223 
423445 

Coversyl  licence 

Indications  for  Coversyl 
(perindopril)  include  first  line 
treatment  of  essential  and 
reno-vascular  hypertension. 
Previously  Coversyl  was  only 
indicated  for  the  treatment  of  these 
conditions  where  standard  therapy 
was  ineffective  or  inappropriate 


blood  in  the  expectant  mother 
leads  to  an  increase  in  the  need 
for  nutrients,  especially  iron  and 
folic  acid. 

Iron  absorption  is  hindered  by 
drinking  tea  or  coffee  with  the 
meal,  and  where  unrefined 
cereals  form  a  large  proportion  of 
the  diet.  WHO  say  women  need  to 
eat  red  meats,  dark  green  leafy 
vegetables,  dried  beans  and  fresh 
fruit,  and  should  avoid  tea  or 
coffee  with  meals. 

However,  WHO  admits  that  it 
will  take  a  long  time  to  get  this 
message  across  and  to  change 
entrenched  dietary  habits. 

A  more  cost-effective  and 
immediate  solution  is  to  give  all 
pregnant  and  lactating  women 
some  form  of  oral  iron 
supplement.  Fortification  of 
various  foods  with  iron  is  an 
alternative  approach. 


Prescription  Specialities 


because  of  adverse  effects.  The 
normal  starting  dose  is  2mg  once 
daily,  with  a  maintenance  dose  of 
4-8mg  once  daily  which  may  be 
combined  with  diuretic  therapy. 
Servier  Laboratories  (UK)  Ltd.  Tel: 
0753  662744 

Lagap  diltiazem 

Lagap  Pharmaceuticals  have 
launched  diltiazem  60mg  tablets  in 
packs  of  100  (£15).  Lagap 
Pharmaceuticals  Tel:  0420 
478301 

Polytar  pack 

Stiefel  say  that,  following  pack 
rationalisation,  the  prescription 
packs  for  Polytar  liquid  are  250ml 
and  500ml.  The  150ml  pack 
continues  to  be  available  for  OTC 
sale.  However  this  pack  is  not 


Zovirax 
benefits  for 
AIDS 
patients 

Two  separate  multicentre  studies 
in  Australia  and  Europe  have 
shown  that  using  acyclovir 
(Zovirax)  and  zidovudine  in  HIV 
infection  can  improve  survival. 

One  study,  carried  out  in 
Sydney,  involved  131  patients 
with  AIDS  and  134  patients  with 
AIDS-related  complex  (ARC). 
Patients  were  randomised  to 
receive  acyclovir  (800mg  four 
times  daily)  plus  zidovudine  or 
zidovudine  alone. 

One  year  follow-up  data 
showed  a  significant  survival 
advantage  for  the  combination. 
In  people  with  AIDS  the 
probability  of  dying  at  one  year 
was  reduced  from  46  per  cent  on 
zidovudine  alone  to  27  per  cent 
with  the  zidovudine  and  acyclovir 
combination.  In  the  ARC  patients 
the  figures  were  27  per  cent  and 
three  per  cent  respectively. 

The  second  study,  co-ordinated 
at  the  Royal  Free  Hospital  in 
London,  involved  302  patients 
with  severe  HIV  infection  from  18L 
centres  in  Europe  and  Australia.  I 

The  patients  received  either* 
oral  acyclovir  (800mg  four  timesjj 
daily)  or  placebo  for  48  weeks 
with  the  addition  of  which  everl 
anti-retroviral  therapy  their  I 
physicians  decided  was  appropriate  1 1 
—  over  80  per  cent  received^ 
zidovudine. 

At  one  year  the  probability  oil 
dying  in  the  placebo  group  was  39 
per  cent,  compared  with  23  per 
cent  in  the  acyclovir  group. 

The  results  were  presented  at  z 
Wellcome-sponsored  meeting, 


intended  for  original  pack 
dispensing.  Stiefel  Laboratories 
(UK)  Tel:  0628  524966 

Disopyramide  caps 

Norton  Healthcare  are  introducing 
disopyramide  phosphate  lOOmg 
capsules.  (100  £7.06).  H.  N.  Norton 
&  Co  Ltd.  Tel:  0279  426666 

Finger  BP  monitor 

The  new  UB-211  Finger  Blood 
Pressure  Monitor  (£89  trade)  is  an 
oval-shaped  device  designed  to  fit 
into  the  palm  of  the  hand.  To 
measure  blood  pressure,  the  user 
slips  an  index  finger  into  the 
discrete  finger  cuff,  presses  the 
start  button  and  then  reads  the 
measurement  off  the  instrument's 
LCD.  A.  &  D.  Instruments  UK. 
Freephone  0800  616140. 
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Clearly  Pure 
Clearly  Profitable 
Clearly  Pears 


MOI3TI 
SHOW 


Introducing  Pears  Pure  Body  Care, 
a  new  range  of  products  from  a  brand 
which  has  stood  for  purity  and 
gentleness  for  over  200  years. 

There's  a  Moisturising  Foam  Bath, 
Moisturising  Shower  Gel,  and 
Cleansing  Bar,  three  golden  products  to 
complement  Original  Transparent  Soap 
and  compete  in  a  market  we  estimate 
to  be  worth  over  £350  million  this  year, 
(that's  half  as  much  again  as  shampoos). 

Pears  Pure  Body  Care  comprises  natural 
formulations  which  gently  cleanse  and 
moisturise  even  delicate  skin. 

The  products  are  so  clearly  preferred  by 
consumers  that,  in  a  simulated 
test-market  (SCA  Falcon  Test),  they 
achieved  Elida  Gibbs'  best-ever  results. 

That's  why  support  for  the  range  will 
include  a  Minipack  door-drop  to 
5  million  targeted  homes  as  well  as  a 
£3  million  TV  campaign  (from  April). 

Pears  Pure  Body  Care  will  rejuvenate 
your  customers'  skin  and  revitalise 
your  takings. 

The  route  to  profit  couldn't 
be  clearer. 


LEADERS  IN  PERSONAL  CARE 


Counterpoints 


Unichem  launch 
dream  promotion 


Unichem  have  teamed  up 
with  the  Sports  Aid 
Foundation,  Olympic  gold 
medallist  Steve  Redgrave 
and  leading  OTC 
manufacturers  in  a  "Win 
your  dream"  promotion. 

Consumers  entering  an 
Olympic  theme 
competition  in  Unichem 
pharmacies  will  have  the 
chance  to  win  a  top  prize 
of  £20,000,  with  20 
runners-up  prizes  of  bikes. 
Entry  forms  must  be 
accompanied  by  a  proof  of 
purchase  of  one  of  a  range 
of  promoted  products.  For 
each  entry  received. 
Unichem  will  donate  30p 
to  the  Unichem  Sports 
Award  Scheme, 
administered  by  the  Sports 
Aid  Foundation  Charitable 
Trust.  The  company  is 
sponsoring  oarsman  Steve 
Redgrave  in  the  next 
Olympics. 

Unichem's  Goldpartner 
pharmacies  can  qualify  for 
the  promotion  by  ordering 
30  cases  chosen  from 
participating  brands  (10 
from  each  of  three 
categories).  Band  1 
includes  Kodak  films. 
Salon  Selective  and 
Lil-lets;  Band  2  is  Revlon 
Flex,  Gillette  Sensor, 
Durex,  Elastoplast;  Band  3 
is  Nivea,  Slim-Fast, 
Robinson's  cotton  wool 
and  Recital. 


The  promotion  runs 
from  May  until  August  and 
during  May  pharmacies 
will  receive  door-to-door 
distribution  of  1,000 
personalised  promotional 
leaflets  to  households  in 
the  immediate  catchment 
area  of  their  pharmacy. 
The  leaflet  contains  £1.70 
worth  of  coupons 
redeemable  against  the 


promoted  brands  and  a 
competition  entry  form. 

All  Unichem  pharmacies 
will  be  able  to  enter  a  draw 
to  win  a  pair  of  Mappin  & 
Webb  gold  watches  by 
ordering  a  minimum  of 
ten  cases  of  the  promoted 
products  and  displaying 
the  Healthy  Times 
magazine.  Unichem.  Tel: 
081-391  2323. 


-ore! la  in  powder 


Chlorelli    lealth  tablets 
are  now  avaii  ible  in 
powder  form. 

A  month's  supply  of  the 
green  algae  supplement 
retails  at  £8.99. 

One  heaped  teaspoon  is 
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the  equivalent  to  the 
recommended  daily  intake 
of  12  tablets,  says  the 
company.  It  can  also  be 
added  to  food.  Chlorella 
Health  Ltd.  Tel:  071-487 
5665. 


Home  care 
promotion 
at  Numark 

Numark  are  relaunching 
their  own  label  range  of 
bleaches  and  washing  up 
liquids  and  offer  special 
prices  on  household  gloves 
and  kitchen  towels. 

Two  bleaches  are 
available,  thick  and 
household.  The  washing 
up  liquids  come  in  green 
and  lemon  variants. 
Household  gloves  are  on 
promotion  with  a  retail 
price  of  £0.59,  offering  a 
POR  of  35  per  cent. 
Kitchen  Towels  are  on 
special  offer  at  £0.69, 
giving  a  POR  of  23  per 
cent.  Numark 
Management.  Tel:  0827 
69269. 


Shire  extend  calcium 
range 


Calcichew  Forte,  a 
chewable  tablet  containing 
2,500mg  of  calcium 
carbonate  delivering 
lOOmg  of  elemental 
calcium  is  the  latest 
product  in  the  Calcichew 
range. 

Calcichew  Forte  is 
indicated  for  use  in 
correcting  dietary 
deficiencies,  osteomalacia, 
as  an  adjunct  to 
conventional  therapies  in 
osteoporosis  and  as  a 
phosphate  binding  agent 
in  patients  receiving 
dialysis  treatment.  Shire 
say  the  large  dose  of 
calcium  delivered  in  a 
single  tablet  will  help 
compliance  in  dialysis 
patients  receiving  a  low 
calcium  dialysis  fluid  and 
oral  calcium  carbonate  as 
a  means  of  serum 
phosphate  control. 

Calcichew  Forte  may 


impair  absorption  of  other 
drugs  such  as  tetracyclines 
and  fluoride  preparations. 
Thiazide  diuretics  reduce 
urinary  calcium  excretion 
so  the  risk  of 
hypercalcaemia  should  be 
considered. 

Side  effects  of  Calcichew 
Forte  include  constipation 
and  wind.  Rebound  acid 
production  has  also  been 
reported.  Hypercalcaemia 
would  not  be  expected  in 
patients  unless  their  renal 
function  was  impaired. 

Calcichew  Forte  tablets 
are  orange  flavoured, 
contain  no  sodium, 
potassium,  lactose  or 
artificial  colours. 
Calcichew  Forte  is  a  P 
product  and  available  in 
containers  of  100  tablets, 
priced,  pro  rata  to 
Calcichew  at  £22.50.  Shire 
Pharmaceuticals.  Tel: 
0264  333455. 


Thermawrap  therapy 


Spenco  Medical  (UK)  have 
developed  a  new  compress 
that  combines  moist  hot 
and  cold  therapy. 

The  Spenco 
Thermawrap,  replacing  the 
Spenco  Hot  and  Cold 
Wraps,  is  made  of  flexible 
solid  gel,  covered  in  soft 
polyester  cotton  cloth 


which  distributes  hot  or 
cold  therapy  slowly  and 
evenly. 

Held  in  place  by  an 
elastic  strap  with  Velcro 
fixing,  the  compress  can 
be  re-used,  and  washed  in 
warm  soapy  water.  Spenco 
Medical  (UK)  Ltd.  Tel: 
0444  415171. 


Unichem  have  produced  a  new  leaflet  to  help  explain  their 
monitored  dosage  system  for  nursing  and  residential  homes 
to  customers.  It  gives  information  on  the  development  and 
advantages  of  the  scheme  and  invites  the  care  home  to 
contact  their  local  pharmacist  for  more  information  and  a 
demonstration  (space  for  pharmacy  addresses  is  on  the 
back).  A  copy  of  the  leaflet  and  a  system  procedure  guide 
will  be  enclosed  in  the  April  promotions  pack.  A  pack  of  20 
leaflets  are  available  at  £4.89.  Unichem.  Tel:  081-391  2323 
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Revealed. 


The  secret  of  Olvarit's 


success. 


Our  Cow  and  Gate  Olvarit  range 
has  taken  the  Babymeals  market  by 
storm.  Launched  2lk  years  ago,  it's 
already  grabbed  13%  of  sales  by 
value  (growing  by  35%  year  on  year)3. 
It's  created  a  whole  premium  sector 
with  much  bigger  profits. 

How?  Simple.  Only  Cow  and  Gate 
Olvarit  is  made  from  the  best  fresh  and 
frozen  foods  in  a  way  that  genuinely 


tastes  homemade. 


So  with  new  national  TV  and 
press  advertising  breaking  exclusively 
for  Cow  and  Gate  Olvarit,  it  ^jgg^ 
was  time  you  knew  our  secret.  Q^VAJ^JJ 


Wilkinson  Sword's 
new  Profile 


Wilkinson  Sword  are 
introducing  new  packaging 
for  the  Profile  metal  razor, 
using  blister  packing  onto 
card,  instead  of  plastic. 

The  new  packaging 
allows  the  Profile  razor  to 
be  more  competitively 
priced,  says  the  company, 
with  an  rsp  of  £1.99. 

In  addition  to  the 
pricing  incentive,  a  scratch 
card  promotion  runs  until 
June.  Prizes  on  offer 
include  a  Nicam  stereo 
television  and  video  player, 
a  compact  disc  system,  as 
well  as  50p  off  coupons. 
Wilkinson  Sword  Ltd.  Tel: 
0670  713421. 


Watch  the 
difference 
with 
copper 

Coppertime  is  a  combined 
watch  and  copper  bracelet 
from  Highclere 
Investments. 

The  watches  combine  a 
Swiss  quartz  movement  in 
a  copper  case  and 
half-bangle,  which  is 
linked  to  a  leather  strap, 
available  in  a  choice  of 
four  styles. 

The  watches  will  retail 
at  £69.99  each  and  have  a 
trade  price  of  £35.  The 
minimum  order  is  usually 
six,  but  this  may  be 
negotiable,  says  agent 
Robert  Doughty. 

The  watches  have  been 
sold  successfully  in  John 
Bell  of  Croydon  and  in 
Selfridges  pharmacy  and 
the  company  now  wishes 
to  extend  distribution  of 
the  products.  Highclere 
Investments.  Tel:  0245 
226662. 


Golden  Spring  offers 
for  Unichem 


Unichem's  five  leading 
offers  for  April  includes 
special  buying  terms  for 
C.oldpartner  accounts.  The 
exclusive  terms  will  now 
be  available  on  monthly 
offers  throughout  the  year. 

On  offer  is  Elnett 
hairspray,  which  is  down 
to  £19.08  for  a  pack  of  12, 
with  Goldpartners  offered 
a  12-pack  for  £17.93. 

Lynx  products  are  all 
discounted.  A  six  pack  of 
15()ml  body  spray  is  £8.24 
and  for  Goldpartners 
£7.75. 

The  Simplicity  range  of 
towels  are  on  offer,  with  a 
24-pack  of  Night-Time 
(10s)  discounted  to  £22.09 
(£20.76  for  Goldpartners). 
Regular  20s  are  down  to 
£15.26  for  a  12-pack 
(£15.10  for  Goldpartners). 
Super  20s  are  reduced  to 
£17.22  for  a  12-pack 
(£17.04  for  Goldpartners). 

The  relaunched  Sure 
range  is  on  offer,  with 
150ml  aerosol  featuring 


Packs  of  Clearblue  One  Step  come  with  a  free  Bodywise 
book     to  educate  consumers  on  pregnancy,  fertility  and 
genera  I  alth.  It  takes  into  consideration  those  women  who 
do  not  •■.       to  be  pregnant  as  well  as  those  who  do.  There 
are  five  chapters  covering:  women's  health,  trying  for  a 
baby,  pregnancy,  unplanned  pregnancy  and  contraception. 
Also  included  is  a  list  of  organisations  to  contact  for  more 
information.  Unipath  Ltd.  Tel:  0234  347161 
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20ml  extra  free.  A  six-pack 
will  cost  £6.05 
(Goldpartners  £5.65).  Sure 
roll-on  will  have  10  per 
cent  extra  fill  free  and  will 
cost  £8.20  for  a  12-pack 
(£8.12  for  Goldpartners). 

Pampers  Phases  is  on 
promotion  with  outers 
down  to  £7.38  (£6.90  for 
Goldpartners)  for  all 
variants.  Unichem.  Tel: 
081-391  2323. 


Olvarit  on 
TV  again 

Cow  &  Gate  Olvarit 
Babymeals  are  back  on 
television,  in  a  new  £1 
campaign. 

A  full  30-second 
commercial  and  ten 
second  cutdown  will  be  on 
GMTV  and  The  Big 
Breakfast  until  May  15, 
with  peak  spots  on  satellite 
channels  also  being  run. 

A  second  burst  of 
advertising  is  planned  later 
in  the  year.  Cow  &  Gate 
Ltd.  Tel:  0225  768381. 


Trip  to 
Madrid 

Ernest  Jackson  are 
running  a  competition  for 
the  most  creative  display 
of  their  cough  and  sore 
throat  products.  The  best 
entry  will  win  a  weekend 
for  two  in  Madrid. 

An  11  in  cube,  featuring 
a  brand  on  every  facing,  is 
available  for  display. 
Pharmacists  are 
challenged  to  build  an 
impressive  display,  using  a 
maximum  of  six  cubes  per 
window.  Ernest  Jackson. 
Tel:  0363  772251. 


Summer 
from 

With  the  approach  of 
Summer,  Sensiq  have 
added  Pure  Performance 
bodycare  products  to 
protect  and  care  for  skin. 

UV  Defence  Multi 
Protection  body  lotion 
(120ml  £4.99)  is  non-oily 
and  has  an  SPF6.  It 
contains  vitamin  E. 

UV  Defence  High 
Protection  face  cream 
(120ml  £4.99)  has  an 
SPF14  to  protect  delicate 
facial  skin  and  vitamin  E 
to  moisturise. 

Body  Soothing  moisture 
gel  (120ml  £4.49)  is 
oil-free  and  will  soothe 
hot,  sun  exposed  skin. 
Ingredients  include  aloe 


protection 
Sensiq 

Instant  Relief  Cooling 
spray  (150ml  £4.49) 
contains  aloe  vera  and 
panthenol  to  moisturise 
and  soothe  hot,  irritated 
skin. 

Gentle  Sun-Free 
tanning  cream  (120ml 
£4.99)  will  give  natural 
looking  colour  within  two 
to  three  hours  of 
application.  It  is  enriched 
with  shea  butter  and 
vitamin  E  to  keep  skin 
supple.  It  can  be  used  on 
face  and  body. 

The  launch  of  the  range 
will  be  supported  by  a  gift 
with  purchase  offer  of  a 
free  fashion  watch.  Sensiq 
Cosmetics.  Tel: 
071-071-409  1413. 


Bags  of  room 

Swains  have  introduced  the 
Limbag,  which  can  be  used 
to  carry  a  compact  camera, 
personal  stereo  or 
binoculars.  It  is  attached  to 
an  arm  or  leg,  leaving 
hands  free.  It  retails  at 
£7.99  and  comes  in  a 
choice  of  black  or  bright 
colours.  Swains.  Tel:  0485 
533393. 

Unichem  offer 

Unichem  are  promoting 
their  photo  service  by 
offering  a  free  make-up  bag 
with  every  5in  x  7in 
developing  and  printing 
order  processed.  The 
promotion  runs  for  one 
month,  or  while  stocks  last. 
Unichem.  Tel:  081-391 
2323. 

In  the  bag 

Numark  are  offering 
pharmacies  the  chance  to 
promote  themselves  via  a 
selection  of  branded  bags. 
The  offer  includes 
polythene  and  vest  carrier 
bags,  prescription  and 
counter  bags.  Orders 
should  be  placed  with  local 
Numark  wholesalers. 
Numark  Management.  Tel: 
0272  292311. 

Bic  on  TV 

Bic  razors  are  being 
supported  by  a  new  £1 
million  television  campaign 
throughout  April.  Bic 
Orange  Sensitive  razors  are 
currently  being  offered  in  a 


12  for  the  price  of  ten  pack. 
Biro  Bic  Ltd.  Tel:  081-965 
4060. 

Bach  on  display 

A  new  display  stand  for  the 
Bach  Flower  Remedies  is 
now  available.  The 
freestanding  unit  has 
enough  space  to  hold 
leaflets  behind  the  bottles, 
and  holds  four  of  each  of 
the  38  remedies  and  eight 
of  Rescue  Remedy.  Also 
available  is  a  wall  mounted 
display,  for  products  only. 
Bach  Flower  Remedies. 
Tel:  0235  550444. 

Sporting  chance 

The  Slazenger  Sport 
Toiletries  Challenge  1993 
will  run  throughout  the 
Summer.  The  £800,000 
campaign  will  concentrate 
on  the  British  Futures 
Tournament,  a 
comprehensive  series  of 
racquet  events  for  players, 
pairs  and  teams,  covering 
tennis,  badminton  and 
squash.  Smithkline 
Beecham  Consumer 
Brands  UK.  Tel:  081  560 
5151. 

Free  films 

Unichem  are  offering 
consumers  a  free  film  when 
they  buy  two  from  their 
range  until  the  end  of  April. | 
The  offer  will  be  advertised 
in  the  Daily  Express  in  the 
first  week  of  April. 
Unichem.  Tel:  081-391 
2323. 


Monster  advertising 
for  Junior  Metatone 


■ 


Junior  Metatone  will 
receive  its  first  burst  of 
advertising  this  month, 
beginning  in  women's 
interest  magazines, 
including  Woman, 
Woman 's  Own,  Family 
Circle,  Take  a  Break  and 
Prima. 

Advertising  for  the  fruit 
flavoured  tonic,  which  is 


rich  in  B  vitamins  will  be 
headed-up  by  the  slogan: 
"Helps  turn  kids  back  intc 
little  monsters". 

The  campaign  is  timed 
to  coincide  with  extra 
consumer  interest  in 
tonics  in  the  Spring  and 
runs  until  May. 
Warner-Lambert  Health 
Care.  Tel:  0703  620500. 


Chemist  &  Druggist  20  MARCH  1991 


In  the  right  place,  it  clears  more  than  noses 


As  you  probably  know,  Karvol's  GSL 
rating  means  you  can  display  it  on  shelves 
at  the  front  of  the  shop. 

This  means  a  14%  increase  in  the  rate  of 
sale.    (42%,   if  it's   sited   in   the  baby 
section   as   well).   More  importantly, 


mums  can  see  for  themselves  just  how  easy 
Karvol  is  to  use  and  how  it  applies  to  all 
members  of  the  family  (over  3  months). 
So  place  Karvol  where  mums  can  reach 
it.  Then  both  you  and  your  customers 
can  get  a  good  night's  sleep. 


On  TV  Next  Week 


Cleaner  hair  with 
Natural  Sea  mud 


Mud  is  the  main  active 
ingredient  in  a  new  range 
of  haircare  products  from 
Oris  Beauty  Products. 

Extracted  from  the 
shores  around  the  Dead 
Sea,  the  mud  is  a  blend  of 
minerals,  including 
potassium,  magnesium, 
calcium  and  bromide, 
mixed  with  fine  clay. 

Mud  shampoo  (350ml 
£4.95)  is  for  normal  hair 
and  will  deep  cleanse  scalp 
and  hair.  Mud  conditioner 
(350ml  £4.95)  will  help 
protect  hair  and  scalp  from 
dryness,  leaving  it  free 
from  tangles.  Mud  hair 
mask  (250ml  £4.95)  is  for 
normal  or  dry  hair.  Oris 
Beauty  Products.  Tel: 
081-885  2999. 


Healthy 

Spring 

offers 

Healthcrafts  are  offering 
price  reductions  on  four  of 
their  leading  products 
until  the  end  of  April. 

Multivitamins  and 
Chewable  Multivitamins 
will  retail  at  £1.99,  50p  off, 
while  30  Super  Gev-E-Tabs 
capsules  are  down  from 
£3.25  to  £2.49  and  60 
Gev-E-Tabs  capsules  are 
reduced  from  £5.39  to 
£4.25. 

Healthcrafts  Odourless 
Garlic  will  also  be  reduced 
in  price  by  33  per  cent, 
retailing  at  £1.69  for  30 
capsules  instead  of  £2.25. 

Free  samples  of 
American  Nutrition 
Acerola  tablets  will  also  be 
available  during  the 
period,  as  will  samples  of 
SuperTed  vitamins. 
Healthcrafts  Ltd.  Tel: 
0932  336366. 


Rirrtrriel  Silks  adds 
new  designs  on  eyes 


Rimmel  Silks  have 
redesigned  and 
reformulated  their  eye 
products,  adding  a  variety 
of  new  items. 

New  Lengths  Mascara 
has  been  designed  to  give 
added  length,  while 
defining  each  lash,  without 
clogging  or  looking  heavy 
and  unnatural. 

Priced  at  £2.99  the 
mascara  is  available  in 
Rich  Black,  Brownish 
Black,  and  Classic  Navy. 

Day  Long  Shadow 
(£2.45)  features  a  smooth 
shadow  enriched  with  silk 
and  a  shadow  base  in  one 
compact.  The  shadow  is 
available  in  six  classic  and 
semi-matte  shades:  Mink, 
Bronze,  Flint,  Sapphire, 
Pine  and  Mulberry. 

New  Shadow  &  Line 
duos  (£2.45)  combine 
shadow  with  powder  liner. 
The  duos  are  available  in 
Aspects  of  Grey,  charcoal 
and  slate  grey,  and  Aspects 
of  Brown,  chocolate  and 
chestnut. 


Imperii!  ?  father  soap  has  been  updated  with  a  new  look- 
pack.  The  all  -red  pack  has  been  replaced  with  one  of  gold  on 
ivory,  with  a  '<  oad  'fid  stripe  bearing  the  name  and  logo. 
Two  new  outer  packs  for  independents  are  available.  Both 
Imperial  Leather  toilet  soap  (75g)  and  family  size  (200g) 
are  available  in  six  packs.  Cussons  Ltd.  Tel:  061-792  6111 
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Also  new  is  Soft  Lasting 
Shadow  (£3.65),  trios  of 
toning  shades  which  can 
be  used  individually  or 
blended  together  to  create 
a  subtle  co-ordinated  look. 

The  advanced  formula 
contains  silk  for  smooth, 
easy  application,  coupled 
with  ingredients  to  help 
promote  longer  wear. 

The  new  shadeways  are: 
Forest  Ferns,  willow, 
beige,  and  green,  and 
Regatta  Ribbons,  slate, 
pink  and  violet. 

Rimmel  have  also  added 
Navy  Satin  (£3.25)  to  their 
precision  lining  pen  range, 
and  Marine  (£1.95),  a  navy, 
to  their  lining  pencil 
colours. 

The  new  products  will 
be  available  from  June, 
when  Rimmel  will  also  be 
running  a  new  television 
commercial  to  support 
New  Lengths  Mascara.  An 
educational  POS  leaflet  is 
also  available.  Rimmel 
International  Ltd.  Tel: 
071-637  1621. 


Crazy 
promotion 
from 
Rimmel 

Colour  Crazy  is  a  new 
promotion  from  Rimmel, 
offering  consumers  a 
compact  Fashion  Plus 
lipstick  and  nail  polish  for 
£0.79  each. 

Fashion  Plus  lipstick 
comes  in  a  choice  of  12 
shades  and  Fashion  Plus 
nail  polish  in  eight 
colours.  The  offer  runs 
from  June  2  while  stocks 
last.  Rimmel 
International.  Tel: 
071-637  1621. 


GTV  Grampian  C4  Channel  4 

B  Border  U  Ulster 

BSkyB  British  Sky  G  Granada 

Broadcasting  AAnglia 

C  Central  CAR  Carlton 

CTV  Channel  Islands  GMTV  Breakfast 

LWT  London  Weekend  Television 


STV  Scotland  (central) 

Y  Yorkshire 

HTV  Wales  &  West 

M  Meridian 

TT  Tyne  Tees 

W  Westcountry 


Aquafresh  toothpaste: 

All  areas 

Asfcit  powders  &  capsules: 

STV,C4 

Benylin: 

All  areas  except  G,  C4 

Belle  Colon 

All  areas  except  U,  GMTV 

Colgate  toothpaste: 

All  areas 

Endekay  gum: 

G,  C,  A,  M,  LWT,  C4 

Gillette  Series: 

All  areas  except  STV,  GMTV 

Listerine: 

All  areas  except  LWT 

Nicorette  Patch  and  Gum: 

All  areas 

Once  Multi-Stylen 

C4,  BskyB 

Peaudouce: 

C4,  GMTV 

Plax: 

All  areas 

Rapeze: 

STV,  B,  C,  C4 

Slim  Fast: 

All  areas 

Synergie  Bio-Contour  eye  gel: 

All  areas  except  U,  GMTV 

Widsom  Reflex: 

GMTV,  C4 

Wrigley's  Extra  &  Orbit: 

All  areas 

«» 


RoC  relaunch  range 
for  oily  skin 


RoC  have  relaunched  their 
specialist  oily,  problem 
skin  range,  and  added  a 
new  Tinted  Shine  Control 
Cream  variant. 

The  blue  and  white 
packaging  is  designed  to 
encourage  consumers  to 
view  the  range  as  a 
complete  three-step  skin 
care  system,  and  to 
differentiate  the  range 
from  other  RoC  skin  care 
lines,  says  the  company. 

The  new  tinted  shine 
control  variant  has  a  fine 


texture  to  give  the  skin  a 
uniform,  clear  and  natural 
tone  without  blocking  the 
pores.  It  will  costs  £6.45 
for  30ml.  The  relaunch 
will  be  supported  by  a 
special  price  promotion, 
with  £1  off  at  retail. 

An  eye-catching 
merchandiser  will 
accompany  the  offer,  as 
well  as  highlighting  the 
three-step  system;  samples  J 
will  also  be  available. 
Laboratoires  RoC  (UK) 
Ltd.  Tel:  0372  749223. 


A  new  selected  line  display  unit  is  available  from  Ultra  Glowj 
to  hold  a  range  of  their  best  selling  products,  now  in  new 
packaging.  The  merchandiser  holds  six  each  of  Original 
bronzing  powder  (loose  and  pressed),  bronzing  gel,  powder 
brush,  compact  super  duster  and  gold  handle  super  duster, 
and  three  each  of  Caring  Complex  translucent  powder  (loos 
and  pressed).  Testers  are  provided  free.  Ultra  Glow.  Tel: 
0206  576611 
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Introducing  Sure  Sensive,  die  unique  new 
deodorant  that  will  have  a  powerful  effect  on 
your  sales. 

Sure  Sensive  is  a  totally  new  deodorant 
specifically  designed  to  bring  new  female  users 
into  the  market,  growing  the  Sure  brand  and  the 
value  of  the  sector  overall. 

C   Sure  Sensive  gives  effective  protection  all 
day  long  but  is  gentle  on  the  skin. 

•  Sure  Sensive  is  particularly  suitable  for  use 
by  women  after  underarm  shaving.  50% 

of  women  shave  under  their  arms  once  a 
week  and  90%  of  these  use  a  deodorant 
every  day. 

©  Sure  Sensive  contains  Aloe  Vera  and  comes 
in  three  variants;  Spring  Dew,  Vitality  and 
Unscented. 

•  Sure  Sensive's  roll-on  has  a  special  new 
formulation  so  it  goes  onto  the  skin  feeling 
smooth  and  dry. 

The  Sure  range  will  be  supported  by  nearly 
£7  million  MEAL  advertising  spend  in  1993 
and  Sensive  will  have  its  own  execution. 


Sure  Sensive  is  expected  to  represent  over 
5%  of  the  UK  market  after  only  12  months  and 
will  keep  the  Sure  brand  as  Britain's  number 
one  deodorant. 


SURE 


€L3 


ELIDA  GIBBS 

43  PORTMAN  SQUARE 
LONDON  W1A1DY 

PARIS  VIENNA  LONDON 


Classic  Looks  with 
Sensiq 


Sensiq  have  launched  a 
new  collection  called 
Classic  Looks. 

The  range,  which  is 
available  at  £1  off  the 
recommended  retail  price, 
includes  Trio  Shadow  Silk 
(£3.99)  —  three  smooth, 
toning  shades  in  one 
compact. 

The  compact  is  available 
in  Rich  Earth/Rose 
Dust/Honey  Buff,  deep 
chocolate,  rose  peach  and 
honey,  and  Hazelnut/Silver 
Vine/Mistletoe,  taupe,  sage, 
and  deep  mint, 
respectively. 

Lash  Conditioning 
Mascara  (£3.45)  is  fibre 
and  fragrance  free.  It  is 
available  in  Black  Oynx, 
Mahogany, and  French 
Navy  variants. 

Perfect  Lash  Build 
Mascara  (£3.45)  has  a 
body-building  action  to 
build  lashes.  The  mascara 
is  available  in  three 
variants:  Deep  Black, 
Almost  Black,  and  Deep 
Brown. 

Water  Resistant  Eye 
Definer  (£2.99)  is 
presented  in  two  new 
shades:  Sapphire,  a  deep 
inky  blue,  and  Fern  Silk,  a 
herb  green. 

Sensiq  have  also 


produced  a  POS 
educational  leaflet,  which 
features  the 

gift-with-purchase  offer  of 
a  free  copy  of  the  classic 
movie,  Casablanca,  with  £8 
worth  of  Sensiq  products. 
Sensiq  Cosmetics.  Tel: 
071-409  1413. 


May 
offers 
fmm 
Givenchy 

Parfums  Givenchy  are 
running  a  special  scent 
promotion  during  May. 

Purchases  of  two 
Givenchy  items,  one  of 
which  must  be  a  fragrance, 
will  be  accompanied  by  a 
gift  box  including 
Givenchy  Gentleman 
aftershave  30ml,  Givenchy 
Gentleman  eau  de  toilette 
30ml,  Eau  de  Givenchy 
30ml,  and  Eau  de 
Givenchy  bath  and  shower 
gel  30ml. 

The  promotion  is 
available  from  May  1-16, 
while  stocks  last.  Parfums 
Givenchv  Ltd.  Tel:  0932 
245111. 


Dettox 
revamp 

The  Dettox  range  of 
anti-bacterial  cleaning 
products  has  been  given  a 
new  look. 

The  original  cleanser 
now  carries  a  flash 
highlighting  the  product's 
effectiveness  against 
salmonella  and  listeria. 

The  Multi-Surface 
cleaner  has  been 
relaunched  as  a  floor  and 
surface  cleaner. 

The  household  products 
market  is  worth  £116 
million  and  saw  growth  of 
12  per  cent  last  year,  say 
Reckitt  &  Colman.  Tel: 
0482  26151. 


Beauty 
galore 

Cosmoprof  '93  will  take 
place  in  Bologna  between 
April  30  and  May  3. 

Sectors  of  the  industry 
represented  include: 
perfume,  cosmetics,  gifts, 
haircare,  technology  and 
services.  Entrance  is  free 
to  foreign  visitors. 
Conferences  to  be  held 
include  "Price  or  service: 
which  choice  for  the 
perfumery".  Unipro.  Tel: 
++  31  02  706  310  13. 


Aquaspa  additions 


The  Aquaspa  showergel 
range  has  been  extended 
with  the  addition  of  two 
more  variants,  Turquoise 
and  Orange. 

The  Turquoise  variant 
has  a  fresh,  natural 


fragrance  and  Orange  has 
an  exotic,  vibrant  scent. 

The  Aquaspa  range  will 
be  supported  by  a  £1 
million  advertising 
campaign.  Cussons  Ltd. 
Tel:  061-792  6111. 


Robinson  Healthcare  have  repackaged  their  range  of 
bandages  to  make  them  more  'user-friendly'.  The  bandages 
are  cellophane  wrapped  and  new  graphics  illustrate  the 
suggested  use  of  each  bandage  size.  Outer  boxes  have  been 
dispensed  with  to  reduce  waste.  Robinson  Healthcare.  Tel; 
0246  220022 


JL>  A 

FOR  FURTHER  DETAILS  PLEASE  TELEPHONE  THE  U.K.  SALES  OFFICE  ON  071-603  1611. 
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THE  IMPORTANT 
QUESTIONS: 


4.  WHICH 
FASTES 


Nl  pharmacist  sold 
diluted  Dermovate 


A  co  Fermanagh  pharmacist  who 
sold  Dermovate  cream  without 
prescription  to  psoriasis  sufferers, 
including  children,  has  escaped 
having  his  name  removed  from 
the  Register  of  the  Pharmaceutical 
Society  of  Northern  Ireland. 

Instead  the  Society's  Statutory 
Committee  decided,  on  March  1 1 , 
to  review  the  case  against  Kevin 
O'Reilly  in  six  months  time.  Mr 
O'Reilly,  whose  pharmacy  is  at 
The  Medical  hall,  Ederney,  was 
advised  to  "conduct  his  business 
within  the  rules  and  regulations 
and  to  acquaint  himself  with 
those  regulations". 

Ms  Rosalie  Prytherch,  solicitor 
for  the  Society,  said  Dermovate 
cream,  containing  the  steroid 
clobetasol,  is  a  Prescription  Only 
Medicine.  It  could  be  given  to 
children  only  in  mild  doses 
because  excessive  use  could  cause 
"retarded  growth  and  lasting 
disfiguration". 

The  Department  of  Health 
discovered  that  the  mother  of  a 
two-and-a-half  year  old  child  had 
made  the  purchase  from  Mr 
O'Reilly's  pharmacy  after  a  friend 
had  let  her  try  the  cream. 

Department  inspector  Ivan 
McFarland  said  shortfalls  were 
discovered  in  the  amount  of 
products  obtained  from  one 
wholesaler  and  he  believed  about 
150  tubs  of  the  cream  were  sold 
without  prescription  by  Mr 
O'Reilly  between  December  1991 
and  April  1992. 

Mr  Brian  Fee,  who  appeared  for 
Mr  O'Reilly,  said  the  pharmacist 
believed  that  by  diluting  the 
cream  it  removed  the  necessity 
for  it  to  be  supplied  against  a 
doctor's  prescription. 


He  said  Mr  O'Reilly  had  seen  a 
Harley  Street  physician  about  the 
cream  and,  when  he  returned  to 
the  Province,  he  made  up  the 
product.  In  the  case  of  one 
customer,  the  psoriasis  had 
cleared  up  in  two  weeks  and  he 
was  "very  impressed  with  the 
results",  he  said. 

He  later  supplied  cream  to  a 
small  number  of  customers  with 
psoriasis.  "In  his  enthusiasm  for 
this  break-through  Mr  O'Reilly 
failed  to  realise  that  by  diluting 
this,  it  did  not  remove  the  POM 
status,"  said  Mr  Fee. 

"It  was  done  with  the  best 
motives.  Here  was  someone 
trying  to  help  people.  It  was  a 
mistake  made  in  the  context  of 
over-enthusiasm  for  a  solution  to 
what  is  a  serious  condition." 

The  cream  was  not  sold  for 
personal  profit,  said  Mr  Fee.  He 
said  Mr  O'Reilly  had  been  a 
pharmacist  for  42  years  and  "was 
genuinely,  although  misguidedly, 
attempting  to  help  people  with 
this  terrible  condition". 

On  October  31,  1992,  Mr 
O'Reilly  was  fined  £50  at 
Fermanagh  Petty  Sessions  for 
contravening  Section  67(2)  of  the 
Medicines  Act  1968. 

Committee  chairman  Mr  Tim 
Ferris  QC  said:  "The  view  of  this 
Committee  is  that  this  was  a  very 
serious  matter.  There  were 
serious  risks  to  child  users  of  this 
composition.  We  considered 
striking  you  from  the  Register 
but  when  the  matter  was  brought 
to  your  attention  you  responded 
with  openness  and  frankness." 

The  Committee  will  seek  a 
report  from  the  Department's 
inspectors  for  the  review. 


Bolton  LPC  entertains  junior 
Health  Minister 


Tom  Sackville,  Minister  for 
Health  and  MP  for  Bolton  West, 
was  the  chief  guest  at  a  "public 
relations"  dinner  hosted  by 
Bolton  Local  Pharmaceutical 
Committee  on  March  5. 


community,"  according  to 
Bolton  LPC  secretary  Jean 
Rothwell. 

Topics  discussed  included 
remuneration  changes,  ways  of 
improving  Bolton's  needle  and 


Tom  Sackville  MP,  the  junior  Health  Minister  (centre),  was  chief  guest  at 
Bolton  LPC's  public  relations  dinner  held  on  March  5.  Mr  Sackville  is 
flanked  by  LPC  secretary  Jean  Rothwell  and,  on  his  left,  LPC  chairman 
Neil  Maxwell.  Jeremy  Clitherow,  secretary  of  Liverpool  LPC  (far  right)  was 
among  other  guests  at  the  dinner 


The  dinner,  which  gave  LPC 
members  the  chance  to  discuss 
pharmaceutical  matters  with  the 
Minster,  was  also  attended  by  the 
new  chairman  of  Bolton  Family 
Health  Services  Authority,  the 
general  manager,  director  of 
finance  and  one  of  the  lay 
members. 

Other  guests  included  a 
member  of  Bolton  Community 
Health  Council  with  a  special 
interest  in  community  care  and 
Jeremy  Clitherow,  secretary  of 
Liverpool  LPC  and  an  NPA 
representative  on  PSNC. 

There  were  no  speeches  at  the 
dinner  just  "  a  friendly  exchange 
of  views  and  ideas  about 
pharmaceutical  services  in  the 


Lloyds  employee  struck  off  for  till  theft 


A  pharmacist  who  was  sacked  for 
stealing  more  than  £1,000  from 
his  branch  till  was  struck  of  the 
Royal  Pharmaceutical  Society's 
Register  after  a  disciplinary 
hearing  on  March  16. 

Yet  the  Statutory  Committee 
heard  that  a  computer  error  led 
to  Mr  Kiritkumar  Patel  being 
invited  to  discuss  returning  to 
work  for  Lloyds  Chemists  Pic 
after  receiving  a  six  month 
sentence  for  two  thefts  and  one 
false  accounting  offence. 

Mr  Patel,  of  314  Pinner  Road, 
Harrow,  Middlesex,  had  been 
ordered  to  pay  £1,113.18 
compensation  and  £240  costs 
after  pleading  guilty  at  St  Albans 
C^own  Court  on  February  7, 
1991.  Seven  other  offences  were 
also  taken  into  consideration. 

Announcing  his  decision  to 
strike  him  off  the  Register, 
Committee  chairman  Mr  Gary 
Flather  QC  said  Mr  Patel's  actions 
had  been  a  "flagrant  abuse  of  the 
trust  placed  in  him  in  his  position 
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as  manager  of  the  pharmacy". 

Mr  Josselyn  Hill,  solicitor  to 
the  Committee,  said  that  till  rolls 
and  money  went  missing  from 
the  Lloyds-owned  pharmacy  at 
188  New  Road,  Croxley  Green 
near  Rickmansworth,  over  a 
period  of  eight  weeks.  Mr  Patel 
initially  denied  the  offences. 

However,  when  arrested  and 
interviewed  by  police,  Mr  Patel 
claimed  that  an  area  manager  had 
said  he  could  take  the  money  out 
of  the  till  as  a  loan. 

Four  days  later,  Mr  Patel  wrote 
to  a  senior  manager  involved  in 
the  investigation  and  admitted 
stealing  the  money  and  destroying 
the  till  rolls.  But  he  persisted  in 
claiming  that  the  area  manager 
had  authorised  it  as  a  loan. 

Regional  manager  Dr  Richard 
Middleton  said  the  area  manager, 
Vicky  Cassells,  was  "very  upset  at 
the  suggestion  that  she  had 
authorised  a  loan  from  the 
branch  and  categorically  denied 
any  involvement.  There  is  no 


situation  where  an  area  manager 
is  allowed  to  authorise  a  loan  in 
such  a  way." 

Dr  Middleton  also  said  there 
was  "some  embarrassment'  after 
it  was  discovered  Mr  Patel  had 
been  sent  a  letter  inviting  him  to 
consider  further  employment 
with  the  company. 

"A  computer  error  meant  that 
this  name  was  not  removed,"  he 
explained.  "I  can  unequivocally 
say  that  Mr  Patel  would  not  have 
been  allowed  to  work  as  a 
pharmacist  or  in  any  form  of 
employment  for  us." 

Detective  Constable  Trevor 
Acors  told  the  Committee  that  on 
September  7,  Mr  Patel  turned  up 
at  the  police  station  "voluntarily 
and  unexpectedly"  with  a  letter 
he  described  as  a  confession. 

Mr  Patel,  father  of  two,  told 
police  he  had  committed  the 
offences  because  of  "financial 
pressures".  However,  DC  Acors 
said  that  he  was  unable  to  justify 
he  was  under  any  pressure  at  all. 


syringe  exchange  scheme,  the 
new  categories  for  the  Selected 
List  and  a  recent  DUMP  campaign 
which  resulted  in  three  and  a  half 
tons  of  unwanted  medicines 
being  handed  in. 

The  LPC  feels  public  relations 
dinners  have  proved  useful  in 
recent  years,  said  Mrs  Rothwell. 


Leaflets  correct 

Practice  leaflets  from  the 
National  Pharmaceutical 
Association  now  take  into 
account  the  urgent  and  out  of 
hours  requirements 
of  the  regulations  in  Scotland. 
Pharmacists  can  be  assured 
that  all  orders  placed 
(including  those  from  England 
and  Wales)  will  comply  with 
the  requirements  for  practice 
leaflets,  says  the  NPA. 

Well  spotted! 

Many  thanks  to  all  those 
readers  who  rang  in  to  point 
out  the  deliberate  mistake  in 
last  week's  Questions  and 
Answers.  Wellcome 
announced  Sudafed  SA  was 
no  longer  available  in 
February,  and  even  when  it 
was  it  contained  120mg 
pseudoephedrine,  not 
triprolidine.  We  have  been 
suitably  chastised... 

Welton  victory 

Lincoln  Co-op  Chemists  Ltd 
have  been  granted  their 
application  to  open  a 
pharmacy  in  Welton  by 
Lincolnshire  Family  Health 
Services  Authority  at  a 
meeting  of  its  Drug 
Committee  on  March  16.  A 
decision  as  to  whether  a 
pharmacy  in  the  village  was 
"necessary  or  desirable"  had 
been  deferred  to  allow 
further  public  consultation 
(C&D  January  30  p157).  Full 
details  of  the  case  in  next 
week's  issue. 
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THE  HOMES 
ANSWER: 


I  VapoSyrup 

I  Starts  working  the  moment  you  i**"  H 


1.  Vicks   VapoSyrup   starts   working  the 
moment  you  swallow. 

Trials  via  an  accepted 
method  of  evaluating  the 
efficacy  of  cough  reduction 
(the  citric  acid  test)  show 
that  Vicks  VapoSyrup  starts 
irking  the  moment  you  swallow  -  and  that's  great  news 
r  your  customers. 

2.  Vicks  VapoSyrup  is  the 
nsumer  preferred  cough  syrup. 

simple  -  large  scale  independent 
ting  amongst  over  400  consumers 
Dwed  that  over  50%  of  consumers 
o  had  used  the  leading  linctus,  and 
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had  tried  Vicks  VapoSyrup,  thought  that  Vicks  VapoSyrup 

was  better. 

3.  Vicks  VapoSyrup  spends 
more  on  media  than  any 
other  cough  brand.  When 
your  customers  watch  televi- 
sion they  will  see,  on  average, 
more  commercials  for  Vicks  VapoSyrup  than  any  other 
cough  brand. 

4.  Vicks  VapoSyrup  has 
grown  so  fast  since  launch 
it's  made  Vicks  the  cough 
brand  with  the  second  big- 
gest share  of  all  retail  sales. 
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COUGH  SYRUPS  HAVE  CHANGED  -  HAVE  YOU? 

(ii)  Source:  Data  on  file,  field  Usage  and  Attitude  study  to  400  consumers.  I  992-    (iii)  Source:  Register  MEAL,    (iv)  Source:  Nielsen. 
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SPLASHES 


We're  spending  over  £1  million  on  advertising  in  magazines  and  newspapers 
to  help  even  more  sufferers  discover  the  painkilling  power  of  Ibuleve. 

Nagging  muscular  or  rheumatic  aches,  pains  and  strains  can  make  it  hard  for 
anyone  to  really  get  the  most  out  of  life,  l>nt  von  can  help  your  customers  by 
recommending  brand-leading  Ibuleve.  m^m  mm.m 

Ibuleve  harnesses  the  powei  oi  ibuproi  e  ol  toda\  s 

most  wideb  prescribed  anti  inflammaton  painkillers     in  a  IEF 


WITHOUT 


clear,  non-greasy,  fragrance-free  gel.  The  unique  formula  is 
specially  designed  to  be  rapidly  absorbed  at  the  point  of  pain,  » 
to  bring  effective  relief  direcdy  to  aching  or  strained  muscles.  ^^Ifct^J 

FOR  THE  RELIEF  OF  RACKACHE,  RHEUMATIC 
&  MUSCULAR  ACHES,  PAINS  AND  STRAINS 

DISTRIBUTED  BY:  DDD/DENDRON  LTD.,  94  RICKMANSWORTH  ROAD  WATFORD  HERTS  WD1  7JJ 


Examine  the  market 

Do  some  strategic  planning  and  concentrate  on  your  unique  ability  to  sell  P  medicines, 
pharmacists  were  advised  at  the  Med-Pharm  conference  in  London  on  Sunday. 
lMkf«(dl-Pt''  .        -i.  yiaiiriiiis«s«il  by  iTradles  EMlhobottooinis  Ltd  on  association  with  the  RoyaB 
Pharmaceutical  Society,  was  the  first  national  conference  and  exhibition  to  be  held  jointly 

for  pharmacists,  doctors  and  nurses. 


Community  pharmacists  should 
be  pro-active  rather  than 
reactive  in  trying  to  combat 
threats  to  their  livelihood,  said 
David  Yorke,  senior  lecturer  in 
marketing,  UMIST  School  of 
Management. 

Any  business  succeeds  or  fails 
according  to  the  nature  of  its 
catchment  area  or  the  market 
being  served,  he  said.  Yet  too 
many  small,  independent 
retailers  knew  little  or  nothing 
about  their  current  customer 
profile  and  even  less  about 
likely  changes  based  on 
demographic  factors  and 
income  levels.  They  might  have 
"gut  feelings"  but  few  had 
definite  data. 

An  essential  starting  point  in 
looking  for  professional 
opportunities  was  to  examine 
the  market  place,  bearing  in 
mind  the  maxim  "No  customers, 
no  business,"  he  said. 
Pharmacists  should  consider  the 
different  types  of  housing  in 
their  catchment  area  — 
whether  private  or  public 
sector,  the  existence  of  nursing 
or  residential  homes  and  other 
institutions  such  as  schools,  and 
what  competition  was  likely 
from  other  pharmacies, 
multiples  or  specialist  retailers. 

Research  did  not  have  to  be 
expensive,  he  insisted.  It  could 
be  done  by  asking  customers  to 
fill  in  a  simple  questionnaire 
while  waiting  for  their 
prescriptions  to  be  dispensed. 

Dr  Yorke  discussed  various 
services  pharmacists  might 
offer.  In  developing  their 
patient  counselling  and  drug 
monitoring  roles  they  had  to 
consider  the  time  and  space 
involved.  Similarly,  if  offering 
health  screening  they  had  to 
ask  themselves  whether  the 
costs  of  equipment  and, 
possibly,  extra  staff  would  be 
justified. 

There  could  be  opportunities 


for  the  smaller  neighbourhood 
pharmacy  to  provide 
domiciliary  services,  such  as 
prescription  collection  and 
delivery,  which  the  larger 
multiples  might  regard  as 
uneconomic.  Again,  the 
implications  were  time,  staff 
training  and  investment  in 
vehicles  and  drivers.  Pharmacies 
could  also  develop  highly 
specialised  services  to  target 
local  niche  groups  such  as 
disabled  people  or  drug 
abusers. 

When  trying  to  attract  new 
customers,  leaflet  drops  were 
much  more  cost  effective  than 
advertising  in  the  local  Press,  he 
thought,  particularly  when 
targeting  specific  groups. 

"If  you  want  your  practice  to 
grow,  you  must  set  yourself 
objectives  in  financial  terms  and 
try  to  evaluate  the  activities  you 
could  undertake  to  achieve 
those  objectives,"  said  Dr 
Yorke. 

Customer 

The  second  speaker,  Dr  Rob 
Pocock,  managing  director, 
Midland  Environment  Ltd, 
looked  at  customer 
expectations  of  pharmacy.  His 
research,  commissioned  by  the 
Department  of  Health  and  first 
published  in  1991,  showed  that 
most  consumers  saw  the 
pharmacist  as  an  expert  on 
drugs  and  as  an  accessible 
person  to  consult  about  minor 
ailments. 

In  the  survey,  carried  out  in 
the  West  Midlands,  the 
attitudes  of  people  with  chronic 
diseases  who  used  pharmacies 
frequently  were  compared  with 
the  general  population.  The 
high  users  were  slightly  more 
likely  to  use  independent 
pharmacies  than  the  general 
population  who  tended  to 


favour  the  multiples.  About 
two-thirds  of  consumers  lived 
within  a  mile  of  the  pharmacy 
they  used  most  and  about  35-40 
per  cent  lived  within  a  quarter 
of  a  mile. 
Significant  reasons  for  visiting 


a  particular  pharmacy  were  its 
accessibility  and  the  friendliness 
of  counter  assistants.  Speed  of 
dispensing  was  more  important 
to  the  general  population  than 

Continued  on  p506 
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PAGB's  Gopa  Mitra  talks  to  Michael  Brunt,  former  member  of  the  Royal 
Pharmaceutical  Society's  Council.  The  stand  attracted  several  GPs  who 
were  interested  in  PAGB's  campaign  to  inform  them  about  OTC  medicines 


GENERICS  HOTLINE  0628  414792 

FOR  FURTHER  INFORMATION  REFER  TO  DATA  SHEET  OR  CONTACT  WYETH  LABORATORIES.  TAP10W,  MAIDENHEAD,  BERKS. 
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Char  well? 

lt?@S  y     l^S  0££@  /  y 

I  swear 


And  so  do  thousands  of 
others,  every  day.  Isogel  is 
effective  in  stabalising  the 
bowel  in  cases  of  diarrhoea, 
constipation  and  Irritable 
Bowel  Syndrome  -  a 
condition  suffered  by  a 
third  of  all  adults. 

With  a  40%  cost  saving  for 
your  customers,  a  long 
history  of  prescribing  and 
pharmacy  recommendation, 
Isogel  continues  to  be  a 
firm  favourite. 

Effective  products  and 
effective  marketing  -  that's 
why  Charwell  brands  make 
profits  for  you. 


CHARWELL 

CARE  FOR  YOUR 
CUSTOMERS 

PROFIT  FOR  YOU 


The  complete  Charwell  range  is  available  from  your  wholesaler.  For  more  information  telephone  or  write  to  Charwell  Pharmaceuticals  Ltd, 
Charwell  House,  Wilsom  Road,  Alton,  Hampshire  GU34  2TJ  Tel:  (0420)84801  Fax:  (0420)  89376 


NICO 


THE  SM0K/ 


Kabi  Pharmacia  has  used  its  unrivalled  experience  in  smoking  cessatio 
to  create  a  patch  that  closely  reflects  the  needs  of  the  smoker  who  wantj 
to  give  up. 

Nicorette®  Patch  is  unique  in  the  field  of  smoking  cessation  by  offerin 
transdermal  delivery  of  nicotine  through  the  waking  hours  only. 
Applied  in  the  morning  and  removed  before  bedtime,  Nicorette® 
Patch  avoids  night  time  administration  of  nicotine,  minimising  the  risk 
of  sleep  disturbance1  while  giving  just  enough  through  the  day  to  help 
beat  the  craving. 

The  nicotine  plasma  profile2  of  a  typical  smoker  rises  through  the  mornir 
reaching  a  plateau  through  the  afternoon  and  falls  again  while  asleef 


Abbrev  ^ed  prescribing  information 
Nicorette 1  Patch  1 5  mg,  1 0  mg  and  5  mg.  Presentation:  Transdermal  delivery  system  available  in  sizes  (30,  20  and  1 0  cm2)  releasing  1  5  mg,  1 0  mg  and  5  mg  of  nicotine  respectively 
16  hours  Indications:  Treatment  of  nicotine  dependence,  relief  of  withdrawal  symptoms  associated  with  smoking  cessation  Dosage  and  Administration:  Nicorette"  Patch  should  n( 
used  concurrently  with  other  nicotine  products  and  patients  must  stop  smoking  completely  when  starting  treatment.  The  recommended  treatment  programme  should  occupy  3  mo 
One  Nicorette"  Patch  should  be  applied  to  a  dry,  non-hairy  area  of  skin  on  the  hip,  upper  arm  or  chest  in  the  morning  and  removed  at  bedtime.  Application  should  be  limited  to16  I 
within  any  24  hour  period  Patients  are  recommended  to  commence  with  one  15  mg  patch  daily  for  the  first  8  weeks.  Patients  who  have  remained  abstinent  should  then  be  suppi 
through  a  weaning  period,  consisting  of  one  10  mg  patch  daily  for  2  weeks  followed  by  one  5  mg  patch  daily  for  a  further  2  weeks.  Patients  should  be  reviewed  at  3  months  a 
abstinence  has  not  been  achieved,  further  courses  of  treatment  may  be  recommended  if  it  is  considered  that  the  patient  would  benefit.  Contra-indications,  Warnings  etc.:  Coj 
indications  -  Non  smokers,  children  under  18  years,  pregnancy,  lactation,  known  hypersensitivity  to  nicotine  or  component  of  patch 

Precautions:  History  of  angina,  recent  myocardial  infarction  or  cerebrovascular  accident,  serious  cardiac  arrythmias,  systemic  hypertension  or  peripheral  vascular  disease,  history  of  p 

WORLD  LEADER  IN  TREATMENTS  TO  HE 


SLEEPING  HOURS 


!)n  giving  up  smoking  the  loss  of  nicotine  can  result  in  many  unpleasant 
thdrawal  symptoms  including  craving.  Studies  show  this  craving 
es  through  the  day,  reaching  a  peak  at  around  7  p.m.3'4, 5  6  A  large 
rvey7  of  UK  smokers  report  the  most  common  occasions  leading  to 
apse  occurred  during  social  occasions,  and  while  drinking. 
)nly  4%  relapsed  in  the  morning). 


For  more  information  on  the  Nicorette™  range 
or  "FRESH  START"  materials,  please  ring  our  HELPDESK  on 


Answerphone  after  hours 


diabetes  mellitus,  hyperthyroidism,  phaechromocytoma,  chronic  generalised  dermatological  disorders  Warnings:  Erythema  may  occur.  If  severe  or  persistent  discontinue  treatment, 
i  Interactions:  See  full  data  sheet  Side-effects:  Application  site  reactions  (e  g  erythema  and  itching),  headache,  dizziness,  nausea,  palpitations,  dyspepsia  and  myalgia  Other  subjective 
itions  associated  with  smoking  cessation  or  nicotine  administered  by  smoking  may  occur.  Legal  Category:  P  Package  quantities:  Cartons  containing  Nicorette"  Patches  in  single 
fts  in  the  following  quantities:  Nicorette"  Patch  15  mg  (PL  0022/0105)  -  packs  of  7  (£9  07)  and  28  (£36.28).  Nicorette'"  Patch  10  mg  (PL  0022/0104)  -  packs  of  7  (£8.36)  Nicorette" 

5  mg  (PL0022/0103)  -  packs  of  7  (f  7  20)  Full  prescribing  information  available  on  request  from:  Kabi  Pharmacia  Ltd  ,  Davy  Avenue,  Knowlhill,  Milton  Keynes,  Buckinghamshire. 
8PH  References:  J.  Fagerstrom,  K.O.,  et  al.,  J.  Smoking-Related  Dis  ,  1991  2  (2),  173-180.  2.  Benowitz,  N  L  ,et  al.,  Clin.  Pharmacol  Ther.,  1982,  32  (6)  758-764  3.  Shiftman,  S  M  ,  1979, 
:obacco  withdrawal  syndrome.  In:  Krasnegor  N  A,  (ed)  Cigarette  smoking  as  a  dependence  process  NIDA  Research  Monograph  23,  U.S. 
rtment  of  Health,  Education  and  Welfare,  Washington  DC  pp  158-184  4.  Schneider.  N  G  Psychopharmacology ,  1984,82:  143-144  5.  Gritz.  E  R 
yik,  M.E.,  1973.  Proceedings  of  the  81st  Annual  Convention  of  the  American  Psychological  Association  vol  1  pp  1039-1040  6.  Gilbert,  R.M.  & 

,  Psycopharmacology  ,  1982  /8:  121-124  7.  Gallup,  September  1992  Nicorette"  Patch  is  manufactured  by  Kabi  Pharmacia. 
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Continued  from  p502 
it  was  to  high  users  who 
seemed  happy  to  spend  time 
discussing  their  medication. 

The  availability  of  prescribed 
medicines  was  also  important, 
particularly  for  high  users  who 
did  not  like  having  to  call  back 
for  items  not  in  stock.  Few  ' 
people  seemed  interested  in 
whether  the  pharmacy  had  a 
quiet  area  for  counselling. 

About  two-thirds  of  both 
groups  had  asked  their 
pharmacist  for  advice  on  minor 
ailments,  giving  reasons  such  as 
"didn't  like  bothering  the  GP," 
the  surgery  was  closed  or  it 
took  too  long  to  get  an 
appointment. 

Dr  Pocock  thought  there  was 
a  growing  trend  for  consumers 
to  seek  a  second  opinion, 
possibly  with  a  view  to 
obtaining  an  alternative 
treatment  to  that  suggested  by 
the  doctor. 

Pharmacists  could  develop 
their  businesses  by  identifying 
their  "high  user"  groups,  such 
as  people  with  asthma  and 
diabetes,  and  concentrating  on 
providing  specialist  services  for 
them.  But  he  thought  there  was 
a  limited  role  in  general  health 
promotion  other  than  perhaps 
advising  on  diet. 

He  agreed  with  Dr  Yorke  that 
pharmacists  should  have  a  clear 
plan  of  what  they  wanted  to 
achieve  over  the  next  two  to 
three  years  and  make  a  mental 
checklist  of  services  that  could 
be  developed. 

'Make  the  most  of 
your  USPs' 

David  Crow,  marketing 
manager,  Smithkline  Beecham 
Health  and  Personal  Care, 
thought  pharmacists  should 
make  the  most  of  their 
competitive  advantages  over 
other  retailers. 

"There's  a  big  future  for 
pharmacy  out  there,"  he  said. 
Pharmacists  were  the  only 
retailers  able  to  sell  P 
medicines,  they  were  available 
for  consultation  all  day,  they 
were  well  trained  and  their 
advice  carried  weight  and 
authority. 

There  would  be  enormous 
scope  in  the  future  to  take 
advantage  of  POM  to  P  moves, 
to  give  advice  or.  healthcare 
and  to  counsel  patients  on 


medicines  and  on  untreated 
ailments.  Media  coverage  of 
healthcare  issues  had  increased 
dramatically  over  recent  years 
and  consumers  were  taking 
greater  responsibility  for  their 
own  health.  These  more 
sophisticated  customers  needed 
more  information  and  "the 
only  real  source  of  quality 
information  is  the  pharmacist," 
he  said. 

The  Proprietary  Association 
of  Great  Britain  was  currently 
running  a  trial  in  conjunction 
with  the  National 
Pharmaceutical  Association  to 
see  if  more  open  display  of 
medicines  in  pharmacies 
encouraged  sales. 

Preliminary  results  suggested 
that  this  was  the  case.  The  final 
results  of  the  trial,  which 
started  in  January,  are  to  be 
presented  on  June  14  at  a 
symposium  on  "The  community 
pharmacist  as  gatekeeper  of 
the  NHS." 

Learning 
package 

In  the  longer  term,  PAGB  was 
working  with  the  NPA,  the 
Royal  Pharmaceutical  Society 
and  College  of  Pharmacy 
Practice  in  developing 
educational  packages  for 
pharmacy  schools,  hopefully  to 
be  available  nationally  next 
year. 

Sally  Woodage,  professional 
marketing  manager,  Procter  & 
Gamble  Ltd,  described  how 
PAGB  was  attempting  to 
encourage  a  more  positive 
attitude  to  OTC  medicines 
among  GPs  by  means  of  an 
educational  campaign. 

Some  GPs  tended  to  regard 
OTC  medicines  as  ineffective,  as 
having  unwanted  side  effects  or 
as  containing  "weird  and 
wonderful"  ingredients.  But 
there  was  increasing  pressure 
on  doctors  to  control  their  drug 
budgets  and  for  consumers  to 
take  a  greater  role  in  treating 
minor  ailments.  Giving  GPs 
more  information  on  OTC 
medicines  would  help  them 
make  better  treatment 
decisions  and  enable  them  to 
help  patients  make  the  best 
choices,  she  said. 

At  a  later  stage  PAGB  will 
also  run  an  educational 
campaign  for  consumers  on  the 
benefits  of  OTC  medicines. 


There  was  some  concern 
among  doctors  in  the  audience 
about  who  would  be 
responsible  for  interactions 
between  OTC  and  prescription 
medicines,  but  Mrs  Marta 
Moody,  lecturer  in  pharmacy 


practice,  Robert  Gordon's 
School  of  Pharmacy,  reassured 
them  that  pharmacists  had 
intensive  training  on  OTC 
medicines  and  were  required  by 
law  to  supervise  P  medicine 
sales. 


Nurse  prescribing  'not 
abandoned'  says  Mawhinney 

Nurse  prescribing  has  been 
"postponed  rather  than 
cancelled,"  Health  Minister 
Brian  Mawhinney  told  the 
conference  on  Monday.  The 
Government  had  hoped  to 
introduce  the  scheme  in  April 
but  this  had  not  proved 
possible. 

He  would  prefer  nurse 
prescribing  to  start  in  a  climate 
that  would  give  it  a  fair  chance 
of  assessment  and  the  next  12 
months,  when  the  Government 
was  looking  for  ways  of 
constraining  the  drugs  bill,  was 
not  the  best  environment  in 
which  to  embark  on  such  a 
programme. 

The  previous  day  Roger  Sims 
MP  told  the  conference  that, 
having  campaigned  hard  to  get 
nurse  prescribing  on  the  statute 
book,  he  would  continue  to 
press  for  its  implementation  as 
soon  as  possible.  Mr  Sims 
introduced  what  is  now  the 
Medicinal  Products: 
Prescriptions  by  Nurses  etc  Act, 
to  Parliament  as  a  Private 
Member's  Bill. 

False  economy 

Christine  Hancock,  secretary, 
Royal  College  of  Nursing,  said  it 
was  false  economy  to  delay 
nurse  prescribing.  Possible  short 
term  savings  would  be  at  the 
expense  of  long  term  benefits. 

"A  report  by  Touche  Ross 
showed  recently  that  nurse 
prescribing  would  bring 
significant  time  savings  for  GPs, 
nurses  and  patients  resulting  in 
a  quicker  and  more  cost 
effective  service,"  she  said.  It 
would  be  of  particular  benefit 
to  vulnerable  groups  such  as 
the  homeless,  who  were  not 
registered  with  GPs,  and 
patients  with  special  needs  but 
limited  access  to  healthcare. 

In  many  ways,  the 
implementation  of  nurse 
prescribing  would  simply 


Christine  Hancock  says  delay  in 
nurse  prescribing  is  false  economy 

formalise  nurse  prescribing 
activity  which  was  already 
taking  place,  she  said.  This  was 
known  as  protocol  prescribing 
in  which  the  medical 
practitioner  agreed  which  drugs 
the  nurse  could  prescribe  and  in 
what  dosage,  for  example, 
practice  nurses  could  administer  | 
vaccinations  and  prescribe  for 
certain  chronic  illnesses  such  as 
diabetes,  asthma  and 
hypertension. 

Nurses  were  also  key 
recommenders,  informing 
doctors  which  drug  or  dressing 
would  be  most  relevant  to  the 
patient's  needs,  said  Ms 
Hancock.  Nurses  often  had 
much  more  time  than  GPs  to 
discuss  medication  with 
patients  and  could  relay 
information  on  unwanted  side 
effects. 

Nurses  also  played  an 
important  role  in 
recommending  OTC  products. 
They  gave  advice  daily  to  clients 
about  what  products  to  buy 
from  pharmacies. 


Keep  your  Strepsils  and  Karvol  units  on  display! 

THE     MYSTERY     SHOPPER'S     IN     YOUR     TOWN     FOR     ANOTHER     3  WEEKS! 


Here  for  the  seventh  week!  The 
Mystery  Shopper  is  back  by 
popular  demand  and  Crookes 

announcing  this  week's  L7i  cash 
prize  winners    Sponsored  by  leading 
i  oldcare  brands  Strepsils  and  Karvol, 
rlie  competition  includes  an  overall 
i  000  cash  bonanza  draw  which 
'  take  place  once  all  ten  week's 
i  r  have  been  chosen  for  ir  So 
v    >  '  ibis  space  -  Jnd  keep  yuur  ilis- 
pl.  i     sirs  fully  stocked   It  could  be 
you  .        time  round  as  there  are 
three  ir«  i   ,  ixks  still  to  go! 


•  I)  Hirshman,  Dryblcnd  Ltd, 
Amsdale.  Southpon 

•  J  Wood,  Acklam  and  Wood, 
Oklham,  Lanes 

•  D  P  Evans,  Connahs  Quay, 


Clwyd 

•  Mr  Mas. 

Sheffield 

•  H  Robi 


.  London  Ro 


id  Kolx  I 


Ltd,  Stapleford,  Nottingham 

•  M  1   Turner.  Oakwood 
Ph.irm.iiv,  Woodhouse  Eaves, 
Loughborough 

•  LIE  Piddubriwnyj,  West 
Bridgeford,  Nottingham 


•  Mr  Stevenson.  High  Stfeet. 

Cheslyn  Hay,  Walsall 

•  J  Whitmore,  Oxley  Pharmacy, 
Low  Hill,  Wolverhampton 

•  Mr  Jones.  Evan  lones,  Llanelli, 
Dyfed 

•  B  I  [arris,  J  S  Pharmacy, 
Fairwater,  Cardiff 

•  Mr  Walker.  Philip  Harris 
Medical  Ltd,  Prestbury,  Cheltenham 

•  Mr  r  howk,  Oldfields  Pharmacy 
Norrholt,  Middlesex 

•  J  Malde,  Kanan  Ltd,  Fulham 
Road,  London 


•  J  Patel.  Bridge  Pharmacy, 
Woodford  Green,  tssex 

•  B  Paul.  A  SGahir,  Srreathan 

Road,  London 

•  II  K  P  Shah.  Healthfare  Ltd, 
Southburv  Road.  Enfield 


•  H  K  P  Shah,  Healthfare  L 
Green  Lanes,  London 

•  KJ  Shah,  Cross  Chemist, 
Lordship  Lane.  London 

•  M  Hill,  Market  Street. 
Taudmlee,  Northern  Ireland 


MYSTERY  iHai 
SHOPPER 


506 


Chemist  &  Druggist  20  MARCH  1993 


Head  &  Shoulders 


now  shifts 


25%  faster. 


w  Head  &  Shoulders  has  an  improved  formula  which  shifts  dandruff  25%  faster  than  before, 
jd  you'll  find  Head  &  Shoulders*  will  also  be  shifting  off  your  shelves  even  faster  than  it  does 
w  when  your  customers  see  our  £3.9  million  (MEAL)  national  TV  advertising  over  the  next  year. 
So,  the  quicker  you  stock  up,  the  quicker  you'll  sell  out. 


"*   n  1  50  ml  and  300  ml  s 


How  do  you  do... 


with  your  health  food  business? 


However  you're  doing,  there's 
one  thing  we're  sure  of  ... 
you  could  do  with  more! 
And  we'll  tell  you  how  to 
do  that  with  just  one 
word,  one  number  and  a 
date.    BRIGHTON  93 
APRIL  4/5.  It's  Europe's 
greatest  health  food  trade 
exhibition  (the  biggest  in  the 
world  outside  America)  and 
every  important  health  product 
supplier  will  be  exhibiting. 

They  want  to  sell  more  product,  and  so 
do  you.  So  let  them  tell  you  of  their  new 
products  (and  there'll  be  lots  of  them!), 


their  new  concepts,  new 
packaging      and  new 
promotions.  Discuss  with 
specialists  the  new  ways 
of      presenting  and 
merchandising.  Learn 
about      new  selling 
techniques  to  boost  your 
already  good  sellers.  Meet 
other  retailers,  talk  to  them 
about  innovations  they've 
found  helpful.  Give  them  a  tip  or 
two.  A  trip  to  Brighton  in  April  with  a  bit 
of  refreshing  sea  air  could  do  wonders  for 
your  health.  It  could  also  do  a  great  deal 
for  your  health  food  business. 


FOR  INFORMATION 


Ring  Organiser  David  Ham  on  0483  -  426450 


FOR  ACCOMMODATION 


(You've  no  need  to  stay  overnight  but  if  you  do  you 
have  more  time  to  do  things  thoroughly). 

Ring  Brighton  Accommodation  Bureau  on 
0273  -  327560  to  get  the  best  discounts. 


TILE  FOURTEENTH  INTERNATIONAL  HEALTH  FOOD  TRADE  EXHIBITION 
4th/5th  APRIL  1993  -  BRIGHTON  -  SUN  9.30am-5pm  :  MON  10am-4.30pm 


Phamiacyupdate 

Allergic  reactions  and 
their  treatment 


Allergic  reactions  are  usually 
classified  into  four  types: 

•  Type  1  (immediate  or 
anaphylactic)  reactions  result 
from  the  production  of 
immunoglobulin  E  (IgE) 
antibodies  which  attach  to  the 
surface  of  basophils  or  mast 
cells. 

When  re-exposed  to  the 
allergen  (for  example, 
components  of  pollen  grains  or 
the  house-mite)  the  latter 
triggers  the  release  of  chemical 
mediators,  most  notably 
histamine,  bioactive  peptides, 
5-hydroxytryptamine, 
leukotrienes  and  protaglandins. 
These  produce  secondary 
effects  experienced  by  the 
patient  as  symptoms  (eg. 
sneezing,  inflammation, 
rhinorrhoea). 

•  Type  2  reactions  or  cytotoxic 
hypersensitivity  is  the  result  of 

i  the  production  of  antibodies 
against  normal  cells  of  the 
body.  As  a  result,  those  cells  are 
viewed  as  being  foreign  and 
are  therefore  destroyed  in 
much  the  same  way  that 
foreign  organisms  are 

[destroyed. 

Formation  of  auto-antibodies 

Ito  cells  of  the  thyroid  gland  for 

[example  leads  to  serious 

[disease. 

[•  Type  3  or  immune  complex 
[hypersensitivity  results  from  an 
[exaggeration  of  the  normal 
[process  by  which  antibodies  in 
[the  body  combine  with 
[antigens  to  form  immune 
pomplexes  for  subsequent 
elimination.  The  result  of  the 
exaggerated  response  is  seen  as 
Inflammatory  tissue  damage. 

Farmer's  lung,  a  form  of 
Levere  asthma,  is  an  example  of 
h  disease  resulting  from  such  a 
leaction.  Tissue  damage  arising 
Irom  immune  complexes  may 
[ilso  be  associated  with 
lheumatoid  arthritis. 

Type  4  or  delayed-type 
lensitivity  is  also  referred  to  as 
lell-mediated.  Following 
Ixposure  of  a  T  cell  to  a  specific 
jntigen,  the  T  cell  becomes 
lctivated.  Upon  a  subsequent 
Ixposure  to  the  same  antigen, 
1'mphokines  or  short-range 
lormone-like  substances,  bring 
|bout  vascular  changes  and  cell 
|ctivation  leading  to  oedema 
|nd  inflammation. 

Allergic  contact  dermatitis 
hd  the  typical  skin  reaction  to 
[itradermal  injection  of 
[ibercule  bacillus  antigen  in 
rimune  individuals  (Mantoux 
Ixt)  are  examples  of 


Drugs  for  allergic  disorders,  including  hayfever  remedies,  is  one  of  the  ten 
new  categories  which  will  join  the  Selected  List.  In  the  third  of  a  series  of 
articles  Professor  Alain  Li  Wan  Po,  of  the  Queen's  University  of  Belfast, 
looks  at  allergic  reactions  and  the  drugs  offering  relief 


delayed-type  hypersensitivity 
reactions. 

Management 

Most  allergic  diseases  are 
managed  conservatively  and 
symptomatically.  Specific 
desensitisation  programmes  are 
often  ineffective  and  may  be 
hazardous. 

Typically,  management  of  an 
allergic  disease  involves 
avoidance  of  the  allergen, 


antihistamine  therapy  and/or 
anti-inflammatory 
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corticosteroid  therapy. 

Allergic  diseases  with 
significant  systemic  symptoms 
are  best  managed  under  close 
medical  supervision,  while 
those  with  essentially  local 
symptoms  can  be  satisfactorily 
controlled  on  a  self-medication 
basis. 

Allergic  rhinitis 

Perhaps  the  most  common 
allergic  disorder  is  hayfever 
(seasonal  allergic  rhinitis)  which 
affects  as  many  as  5  per  cent  of 


the  population.  Symptoms 
mimic  those  of  the  common 
cold  so  that  initially  patients 
may  not  realise  that  their 
condition  is  due  to  pollen 
allergy.  By  the  second  season 
patients  usually  have  no 
difficulty  in  attributing  their 
symptoms  to  hayfever. 

Characteristic  features  are 
sneezing,  rhinorrhoea,  nasal 
congestion,  watering  eyes,  itchy 
nose,  aural  cavity  and  eyes, 
throat  irritation,  hoarseness 
and  conjunctivitis. 


All  of  the  symptoms  of 
hayfever  respond  to 
antihistimine  (H1)  therapy 
although  some  may  take  a 
while  to  subside.  Nasal 
congestion  may  benefit  from  a 
short  concomitant  course  of 
decongestants  (for  example, 
pseudoephedrine, 
phenylpropanolamine)  as 
clinical  evidence  suggests  that 
nasal  congestion  is  perhaps  the 
least  antihistamine-responsive 
symptom  of  allergic  ihinitis. 

Combination  therapy  should 
ideally  not  be  used  once  nasal 
congestion  is  controlled.  At  this 
stage  monotherapy  with  a 
simple  antihistamine  should  be 
sufficient. 

The  sympathomimetic  agents 
should  be  avoided  in 
hypertensive  patients  and 
patients  with  severe  heart 
disease  or  hyperthyroidism. 
They  should  also  be  avoided  in 
patients  receiving  or  within  14 
days  of  stopping  monoxidase 
inhibitors. 

Prophylaxis  with  an 
orally-administered 
antihistamine  compound  is 
recommended  throughout  the 
pollen  seasons.  Intra-nasal 
sodium  cromoglycate  may 


provide  prophylactic  cover  but 
is  not  useful  for  acute  therapy. 
Unlike  intra-nasal 
decongestants,  repeated  use  is 
not  associated  with  rebound 
effects. 

Psycho-social 
effects 

The  physical  symptoms  of 
allergic  rhinitis  may  lead  to 
secondary  psycho-social  effects. 
Affected  patients  are  often 
irritable,  suffer  from  chronic 
fatigue  and  may  regularly  miss 
school  or  work. 

Effective  control  of 
physical  symptoms  usually 
brings  about  general 
improvement  in  health. 

Perennial  allergic  rhinitis, 
unlike  hayfever,  affects  the 
patient  throughout  the  year. 
Multiple  allergens  may  be 
involved  but  quite  often 
house-dust,  contaminated  with 
mites,  is  the  offending  agent. 

Environmental  control  is 
difficult  and  although  regular 
frequent  vacuuming  of  the 
house  may  help,  the  result  is 
usually  disappointing. 
Treatment  is  usually  identical  to 
that  of  hayfever  with  the 


emphasis  on  antihistamine 
prophylaxis. 

Choice  of 
antihistamine 

The  first  clear  distinction 
between  the  antihistamines  is 
that  some  (such  as  astemizole, 
terfenadine,  acrivastine  and 
loratadine)  are  less  sedative 
than  others  (chlorpheniramine, 
brompheniramine, 
promethazine  and  azatadine). 

Of  the  "non-sedative" 
antihistamines,  astemizole 
tends  to  be  slower-acting  and  is 
best  reserved  for  continuous 
therapy  than  for  acute  attacks. 
With  slow-acting  compounds 
there  is  a  risk  of  patients 
unjustifiably  repeating  the  dose 
with  serious  consequences. 

Indeed,  ingestion  of  both 
astemizole  and  terfenadine 
have  been  associated  with 
cardiac  arrhythmias  particularly 
with  overdosage.  Elevated 
blood  levels  of  the  two  drugs 
may  result  from  inhibition  of 
hepatic  metabolic  enzymes  by 
concomitantly  administered 
drugs  such  as  ketoconazole, 
itraconazole  and  erythromycin. 
Other  macrolide  antibiotics  and 


Fa!:  oar  .'  canning  electron  micrograph  of  human  nasal  mucosa  in  allergic  rhinitis.  Caused  by  an  allergy  to 
pollen,  this  wihmeA  mucosa  shows  its  ciliated  (hairy)  surface  overgrown  in  patches.  Cilia  are  common  on  the 
epithelkit  i  i  i  fee  respiratory  tract,  where  their  beating  serves  to  remove  particles  of  dust,  pollen  and  other  foreign 

material.  Here  n  sPergy  to  pollen  has  resulted  in  the  cilia  lengthening 

ii 


imidazole  antifungal  agents 
should  also  be  avoided  until 
their  safe  concurrent  use  can  be 
validated. 

Therefore  as  a  safety 
precaution  the  two 
antihistamines  should  not  be 
given  to  patients  receiving  any 
drug  which  inhibits  hepatic 
metabolism  or  has 
arrhythmogenic  potential  (for 
example,  neuroleptics,  tricyclic 
antidepressants,  anti- 
arrhythmics); suffer  from  liver 
disease;  drink  heavily;  have  a 
history  of  arrythmia;  or  are 
suffering  from  thyrotoxicosis  or 
may  be  suffering  from 
electrolyte  imbalance  (severe 
diarrhoea  or  on  diuretics). 

Patients  should  be  referred 
immediately  they  develop  signs 
of  arrythmia  (palpitation). 

Many  hayfever  sufferers 
develop  tolerance  to  the 
sedative  effects  of  the 
antihistamine  compounds. 
Therefore  use  of  such 
compounds  should  be  perfectly 
satisfactory  for  them.  Moreover 
their  long  history  of  safe  use  is 
an  important  attribute  of  those 
antihistamines. 

Nasal  sprays 

Decongestant  nasal  sprays  may 
provide  effective  relief  for  up 
to  six  hours  after  a  single 
administration.  The  more 
selective  and  longer-acting 
decongestant  (oxymetazofine 
and  xylometazoline)  generally 
are  preferable  to  the 
shorter-acting  agents 
(phenylephrine  and  ephedrine). 
However,  all  topical 
decongestants  may  cause 
rebound  congestion  and  impair 
ciliary  function  on  repeated 
prolonged  application. 
Therefore,  if  a  topical  nasal 
decongestant  is  recommended, 
its  use  should  be  restricted  to  a 
single  course  not  exceeding  five 
days. 

Eye  drops 

Antihistaminic-decongestant 
eye  drops  may  be  used  for  relief 
of  acute  ocular  symptoms  of 
allergic  rhinitis  but  are  best 
avoided.  Patients  may 
profitably  use  spectacles  instead 
of  contact  lenses  during  the 
hayfever  season. 

Blacklisting 

The  non-sedative  antihistamine 
compounds  are  regarded 
widely  as  representing  a  major 
advance  in  the  development 
and  clinical  usefulness  of  such 
compounds.  However,  given 
the  wide  cost  differential 
between  the  earlier  sedative 
and  the  newer  non-sedative 
antihistamines,  there  is  likely  to 
be  pressure  on  prescribers  to 
demonstrate  that  the  latter 
should  be  always  the  agents  of 
first  choice. 
~c    Antihistamine  and 
|  decongestant  nasal  drops  and 
-f  sprays  and  eye  drops  confer 

0  relatively  little  benefit  to 
~  hayfever  sufferers  and 
%  restricting  their  availability  to 
■jj  private  purchase  may  well  be 

justifiable.  Most  are  already 

1  available  as  Pharmacy  medicines. 
e     Corticosteroid  therapy 

undoubtedly  will  maintain  its 
current  status.  The  position  of 
topical  sodium  cromoglycate  is 
more  debatable. 
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Cholesterol  tests  on 


Everyone  now  knows  that  increased  levels  of  blood  cholesterol  are 
[associated  with  increased  risk  of  coronary  heart  disease  (CHD).  For  several 
[years  now,  discussions  have  taken  place  about  the  importance  or  otherwise 
of  screening  for  blood  cholesterol  levels,  how  this  should  be  done  (if  at  all) 
lind  who  should  do  it.  Many  articles  have  appeared  about  the  equipment,  the 
>ther  risk  factors  for  CHD  and  the  pharmacist's  role.  Here  Mary  Allen,  head 
[of  the  information  department  at  the  National  Pharmaceutical  Association, 
| offers  a  brief  resume  of  the  story  so  far  and  looks  as  the  current  situation 


loronary  heart  diseaese  is  the 
lading  cause  of  premature 
?ath  in  the  UK.  In  1989,  CHD 
jxounted  for  over  150,000 
paths  in  England  and  Wales, 
lie  annual  burden  on  NHS 
lsources  for  treating  the 
Isease  has  been  estimated  by 
]e  Office  of  Health  Economics 

around  £500  million. 
ICHD  was  identified  as  a  key 
lea  in  the  "Health  of  the 
|)tion"  White  Paper  and 
Icently  the  Department  of 
l?alth  produced  a  "key  area 
lndbook"  dealing  with  CHD 
Id  stroke*  giving  guidance  for 
lal  policies  for  CHD  and 
loke  within  a  national 
limework  approach. 
The  handbook  takes  account 
lviews  expressed  in  the 
linding  Medical  Advisory 
Immittee's  (SMAC)  report  in 

190  and  more  recent 


statements  by  the  Faculty  of 
Public  Health  Medicine  and  the 
Royal  College  of  General 
Practitioners. 

The  Health  of  the  Nation 
guidance  for  consultants,  GPs 
and  managers  is  summarised  in 
Table  1  (overleaf). 

Testing  sites 

The  Department  of  Health 
recognises,  in  the  handbook, 
that  people  can  get  cholesterol 
tests  in  various  ways,  with  or 
without  the  involvement  of  a 
healthcare  professional: 

•  Via  a  hospital  laboratory 
using  venous  blood  obtained 
within  the  general  practice  or  a 
hospital. 

•  From  a  GP,  community 
pharmacist  or  in  a  variety  of 
retail  or  other  locations  using  a 
finger  prick  sample  analysed  by 
modern  bench  top  equipment. 


The  jargon  term  for  this  is 
"Near  Patient  Testing"  or 
"NPT".  It  refers  to  testing  done 
where  the  patient  is,  rather 
than  that  which  necessitates 
sending  samples  away  to 
laboratories.  This  is  an 
important  term  to  learn  if  you 
wish  to  impress  people!). 
•  By  the  use  of  self-testing  kits. 

The  last  two  of  these  offer 
scope  for  the  community 
pharmacist. 

In  the  pharmacy 

Pharmacists  may  wish  to 
offer/sell  tests  within,  or 
complementary  to,  local  policy. 
The  Health  of  the  Nation 
guidance  recognises  that 
people  interested  in  their 
health  may  wish  to  know  their 
cholesterol  levels  and  this  is  fine 
provided  the  opportunity  is 
taken  to  address  health 
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information  needs. 
Inappropriate  testing  for  its 
own  sake  should  be 
discouraged.  This  view  is  shared 
by  many  pharmacists  and  their 
representative  bodies. 

In  other  words,  high-risk 
patients  should  be  offered  tests 
within  the  NHS.  Other  people 
may  wish  to  "know  their 
number"  and  this  can  provide  a 
valuable  focus  for  health 
education  on  diet,  smoking  and 
other  lifestyle  factors  affecting 
CHD. 

Pharmacists  wishing  to  offer 
a  cholesterol  testing  service  will 
usually  wish  to  offer  tests  direct 
to  the  public.  However,  others 
may  wish  to  enter  into  contract 
to  provide  "results-only" 
services  to  GP  practices. 

Anyone  wishing  to  set  up  a 
cholesterol  service  should  think 
carefully  about  what  is  involved 
and  whether  the  service  will  be 
financially  viable. 

NPA  assistance 

The  NPA  information 
department  has  produced  a 
handbook,  "Cholesterol 
Screening  in  Community 
Pharmacies",  available  free  on 
request  to  NPA  members  and  at 
a  cost  of  £5  to  non-members. 

The  handbook  tells  you  what 
you  need  to  know  to  get 
started  and  gives  background 
information  on  performing  the 
tests,  counselling  and  so  on. 

CHD  risk  factors 

If  you  wish  to  provide  a 
cholesterol  screening  service,  it 
is  important  that  you  are  aware 
of  (and  can  therefore  counsel 
customers  appropriately)  the 
risk  factors  for  CHD  and  the 
multiplicative  relationship 
between  them.  In  other  words, 
people  with  two  risk  factors  will 
have  more  than  twice  the  risk 
of  CHD  than  a  person  with  one 
risk  factor. 

The  major  modifiable  risk 
factors  for  the  development  of 
CHD  are  smoking,  hypertension, 
hypercholesteraemia  and 
obesity.  Other  risk  factors 
include  family  history  of  CHD, 
diabetes,  inactivity,  stress,  being 
male,  age,  and  personality. 

You  should  counsel  patients 
about  the  risk  factors,  and 
ideally  this  should  happen 
before  a  test  is  performed. 
Counselling  should  focus  on  the 
fact  that  it  is  the  combination 
of  different  risk  factors  in  an 
individual  that  is  important. 
You  can  combine  the 
counselling  with  a  blood 
pressure  measurement  and 
weight  check. 

Equipment 

Instruments  available  for 
screening  include: 

•  Lipotrend  C  from  Boehringer, 
priced  at  around  £500  (and  its 
big  brother,  the  Reflotron, 
which  works  in  the  same  way 
but  provides  for  other  blood 
tests  and  is  much  more 
expensive). 

•  Quikread  from  Anglo 
European  Health  is  priced  at 


around  £400. 

•  Minilah  T  from  Bayer 

Diagnostics  is  priced  at  around 

£1,000. 

You  should  ensure  that  you 
make  arrangements  for 
external  quality  control  to 
ensure  accuracy.  A  local  clinical 
biochemist  may  provide  this 
service  but  most  pharmacists 
make  use  of  the  national 
quality  assurance  scheme 
available  from  the  Wolfson 
Research  Laboratories  in 
Birmingham  at  a  cost  of  around 
£30  per  annum. 

If  you  wish  to  provide  a 
service,  remember  that  the 
Royal  Pharmaceutical  Society 
guidelines  require  you  to  use  an 
area  separate  from  the 
dispensary  and  away  from 
where  food  or  drink  is 
consumed. 

Viability? 

You  will  need  to  consider 
whether  the  service  will  pay  for 
itself  —  cholesterol  testing 
won't  be  viable  in  every 
pharmacy  and  reports  from 
those  who  do  it  suggest  no-one 
will  get  wildly  rich  from  this 
activity.  You  may  wish  to  take 
your  equipment  into  local 
offices  or  factories  for  a  day. 
This  could  be  combined  with 
advice  on  smoking  cessation. 
Always  check  your  professional 
indemnity  covers  you  for  these 
activities. 

You  will  need  to  think  about 
how  much  to  charge,  bearing  in 
mind  the  time  involved  and  the 
capital  costs  of  your  equipment, 
together  with  ongoing  costs 
such  as  reagents  and  quality 
control  costs. 

Think  also  about  liaising  with 
other  professionals.  Make  sure 
the  dietary  advice  you  give  is  in 
line  with  that  given  by  the  local 
dietician.  Let  the  local  GP 
practice  know  what  you  are 
doing  and  use  patient  referral 
forms  (available  from  NPA  sales 
office)  so  that  clients  can  let 
their  doctors  know  their  results. 

Home  kits 

You  may  wish  to  sell  home 
cholesterol  testing  kits.  At  the 
time  of  writing  only  two  are 
available.  Chemcard  and  Boots. 

When  Chemcard  was  launched 
over  two  years  ago,  the  Royal 
Pharmaceutical  Society  was  very 
quick  to  issue  a  statement 
advising  pharmacists  not  to  sell 
it,  saying  that  its  accuracy  was 
debatable  and,  more  important, 
that  patients  may  not  receive 
appropriate  counselling. 

Last  year,  an  "improved" 
Chemcard  was  introduced  at 
the  same  time  as  a  home-test 
was  launched  (and  heavily 
advertised)  by  Boots.  The 
Society  is  noticeably  less  voluble 
about  whether  pharmacies 
should  be  selling  these  products 
—  five  months  after  their 
^traduction  we  are  still 
■    iiting  guidance  on  their  use. 

;he  Boots  launch,  the 
a        ny  group  marketing 
ma:       r  was  reported  as 
sayii     hat  the  accuracy  of  the 
test  h.      ieen  assessed  by  both 
the  Woi  •    n  Research 
Laborato        ■  j  by  an 
independe  •, .  .  -  sessor. 

However,  the  Wolfson 
claimed  that,  although  the 
laboratory  studies  had  shown 
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the  test  to  be  accurate,  the 
results  from  its  consumer  tests 
had  not  been  announced.  At 
the  time  of  writing  nothing  has 
been  published. 

Practical  problems 

I  was  asked  to  look  at  the  two 
kits  for  this  article  so  I  set  out 
one  Saturday  to  buy  one  of 
each.  I  had  some  considerable 
trouble  getting  the  Chemcard. 
The  first  four  pharmacies  I 
visited  didn't  keep  it  —  no 
explanation  was  given  except  in 
one  pharmacy  where  I  was  told 
this  was  the  first  request  they'd 
received  —  and  no-one  offered 
to  order  one  for  me  so  I  am 
unaware  of  why  the  product 
wasn't  stocked. 

All  were  nice,  clean 
pharmacies  and  their  staff  were 
polite,  if  a  little  unhelpful.  In 
the  end  I  got  one  from  my  local 
pharmacist,  who  had  the 
"advantage"  of  knowing  me  so 
may  have  guessed  why  I 
wanted  it,  but  his  local 
reputation  is  such  that  I  have 
no  reason  to  doubt  that  what 
he  said  to  me  was  what  he  said 
to  his  more  normal  customers. 

In  fact  he  told  me  that  he 
doubted  he  made  any  money 
out  of  the  sales  because  he 
spent  ages  counselling  people 
before  the  sale  and  told  them 
to  return  to  him  or  visit  their 
doctor  if  they  were  in  any  way 
unhappy  with  the  result.  He 
didn't  promote  the  products, 
merely  stocked  them  for  those 
who  were  insistent. 

Boots  experience 

At  Boots,  the  kits  were  on  open 
display.  I  knew  they  stocked 
them  because  they  announced 
the  fact  over  the  PA  system 
when  I  was  Christmas  shopping. 

Boots  provide  an  excellent 
leaflet  called  "Caring  for  Your 
Heart"  which  they  display  by 
the  kits.  However,  they  aren't 
too  fussed  whether  you  bother 
to  pick  one  up  when  you  buy 
the  kit.  I  took  a  kit  along  with  a 
bottle  of  orange  squash  to  one 
of  the  checkout  tills  by  the 
main  door  sans  leaflet  and 
no-one  batted  an  eyelid. 

When  it  came  to  performing 
the  tests  I  found  little  to  choose 
between  them  with  regard  to 
their  "How  to  do  it"  leaflets 
and  other  accessories. 

Comparing  results 

The  Boots  kit  cost  £1  more  and 
provided  an  antiseptic  wipe, 
sterile  swab  and  a  plaster.  Each 
kit  used  the  same  make  of  lancet. 

The  Chemcard  instructions 
produced  a  better  blood  sample 
by  suggesting  you  wash  your 
hands  in  warm  water  for  three 
minutes  before  testing.  Both 
kits  provided  reasonable  advice 
on  the  interpretation  of  results 
and  implications. 

Both  sets  of  instructions  were 
clear  for  the  reasonably 
intelligent  reader.  The  Boots' 
test  required  blood  to  be 
placed  in  a  well  from  which  it 
became  filtered.  The  filtrate 
then  travelled  along  a  scale 
which  turned  purple  to  show 
the  level  of  cholesterol. 

When  the  test  was  complete 
(after  15  minutes)  an  indicator 
above  the  top  of  the  scale 
turned  green.  The  level  of  the 
purple  line  on  the  scale 


produced  a  reading  which 
could  be  converted  to  the 
cholesterol  level  using  the  chart 
supplied  with  the  kit. 

Unfortunately,  I  encountered 
two  problems.  Firstly,  the  test 
didn't  work  —  it  was 
presumably  a  duff  kit!  The  scale 
turned  a  pale  lilac  and  the 
reading  was  off  the  bottom 
level  of  the  conversion  chart. 
Secondly,  the  chart  in  the  pack 
(starting  at  a  scale  reading  of 
17.0  =  3.38  mmol  cholesterol), 
wasn't  the  same  as  that  in  the 
leaflet  (which  started  at  12.5  = 
3.2  mmol  cholesterol). 

It  is  important  to  note  that  a 
scale  reading  of  17.0  on  the 
leaflet  chart  was  equivalent  to 
4.1  mmol  cholesterol.  I  might 
well  have  used  the  leaflet  chart 
instead  of  the  "real"  chart  to 
give  my  reading  had  I  managed 
to  get  one!  It  would  seem  that 
they've  revised  the  chart 
without  revising  the  diagram  in 
the  instruction  leaflet. 

Next  we  tested  Chemcard. 
This  is  much  quicker  and 
simpler  to  perform.  The  test 
takes  three  minutes  and 
involves  comparing  the  amount 
of  green  produced  on  a  test 
spot  to  a  chart  rather  like  one 
of  those  paint  charts  covered 
with  rectangles  of  the  same  sort 
of  colour,  only  with  increasing 
darkness  and  exotic  names. 

After  three  minutes  we 
looked  at  the  test  spot  and 
found  it  was  marbled  with 
slightly  different  shades  of 
green.  Comparing  it  with  the 
results  chart  we  decided  that 
the  reading  was  5.2  mmols 
cholesterol  (but  it  could  have 
been  5.9).  I  hope  patients  testing 
in  their  homes  will  understand 
the  implications  of  this  with 
respect  to  other  risk  factors. 

Back  to  Boots 

The  following  Monday  I  visited 
another  branch  of  Boots.  I  took 
a  kit  (again  without  the  Caring 
for  Your  Heart  leaflet)  to  the 
checkout,  and  again  received 
no  counselling,  no  referral  to  a 
pharmacist,  no  "Didn't  you  pick 
up  a  leaflet?".  However,  this 
time  the  test  worked  and 
although  it  wasn't  entirely  clear 
where  the  top  of  the  scale  was 
(the  purple  starts  to  become 
diffuse  as  it  climbs  the  scale), 
the  result  was  similar  to  the 
Chemcard,  that  is,  around  5.2. 

Which  report 

By  coincidence  I  read  a  Which 
Way  to  Health  report  a  day 


Higher  priority  groups 


First  degree  relative  under  50 

with  myocardial  infarction 

Family  history  or  clinical 

evidence  of  one  of  the 

hyperlipidaemias 

Personal  history  of  diabetes  or 

of  CHD  under  the  age  of  65 


later.  The  Consumers 
Association  who  produce  the 
magazine  had  asked  five 
people  of  different  ages  and 
sex  to  try  out  the  kits  and 
compare  them  with  each  other 
and  with  tests  done  by  GPs  and 
pharmacists. 

The  home-test  experiences 
were  very  similar  to  mine  and 
the  results  in  general  were 
rather  inconsistent. 

No  doubt  home  tests  will 
improve  with  time  in  the  same 
way  that  home  tests  for 
pregnancy  have.  Whether  their 
use  is  desirable  is  for  others  to 
decide. 

If  used  properly  they 
probably  provide  a  useful  tool 
for  those  high  or  medium  risk 
patients  who  have  been 
previously  identified  by  doctors 
and  wish  to  keep  an  eye  on 
their  cholesterol  levels. 

They  may  also  provide  a 
useful  method  for  those 
pharmacists  who  wish  to 
perform  tests  but  do  not  want 
to  invest  in  expensive 
equipment. 

A  pharmacist  using  the  kits  in 
a  fairly  repetitive  way  is 
probably  more  likely  to  obtain 
.accurate  results  from  the  kits 
than  the  one-off  use  by  a 
customer  —  and  the  pharmacist 
make  sure  the  customer 
receives  the  right  advice. 

CHD  prevention 

Most  importantly,  you  can 
increase  customer  awareness  of 
CHD  and  its  prevention,  with  or 
without  a  cholesterol  testing 
service. 

The  Health  of  the  Nation  CHD 
handbook  recognises  the 
pharmacist's  role  in  providing 
health  education.  You  can  also 
stock  and  display  leaflets  on 
heart  disease  and  healthy 
eating. 

You  can  give  talks  to  local 
groups  about  CHD  and  the  risk 
factors  involved.  Smoking 
cessation  is  an  ideal  subject  to 
discuss  at  present  with  all  the 
publicity  surrounding  nicotine 
patches.  Find  out  what  is 
happening  locally  to  reduce 
CHD  in  the  light  of  the  Health 
of  the  Nation  guidance  and 
make  sure  you  join  in. 
*  Health  of  the  Nation  Key  Area 
Handbook:  Coronary  Heart 
Disease  and  Stroke.  Department 
of  Health.  Copies  available  from 
BAPS,  Health  Publications  Unit, 
Heywood  Stores,  No  2  Site, 
Manchester  Road,  Heywood, 
Lanes  OL10  2PZ. 


Lower  priority  groups 
(adults  with  at  least  two  of  the 
following  risk  factors) 

Smoking 

Hypertension 

Obesity 

Inadequate  physical  activity 

HBHHHBHHbh  I 
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Table  1:  Recommendations  for  a  national 
framework  for  cholesterol  testing  policy 

Cholesterol  testing  should  offered  to  people  with  an  increased 
risk  of  CHD,  as  part  of  an  overall  CHD  prevention  programme, 
within  a  higher  and  lower  priority  group. 
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New  Diclomax  Retard  is  being  heavily 
promoted  nationally  to  GPs  by  Parke-Davis,  both 
in  the  medical  press  and  via  two  field  forces. 

So  from  now,  GPs  all  over  Britain  will  be 
prescribing  Diclomax  Retard. 

Be  prepared,  talk  to  your  local  representative 
about  deals  now  available. 


ONCE  DAILY 


fcdemark 

Ite-Davis  Research  Laboratones  1993. 
|8-UK-Feb93 


Retard 


Diclofenac  sodium  I  OOmg  modified  release 


Compliance 
with  growth 
hormone 
therapy 

Treatment  with  growth 
hormone  costs  about  £100  per 
day.  It  is  not  easy  to  find  that 
sort  of  money  in  the  current 
economic  climate  and  there  is 
little  doubt  that  other  health 
needs  are  being  denied  to 
make  funds  available. 

It  is  therefore  an  unwelcome 
revelation  to  discover  that 
many  patients  prescribed 
growth  hormone  comply  poorly 
with  their  treatment. 

Specialists  from  London's 
Middlesex  Hospital  surveyed 
188  consecutive  patients 
attending  an  endocrinology 
clinic.  They  found  that  less  than 
one  fifth  of  respondents  were 
able  to  say  how  many  units  one 
vial  of  growth  hormone 
contained.  Twenty  nine  per 
cent  had  only  a  limited 
understanding  about  their 
treatment  and  30  per  cent  had 
no  clear  idea  about  what  they 
were  doing. 

They  were  confused  about 
the  dose  required,  the  amount 
to  inject,  and  they  made 
mistakes  with  dilution  and 
mixing.  Almost  19  per  cent  of 
patients  rarely,  if  ever, 
administered  all  the  injections 
prescribed  and  almost  a  third 
complied  only  intermittently. 

The  reason  for  this  appalling 
record  was  a  lack  of 
understanding.  Those  with  a 
good  awareness  about  their 
treatment  had  significantly 
better  compliance  than  others 
with  average  or  poor 
awareness. 

This  may  have  been  related 
to  poor  or  variable  instruction. 
Hospital  and  community  nurses, 
hospital  doctors  and  GPs  were 
all  involved  at  various  times. 
Some  knew  about  growth 
hormone  but  little  about 
injection  technique,  while 
others  knew  more  about  giving 
injections  than  what  they  were 
injecting. 

Instruction  about  the 
treatment  should  be  given  by  a 
specific  experienced  member  of 
staff,  the  report  concludes. 
Archives  of  Disease  in 
Childhood  1993;68:91-3 


o  we  get  used  to 
effects  of  coffee? 


Coffee,  the  most  widely  taken 
drug  in  the  world,  enhances 
performance,  wakefulness  and 
alertness  —  acutely,  at  least. 
The  question  is,  do  we  get  so 
used  to  its  effects  that  the  only 
continuing  benefit  from  the 
daily  cuppa  is  the  prevention  of 
withdrawal  symptoms? 

A  large  survey  has  answered 
this  question.  In  1985,  9,000 
adults  took  part  in  the  Health 
and  Lifestyle  Survey,  a  major 
study  of  diet,  social  activities 
and  social  drug  use  in  the  UK. 
As  part  of  this,  7,400  people 
underwent  simple  tests  of 
cognitive  function,  memory  and 
reaction  time,  and  were  asked 
about  their  consumption  of  tea 
or  coffee.  Control  variables, 
such  as  housing,  social  class, 
and  health  were  included. 

Coffee  consumption  was 
greater  in  higher  social  classes 
and  among  young  people, 
whereas  the  converse  was  true 
for  tea.  Controlling  for  these 
and  other  variables,  increasing 
levels  of  coffee  intake  were 
associated  with  a  significant 


trend  to  improved  performance 
in  psychological  tests. 

When  the  scores  of  those 
who  drank  more  than  six  cups 
daily  were  compared  with  those 
of  non-drinkers,  performance 
was  some  4-6  per  cent  better. 
The  same  was  true  for  tea, 
though  the  association  was  less 
strong.  The  greatest  effects 
were  seen  in  older  people. 

A  dose-response  trend  was 
apparent,  though  the 
methodological  problems 
inherent  in  such  a  large  survey 
preclude  any  firm  conclusions 
about  the  dose  of  caffeine 
required  to  boost  brain  power! 
There  was,  for  example,  no 
distinction  between  strong  and 
weak,  or  instant  and  ground 
coffee,  and  no  assessment  of 
the  intake  of  other  caffeine- 
containing  drinks  such  as  cola. 

This  survey  shows  that  people 
who  take  caffeine  obtain  an 
ongoing  improvement  in 
performance,  not  just  the 
prevention  of  withdrawal. 
Psychopharmacology 
1993;UQ:45-52 


Caffeine,  insomnia  and  the  elderly 


The  elderly  sleep  less  well  than 
they  did  when  young.  While  it 
is  believed  that  one  reason  may 
be  that  they  need  less  sleep, 
other  factors  could  be 
important.  One  is  caffeine 
intake.  The  elderly  are  more 
'•  tnsitive  to  the  effects  of 

ie,  and  ageing  might  be 
with  greater  caffeine- 
sruption  of  sleep. 
A  study  in  Newcastle 
explored  this  possibility  by 
measuring  a  ti  moon  caffeine 
levels  in  eldei  ly  people  in  the 
community  and  in  hospital,  and 
correlating  these  with 

xn 


self-reported  quality  of  sleep. 

Ninety  three  per  cent  of  the 
230  subjects  were  tea  drinkers, 
and  65  per  cent  were  coffee 
drinkers.  The  mean  estimated 
caffeine  dose  among  those  in 
the  community  was  360mg/day 
compared  with  240mg/day 
among  those  in  hospital. 

As  expected,  increasing  age 
was  associated  with  poorer 
quality  of  sleep.  However,  there 
was  no  correlation  between 
poor  sleep  and  tea  intake 
among  the  elderly  living  in  the 
community,  and  blood  levels  of 
caffeine  were  actually  lower  in 


those  who  reported  worse 
sleep.  The  converse  was  true  in 
hospital:  caffeine  levels  among 
poor  sleepers  were  more  than 
double  those  in  people 
reporting  good  sleep. 

In  people  taking  hypnotics, 
caffeine  levels  were  three  times 
greater  than  in  patients  not 
taking  drugs  to  induce  sleep. 
Caffeine  does  not  appear  to  be 
the  cause  of  sleep  problems  in 
the  community  but  it  may  be 
important  in  hospitals.  Worse,  it 
may  be  a  determinant  of 
unnecessary  hypnotic  use. 
Age  and  Ageing  7993/22:4 1-5 


Reasons  for 
taking 
sleeping 
tablets 


Sleep  problems  are  multi- 
factorial and  it  is  self-evident 
that  taking  hypnotics  deals  only 
with  the  symptoms  of  a 
problem,  not  its  cause.  Recent 
work  by  French  epidemiologists 
shows  that  working  conditions 
are  one  cause  of  poor  sleep  and 
are  significantly  correlated  with 
hypnotic  use. 

Seven  thousand  workers  from 
almost  3,000  small  or  medium 
sized  engineering,  chemical  or 
non-industrial  firms  were  asked 
about  their  lifestyle,  health, 
drug  use  and  sleep  quality. 
Their  working  conditions  were 
classed  according  to  exposure 
to  noise,  the  pressure  of  work 
targets,  physical  hardship  and 
assembly  line  pressures. 

Executives,  middles  executives 
and  clerks  each  comprised 
about  20  per  cent  of  the  group; 
14  per  cent  were  factory 
workers  and  1 1  per  cent  had 
physically  heavy  jobs. 

Six  per  cent  of  men  and  1 1 
per  cent  of  women  used 
hypnotics,  with  use  predictably 
increasing  with  age  and  among 
those  who  reported  an  adverse 
life  event  such  as  bereavement. 
Surprisingly,  hypnotic  use  was  I 
not  related  to  the  type  of  work 
or  to  working  conditions. 

However,  drug  use  was 
higher  among  people  who 
reported  a  bad  atmosphere  at  | 
work;  among  women  working 
under  pressure;  and  among 
men  who  were  not  interested 
in  their  job.  Hypnotic  use  was 
also  positively  related  to  use  of 
health  care  resources  and 
absenteeism  from  work. 

These  data  suggest  that  it  is 
not  so  much  the  nature  of  their 
work  as  people's  perception  of 
the  workplace  that  significantly 
influences  their  sleep  quality 
and  their  use  of  drugs. 
Journal  of  Epidemiology  and 
Community  Health  1993^7:64-8 
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Worn  both  day  and  night  the  Nicotinell  patch  provides  sufficient 
3lood  nicotine  levels  to  help  prevent  cigarette  craving 
..especially  first  thing  in  the  morning 


Nicotinell'E1  TTS  Prescribing  Inf  ormation  Presentation 

ransdermal  therapeutic  system  containing  nicotine, 
ivailable  in  3  si/cs  (30,  20  and  10,  m2)  releasing  21mg, 
14ing  and  7mg  of  nicotine  respectively  over  24  hours. 
Indication  Treatment  of  nicotine  dependence,  as  an 
lid  in  smoking  cessation.  Dosage  Stop  smoking 
ompletelv  when  starting  treatment.  For  those 
moking  mote  than  20  cigarettes  a  day,  treatment 
hould  Ik-  Mailed  with  Nicotinell  TVS  3(1  once-  daily. 
Those  smoking  less  should  start  with  Nicotinell  TTS  20 
>nce  daily.  Sizes  of  30,  20  and  10cm-  permit  gradual 
rithdrawal  of  nicotine  replacement,  using  treatment 
leriods  of  :V4  weeks  with  each  size.  Doses  above  30 
m2  have  noi  been  evaluated.  The  treatment  is 
lesigned  to  be  used  continuously  lor  3  months  but 
'tot  beyond.  However,  if  still  smoking  at  die  end  of  the 
month  treatment  period,  furthei  treatment  may  be 
ecommended  following  a  re-evaluation  of  the 
orient's  motivation.  Contraindications  Non-smokers, 
'Uasional  smokeis,  <  hildicn  undei  1 8  ve.u s.  As  with 
moking,  Nicotinell  is  contraindicated  during 
regnancy  and  breasl  feeding,  and  in  acute 
lyoi  ardial  infan  tion,  unstable  angina  pectoris,  severe 


cardiac  arrhythmias,  recent  cerebrovascular  accident, 
skin  disease  preventing  patch  application  and  known 
h\pei  sensitivit\  d  >  inn  itine.  Precautions  I  1\  pel  tension, 
stable  angina  pectoris,  cerebrovascular  disease-, 
occlusive  peripheral  arterial  disease,  heart  failure, 
hyperthyroidism,  diabetes  mellitus,  renal  or  hepatic 
impairment,  peptic  ulcer.  Persistent  skin  reaction  to 
the  patch.  Keep  out  of  the  reach  of  children  at  all 
times.  Side-effects  Smoking  cessation  causes  man) 
withdrawal  symptoms.  Most  common  adverse  effects 
directly  related  to  nicotine  patches  are  reaction  ai 
application  site  (usually  erythema  or  pruritus)  and 
sleep  disturbance.  See  data  sheet  for  details.  Legal 
category  P  Packs  Nicotinell  TTS  10  (PL0001/0173) 
in  packs  of  7  patches,  trade  price  £8.21.  28  patches, 
£32.83.  Nicotinell  TTS  20  (PL000i/0174)  in  packs  of 
7  patches  £8.64,  28  patches,  £34.56.  Nicotinell  TTS  30 
(PL0001/0175)  in  packs  of  7  patches  £9.07,  28 
patches,  £36.28.  ®  denotes  registered  trademark.  Full 
prescribing  information  is  available  on  requesl  from 
Geigy  Pharmaceuticals,  Wimble-hurst  Road,  Horsham, 
West  Sussex,  RH12  4AB.  Telephone  (0403)  272827. 
Date  of  preparation  December  1992. 


Nicotinell 


TTS 

transdermal  nicotine 

helps  to  overcome 
nicotine 


® 


ew  means  of  preventing 
diabetic  neuropathy 


The  complications  of  diabetes 
mellitus  include  neuropathy 
affecting  the  autonomic  and 
somatic  nervous  systems.  This 
initially  causes  postural 
hypotension  and  largely 
asymptomatic  changes  in 
cardiovascular  reflexes,  but 
progresses  to  bowel  and 
bladder  motility  disorders  and 
impotence  and  contributes  to 
foot  ulceration. 

Neuropathy  is  believed  to  be 
due  to  the  accumulation  of 
sorbitol,  produced  by  increased 
conversion  from  glucose  during 
hyperglycaemia.  Treatment  is 
non-specific.  It  is  postulated, 
but  unproven,  that  closer 
glycaemic  control  will  reduce 
the  risk  of  these  complications. 

A  new  class  of  drugs  —  the 
aldose  reductase  inhibitors  — 
prevent  the  accumulation  of 
sorbitol  but  studies  in  people 
with  advanced  diabetic 
neuropathy  have  proved 
disappointing.  Now  these  drugs 
are  under  evaluation  in  people 


No  signs  of 
imidazole 
resistance 


The  imidazole  antifungal 
agents  —  including  miconazole, 
clotrimazole  and  econazole  — 
are  already  widely  used  to  treat 
vaginal  candidosis  and, 
following  their  transfer  to 
Pharmacy  status,  they  are  likely 
to  become  more  popular. 

One  potential  complication 
of  such  popularity  might  be  the 
development  of  resistance, 
which  would  be  a  major 
setback  with  such  a  well 
tolerated  group  of  drugs,  and 
could  also  be  one  reason  why 
some  women  get  recurrent 
infections. 

To  monitor  possible  changes 
in  the  sensitivity  of  Candida 
albicans,  Canadian  microbiol- 
ogists measured  the  activity  of 
ketoconazole,  itraconazole  and 
clotrimazole  against  Candida 
isolates  taken  before,  during 
and  after  treatment  in  56 
women  who  experienced  more 
than  four  episodes  of  infection 
annually. 

Treatment  was  initially  aimed 
at  clearing  symptoms  within  a 
week,  followed  by  six  months' 
suppressive  therapy.  No 
significant  change  in 
susceptibility  was  found.  The 
ange  of  inhibitory  concentra- 
ions  was  narrow  and  remained 
ir.ed  to  the  lower  end  of  the 
•  i 'tic  concentrations 
at        d  with  each  drug. 

actors  probably 
contribute  to  recurrent 
candidosis,  but  changes  in  yeast 
sensitivity  is  not  .among  them, 
even  after  prolonged  drug  use. 
Genitourinary  Medicine 
1993;69:44-6 
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with  early  asymptomatic 
presentation  of  the  disease. 

Forty  five  people  with 
neuropathy,  detectable  only  by 
tests  of  cardiovascular  function 
and  sensory  perception  of 
vibration,  were  randomised  to 
placebo  or  treatment  with  the 
aldose  reductase  inhibitor 
tolrestat  for  12  months. 
Glycaemic  control  was  stable  in 
both  groups  during  the  study. 

Improvement  in  autonomic 
effects  among  those  treated 
with  tolrestat  was  evident  after 
about  six  months  and  persisted 
until  the  end  of  the  study, 
whereas  those  given  placebo 
deteriorated  significantly. 

Similarly,  the  vibration 
threshold  worsened  among 
recipients  of  placebo  but 
improved  with  treatment.  One 
person  withdrew  from 
treatment  due  to  rash,  dizziness 


Is  drug-induced 
constipation  significant? 


Constipation  is  a  common 
effect  of  many  drugs  but  it 
tends  to  be  dismissed  as 
relatively  unimportant. 
However,  research  from  New 
Zealand  suggests  that  drugs 
could  frequently  be  a 
contributory  factor  in 
constipation  in  the  elderly,  and 
many  people  take  laxatives 
unnecessarily. 

Of  778  people  aged  over  70 
in  one  community,  22  per  cent 
had  infrequent  bowel  motions 
(every  three  days  or  less), 
strained  frequently  or  used 
laxatives  regularly.  Some  1 1  per 
cent  of  men  and  14  per  cent  of 
women  took  a  laxative  daily. 

Constipating  drugs  were  used 
twice  as  often  by  constipated 
people  than  those  with  normal 
bowel  activity. 


The  34  people  who  reported 
only  infrequent  bowel  motions 
tended  to  be  older,  more  frail 
and  less  likely  to  exercise.  A 
quarter  of  them  were  taking 
constipating  drugs. 

A  further  1 51  people 
considered  that  they  had 
constipation  even  though  they 
went  to  the  toilet  at  least  every 
two  days.  They  were  more  likely 
than  non-constipated  people  to 
take  hypnotics,  use  laxatives, 
and  take  potentially 
constipating  drugs. 

Interestingly,  10  per  cent  of 
this  group  said  they'd  be  really 
concerned  if  they  didn't  have  a 
bowel  motion  daily  and  they 
took  laxatives  to  ensure  they 
did. 

Journal  of  Epidemiology  and 
Community  Health  1993;47:23-6 


Antidepressants  for  the 
elderly  a  long  term  option 


Psychiatrists  are  proposing  that 
some  elderly  people  with 
depression  may  need  to  take 
antidepressants  indefinitely. 

Following  recovery  from  an 
episode  of  major  depression,  58 
elderly  people  were 
randomised  to  placebo  or 
prophylaxis  with  a  fixed  dose  of 
dothiepin  75  mg  daily. 

The  antidepressant  more 
than  halved  the  risk  of  relapse: 
15  out  of  25  subjects  did  not 
relapse  during  the  next  two 
years  compared  with  only  13  of 
33  people  given  placebo. 

On  this  evidence,  the  authors 
recommend  continuing 
antidepressant  treatment  for  at 
least  two  years  and  indefinitely 
in  some  patients.  Whether  this 
conclusion  can  be  extrapolated 


to  many  elderly  people  with 
depression  is  uncertain.  The  58 
who  completed  the  study  were 
drawn  from  219  patients  with 
depression  attending  the  15 
trial  centres. 

A  third  of  those  eligible  did 
not  enter  the  study  because  of 
failure  to  recover  from  the 
initial  episode  of  depression  or 
due  to  physical  illness,  and 
another  third  did  not  give  a 
reason.  It  is  therefore 
impossible  to  say  how 
representative  trie  trial 
population  was  of  elderly 
people  who  have  depression  — 
and  hasty  to  suggest  drug 
treatment  for  life  on  the 
evidence  of  this  study. 
British  Journal  of  Psychiatry 
1993,162:175-82 


and  weight  gain,  but  no  other 
adverse  effects  were  reported. 

This  study  suggests  not  only 
that  early  diabetic  neuropathy 
can  be  arrested  but  also  that  it 
may  be  reversible.  Whether  this 
can  be  safely  sustained  in  the 
longer  term  requires  further 
investigation. 

Annals  of  Internal  Medicine 
1993,^:7-11 


Depression 
and  nicotine 
dependence 

Overcoming  nicotine 
dependence  will  prove  more 
difficult  for  some,  with  or 
without  aids  such  as  the 
nicotine  patch.  According  to 
epidemiologists  in  the  United 
States,  there  is  a  strong 
association  between  nicotine 
dependence  and  major 
depression. 

Almost  1,000  people  were 
surveyed  at  random  about  their 
smoking  habits,  and  then 
followed  up  for  14  months. 

Thirty  nine  per  cent  were 
lifetime  smokers  and  about  half 
of  these  met  the  diagnostic 
criteria  for  mild  to  moderate 
nicotine  dependence  —  for 
example,  an  inability  to  quit  or 
continued  use  despite  health 
problems. 

Among  the  smokers,  about 
one-fifth  had  a  history  of  major 
depressive  disorder.  Of  these, 
38  per  cent  progressed  to 
nicotine  dependence  or  more 
severe  dependence  during  the 
study.  By  contrast,  only  23  per 
cent  of  smokers  with  no  history 
of  depression  became  more 
dependent. 

Progression  to,  or  worsening 
of,  nicotine  dependence  was 
not  related  to  anxiety,  use  of 
other  substances,  or 
demographic  variables.  Among 
non-smokers,  a  history  of 
depression  indicated  a  2.3-fold 
increase  in  the  risk  of  becoming 
a  regular  smoker. 

The  prevalence  of  depression 
among  smokers  was  14  per  cent 
compared  with  5  per  cent 
among  non-smokers.  However, 
there  was  no  evidence  that 
smoking  caused  depression:  the 
incidence  in  past-smokers  was 
less  than  in  active  smokers. 
Archives  of  General  Psychiatry 
1993;50:31-5 


Reseach  Digest  is  a  reular  serie: 
written  by  drug  informatior 
specialist  Steve  Chaplir 
MRPharmS  looking  at  currem 
developments  in  medicine 
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New  Step2,  offers  for  the  first  time, 
a  way  of  avoiding  the  hours  of  painful 
combing  associated  with  lice  egg 
and  nit  removal. 

An  infestation  of  head  lice  is  easily  cured.  Any  pro- 
prietary pediculicide  will  kill  the  lice  and  their  eggs.  It  is 
after  treatment  however,  that  the  problems  really  start. 

The  next  step  is  to  completely  eradicate  all  traces  of 
infestation  by  meticulously  combing  out  the  lice  eggs  and 
nits.  This  process  is  painful,  distressing,  and  can  take 
many  hours. 


Now,  there  is  a  specialist  lice  egg  removal  system  which 
pharmacists  can  recommend  for  use  after  any  pedi- 
culicide treatment.  Step2. 

New  Step2  is  a  creme  rinse  which  greatly  speeds  the 
lice  egg  and  nit  removal  process  by  loosening  the  bonds 
which  hold  them  firmly  to  the  hair. 

MEAN  PERCENT  NITS  REMOVED 


3  MINUTES  5  MINUTES 

DURATION  OF  COMBING 


Studies  have  shown  that  the  combing  process  can  be 
made  up  to  10  times  faster  with  Step2.  Step2  helps  to 
reduce  tangling,  making  combing  less  painful  and  far 
more  effective. 

New  Step2  also  reconditions  treated  hair,  restoring  its 
hearth  and  shine. 

Killing  the  lice  is  only  the  first  step  in  head  lice  treat- 
ment. Now  you  can  finish  the  job  with  Step2. 

Step  2  takes  the  tears 
out  of  lice  egg  removal 


Note:  Step2  does  not  kill  lice  or  their  eggs,  but  speeds  the  removal 
of  the  lice  eggs  and  nits  which  remain  in  the  hair. 


Dendron  Limited,  94  Rickmansworth  Road,  Watford,  Herts  WD1  7JJ. 
Tel:  0923  229251. 


MoStop 


DEVELOPING  PHARMACY 
PROFITS  IN  THE  90'S 


Pharmacists  throughout  the  UK  have  discovered  the  advantages  of  operating  a  1  Hour  Photo  Service  under  the 
FotoStop  Express  banner.  Members  of  the  FotoStop  Express  Retail  Group  benefit  from  our  complete  start-up 
investment  into  their  business  plus  an  on-going  support  programme  which  enables  them  to  enter  this  lucrative 
market  simply  and  economically.  Because  we  also  supply  a  wide  range  of  minilabs  we  can  satisfy  specific 
individual  requirements. 

The  consumer  goodwill  created  in  the  FotoStop  Express  brand  over  the  last  seven  years  has  reinforced  our 
position  as  the  UK's  leading  independent  1  Hour  Photo  Chain.  Our  Members  enjoy  all  the  benefits  of  our  success 
and  experience  without  the  need  to  pay  a  Franchise  Fee  or  Royalties. 

FOTOSTOP  EXPRESS  AND  THE  PHARMACIST 
A  PARTNERSHIP  MADE  FOR  SUCCESS! 


FOR  FURTHER  INFORMATION  CONTACT  OUR 
MEMBERSHIP  DEPARTMENT  ON  081-769  5252 

OR  SEND  THE  COUPON  TO 
FOTOSTOP  EXPRESS  LTD.  FOTOSTOP  HOUSE, 
FALLSBROOK  RD,  LONDON  SW16  6DY 


Please  provide  me  with  information  about  Fotostop  Express 

Name  

Company  

Address  


Tel:. 


The  D&P  bazaar 


Minilabs  manufacturers,  D&P  houses  and  these  days  pharmacy  retail  organisations  are  jostling  for 
position  in  a  crowded  and  sluggish  photoprocessing  market.  What  do  they  know  that  we  don't? 


Champions  of  the  independent 
pharmacy  retailer  Numark  are 
the  latest  wholesaler  to  add 
D&P  to  their  range  of  services. 

1993  is  widely  regarded  as 
being  a  key  year  for  the 
voluntary  trading  organisation 
as  it  modernises  under  the 
experienced  stewardship  of 
chief  executive  Terry  Norris.  The 
move  into  D&P  looks  all  of  a 
piece  with  Numark's  philosophy 
of  maximising  the  service  on 
offer  to  its  retail  members. 

Numark  also  reckon  that  the 
£375  million  photoprocessing 
market  has  managed  to  keep 
pace  with  inflation.  Like 
Unichem,  Numark  are  not 
going  it  alone;  they  have 
teamed  up  with  the  country's 
largest  photoprocessor, 
Colourcare  International. 

Nevertheless,  the  new  service 
will  be  marketed  under  the 
Numark  name  and  is  seen  as 
complementing  the  expanding 
range  of  Numark  own  brand 
films.  Merchandising  materials, 
together  with  wallets  and 
envelopes,  will  feature  the 
Numark  corporate  colours. 

The  launch  is  planned  for 
April  5  and  members  will  be 
able  to  participate  in  a  variety 
of  promotions,  such  as  a  free 
film  and  extra  set  of  prints. 

Back  on  the  minilab  side  of 
the  fence,  Noritsu  have  noted 
:hanges  in  the  market  place. 
'The  UK  consumer  spends 
.omething  in  the  region  of 
E500m  on  photographic 
arocessing  each  year  and,  not 


surprisingly,  there  are  a  lot  of 
people  trying  to  share  that 
market,"  says  Noritsu's 
marketing  projects  manager 
Tom  Walker. 

"Over  the  past  eight  or  so 
years  we  have  seen  a  quite 
dramatic  change  in  the  way  in 
which  the  public  has  its  films 
processed.  Mail  order 
processing  is  still  very  much 
with  us  and  holds  about  a 
quarter  of  the  market.  Over  the 
counter  processing  used  to 
represent  about  two  thirds  of 
all  photofinishing,  but  this  has 
steadily  declined  and  now 
represents  about  half  the 
volume. 

"The  real  change  has  been 
the  minilab,  which  has  come 
from  nowhere  since  the 
mid-eighties,  to  the  stage 
where  it  now  holds  just  over  a 
quarter  of  the  total  market 
volume." 

Mr  Walker  maintains  that  the 
latest  developments  in  minilab 
technology  have  both 
drastically  rescued  the  size  of 
the  machines  and  made  them 
"as  simple  to  operate  as  a 
photocopier". 

Noritsu  now  combine 
state-of-the-art  machines  with 
retail  display. 

Vantage  first 

Vantage  was  one  of  the  first 
significant  pharmaceutical 
wholesalers  to  get  into  D&P 
when  they  formed  an  alliance 
with  Colourcare  International. 
The  Vantage  D&P  service  has 


been  in  operation  nationwide 
for  around  two  years.  The 
service  offers  Vantage  members 
a  next  day  collection  and 
delivery  service  under  the 
Vantage  brand. 

AAH  Pharmaceuticals'  retail 
development  manager  Darren 
Kirton  has  unveiled  details  of 
the  company's  new 
promotional  plans  for  its 
Vantage  D&P  service.  Point  of 
sale  material  for  shop  windows 
and  in-pharmacy  display  will  be 
delivered  to  existing  Vantage 
D&P  users  from  April  1. 

Mr  Kirton  says  that  although 
the  D&P  service  has  been 
available  to  Vantage  members 
for  more  than  two  years,  the 
package  has  been  revised  to 
meet  recent  changes  in  the 
market.  Unlike  the  recently 
launched  Unichem  scheme, 
responsiblity  for  all  collections 
and  deliveries  of  films  and 
prints  has  been  left  to  the 
processing  house's  own  fleet. 

Currently,  Vantage  D&P 
offers  three  standard  retail 
deals:  a  standard  pricing 
package  aimed  at  maximising 
retailer  profit  (0-27  prints  £3.99, 
28-40  prints  £4.99),  a  net 
pricing  structure  (0-12  prints 
£2.99,  13-27  prints  £3.49,  28-40 
prints  £3.99),  and  a  free 
Vantage  film  offer.  (Vantage 
also  plan  a  banded-pack  offer 
price  on  own-branded  film.) 

Photoplus  Laboratories  have 
responded  to  the  onset  of  the 
recession  in  the 
photoprocessing  market  with 
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the  launch  of  their  own  brand 
film,  Photoflair,  some  four  years 
ago.  This  was  a  departure  from 
the  company's  established 
process-paid  film  market 
strategy  as  Photoflair  is  sold 
without  processing. 

Hal  Briscoe,  managing 
director  of  Photoplus,  says: 
"Although  we  are  the  brand 
leaders  in  the  process-paid 
colour  film  market,  we 
recognised  that  there  was  still 
great  growth  potential  for 
standard  films. 

"When  the  retailer  sells  a 
Photoplus  film,  they  know  it 
will  be  processed  and  the  prints 
delivered  direct  to  the 
customers  home,  sending  them 
back  to  you  for  their  next  film." 

Yorks'  Worth 

Yorkshire-based  Worth  Photos 
have  taken  the  imaginative  step 
of  offering  customers 
panorama  print  processing,  a 
move  which  they  say  has  been 
such  a  success  that  they  are 
responding  to  numerous 
requests  for  frames  suitable  for 
the  prints. 

Now  the  company's  retail 
customers  meet  this  demand  by 
offering  dark  wood  frames, 
specially  designed  to 
accommodate  the  prints  in 
either  landscape  or  portrait 
format. 

More  generally,  the 
independent  photoprocessing 
house  puts  the  emphasis  on 
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Continued  from  p5 1 1 
service,  with  pharmacy  retailers 
visited  daily  for  pickups  and 
deliveries  and  with  processing 
equipment  capable  of  handling 
up  to  12  by  18  in  prints. 

As  a  step  up  from  the  wallet, 
customers  of  Worth  get  their  5 
by  7in  D&P  packages  in  slimline 
plastic  Photoboxes. 

Express  photos 

But  whatever  the  merits  of  the 
photoprocessing  lab,  minilabs 
have  the  edge  when  it  comes  to 
speed  of  turnround  for  the 
customer  and  naturally  play  this 
market  advantage  for  all  it  is 
worth.  Fotostop  Express 
epitomise  this  with  their  One 
Hour  PhotoService  under  the 
Fotostop  Express  banner. 

This  is  photoprocessing 
through  the  symbol  group 
approach  which,  in  D&P, 
Fotostop  have  made  their  own. 

Colourcare  care 

Colourcare  International  have 
announced  their  1993 
promotions  programme,  which 
kicks  off  with  a  new  and 
innovative  consumer 
promotion.  The  company  is 
producing  special  vouchers  to 
enable  consumers  to  choose 
between  a  free  set  of  extra 
prints  or  a  free  film. 

The  promotion  is  being  timed 
for  the  Easter  and  May  bank 


holiday  periods.  The  vouchers 
will  be  enclosed  in  photo 
wallets,  which  the  consumers 
will  be  able  to  redeem  with 
their  next  film. 

Tudor  plan  to  consolidate 
their  Filmcare/QSS  concept,  a 
joint  venture  between 
themselves  and  minilab  makers 
Noritsu.  The  two  companies 
have  put  together  a  tailor-made 
package  for  the  pharmacy 
offering  one  hour  processing 
branded  with  Filmcare  fascias, 
wallets,  envelopes  and  technical 
and  marketing  support. 

Pharmacy  identity 

Minilab  manufacturer  Gretag 
Imaging  have  joined  forces  with 
Pharmaforce  to  offer  a 
distinctive  film  processing 
identity  for  pharmacists, 
Pharmacy  Film  Centre.  Based 
around  a  green  and  yellow 
livery,  the  package  includes 
everything  from  the  Gretag 
Master  Lab  microlab,  to 
shopfitting,  lightboxes  and 
window  displays. 

Konica  reckon  to  have  been 
the  first  on  the  market  with  a 
minilab  back  in  1984  with  their 
Nice  Print  machines.  As  well  as 
developing  and  upgrading  their 
initial  product,  Konica 
emphasise  their  technical 
support  and  add-ons  services 
such  as  film  and  budget 
cameras. 


Robert  Holmes  with  a  clip  frame  poster,  a  recent  Worth  promotion 


Money  with  minilabs 

Minilabs  have  a  lot  to  offer,  but  don't  mistake 
them  for  a  licence  to  print  money,  says  David 
Honey,  marketing  services  manager,  Fuji  Photo 
Film  (UK) 


The  retailer  must  look  on  D&P  as  a  separate  business  operation 


The  figures  are  astonishing.  One  billion  pounds  is  spent  every  year  on 
photography  in  Britain.  Around  100  million  films  are  bought  and,  as  a 
nation,  we  spend  something  in  the  region  of  half  a  billion  pounds  on 
having  those  films  processed. 

Traditionally  processing  has  been  carried  out  by  mail  order  companies, 
who  offer  a  very  good,  often  very  cheap,  service,  and  photographic  dealers 
and  photo  chemists. 

However,  the  postal  service  option  is  one  which  can  take  several  days, 
even  a  couple  of  weeks  at  peak  times,  and  more  and  more  photographers 
are  turning  to  High  Street  "one  hour"  minilabs,  where  they  might  pay 
more  but  where  they  are  able  to  get  their  films  processed  while  they  are 
shopping,  or  during  a  lunch  break. 

Most  minilabs  are  operated  as  what  are  termed  "soft  franchises".  This 
means  the  retailer  gets  the  advantages  of  franchise  equipment,  use  of  the 
franchisor's  name,  promotional  and  publicity  benefits,  training,  materials, 
but  there  is  not  the  hefty  financial  commitment  which  generally  goes  with 
a  franchise. 

So  what  are  the  main  benefits  —  and  the  potential  pitfalls  —  of  minilab 
operation?  The  main  benefit,  of  course,  is  that  it  has  the  potential  to 
create  extra  profit,  and  a  good  margin  of  profit  for  the  premium-priced 
one-hour  service.  Typically,  a  one  hour  service  will  cost  between  £1-2  extra 
—  £6.49  for  a  one-hour  turn  round  is  a  fairly  typical  price. 

Compare  that  with  £4.49  for  the  cost  of  the  same-day  service. 

You  do  not  need  a  great  deal  of  space.  A  square  metre  is  plenty  for  the 
smallest  of  the  latest  generation  of  compact  minilabs,  and  they  are  capable 
of  processing  more  than  20  films  an  hour.  However,  you  will  also  need 
space  for  access  to  the  controls,  routine  maintenance,  cleaning  and  so  on. 
And  the  pitfalls?  There  is  only  one  major  pitfall  and  that  is  the  danger  of 
seeing  it  as  a  licence  to  print  money.  It  can  be  profitable,  but  time  and 
effort  need  to  be  invested  in  it  as  well  as  cash  if  its  potential  is  to  be  fully 
exploited. 

And  the  cost?  A  new  compact  minilab,  the  Fuji  Compact  II  for  instance, 
costs  around  £30,000  to  buy  and  would  suit  an  average  sized  business. 


Despite  the  recent  blow 
apparently  dealt  to 
them  by  Unichem  and 
Kodak,  (  olorama 
continue  to  invest 
aggressively  in  the 
future 

The  photoprocessing  house 
Colorama  is  a  quintessential^ 
entrepreneurial  organisation. 
The  company  recognises  that 
the  sector  has  been  dormant  at 
i  yet  at  the  end  of  last  year 
ni  ahead  and  opened  new 
'i  atories  in  Manchester, 
i'hi  investment  is  said  to  have 
run  into  millions  of  pounds.  Yet 
the  move  is  typical  of  the 
company's  hard-nosed  business 
style,  and  closely  reflects 
managing  director  Ernie 
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Colorama 

Gilburd's  analysis  of  the  sector. 

Colorama  believe  that  the 
retail  sector  was  largely  being 
served  by  a  minimal  and 
decreasing  number  of 
processing  houses,  giving  the 
retailer  a  limited  and  reducing 
choice.  It  offended  their 
entrepreneurial  spirit,  strong  in 
a  company  built  up  from 
nothing  by  four  Indian  brothers 
from  Kenya. 

Colorama's  board  argue  that 
business  grows  in  a  market  as 
the  sales  opportunities  offered 
to  the  consumer  increase.  The 
minimal  choice  in  a  stagnant 
market  from  photoprocessing 
houses  could  in  time  reduce 
standards  and  increase  costs, 
whereas  the  retailer  would 
welcome  a  growing, 
independent  organisation  that 
widened  the  market 
opportunities. 


panorama 

Hence  the  investment  in  a 
14,000  sq  ft  plant  kitted  out 
with  the  most  up-to-date 
phototechnology.  The  bottom 
line  is,  Colorama  are  competing 
on  quality  in  a  market  where 
price  competition  has 


dominated. 

It  is  a  bold  stroke,  which  the 
company  maintains  has  already 
paid  dividends  in  terms  of 
market  share.  A  world  away 
from  the  small  Greenwich  shop 
where  the  business  began. 


We  can  t  get  you 
into  the  movies, 


emory  lane 

HP 


While  camcorders  have  inevitably  taken  a  growing 
share  of  the  "memories"  market,  the  still  camera 
endures  as  the  popular  medium  for  recording  the 
people  and  places  of  busy  lives 


Like  many  a  mature  market,  the 
camera  has  fragmented  in 
recent  years,  with  specialised 
products  aimed  at  specifically 
targeted  sectors  of  the  market. 
Single-use  cameras  have 
become  a  popular  impulse  buy 
for  families  who  find  they  do 
not  have  their  camera  with 
them  at  the  that  special 
moment,  while  compact  zooms 
have  made  strides  in  the  broad 
category  between  the 
foolproof  compact  and  the 
sophisticated,  but  smaller, 
single  lens  reflex  (SLR)  market. 

Pentax  believe  they  have 
spotted  another  gap  in  the 


market  and  aim  to  fill  it  with 
the  launch  of  their  Pentax  Z-20 
autofocus  SLR. 

The  company  describes  it  as 
suitable  for  beginners  making 
the  transition  from  zoom 
compacts  to  SLRs,  and  for 
amateurs. 

A  feature  of  the  camera  is  its 
learning  and  picture  mode.  The 
photographer  can  select  one  of 
five  pre-programmed  picture 
modes  using  the  picture  display 
on  an  led  panel.  Beginners  can 
rely  on  the  chosen  picture 
mode  to  give  the  best  exposure 
to  suit  any  situation,  from  fully 
automatic  to  landscape  and 


Cdt  dmonc|  the  picjGons 

With  a  soft  market  to  contend  with  over  the  past 
couple  of  years,  there  is  no  love  lost  between  the 
major  processing  houses  when  it  comes  to  the 
battle  for  business.  Unichem,  then,  will  find 
they  are  playing  hardball  as  the  company  teams 
up  with  Kodak  to  offer  a  photoprocessing  service 
to  Unichem  customers.  But  Unichem  have  a 
couple  of  aces  up  their  corporate  sleeve... 

Tony  Foreman,  Unichem's  deputy  marketing  director,  is  a  salesman  and  a 
deal-maker  by  temperament.  So  when  he  looks  quietly  pleased  with 
himself,  it  is  a  good  bet  he  has  made  a  deal  he  is  proud  of.  When 
C&D  went  to  see  him,  Mr  Foreman  looked  pleased... 

Unichem  started  their  D&P  service  in  December  last  year  —  "a  brave 
step,  some  would  say"  but  the  company  has  already  signed  up  1,500  of  its 
wholesale  business  customers  for  the  new  service,  "40  per  cent  taken  from 
Colourcare". 

It  is  a  tie  up  with  Kodak.  Kodak  provide  the  photoprocessing,  point  of 
sale  material  and  merchandising  support,  Unichem  the  collection  service. 

Most  independent  pharmacies  already  offer  a  photographic  processing 
service,  but  the  tie-up  has  been  designed  to  take  advantage  of  the 
strength  of  the  Kodak  image  in  the  photographic  sector.  Moreover,  Mr 
Foreman  believes  that  the  combination  has  a  specific  competitive  edge  on 
dedicated  D&P  houses. 

The  argument  goes  that  businesses  like  Colourcare  and  Colorama  have 
to  provide  a  guaranteed  pick  up  service  for  their  retailers,  whatever  the 
volume  of  business,  and  that  in  the  current  soft  market  this  is  becoming 
expensive.  Unichem,  however,  already  have  van  running  out  to  their 
pharmacy  customers  twice  daily,  so  the  pick  up  costs  for  them  are  virtually 
nil.  (In  fact,  is  isn't  quite  as  simple  as  this.  Colorama,  for  one,  have 
approached  the  problem  from  the  other  direction  and  for  some  years  have 
been  delivering  generics  and  Pis  on  their  D&P  vans.) 

The  second  edge  Unichem  believe  they  have  over  their  photoprocessing 
house  rivals  is  their  ability  to  offer  special  promotions  tied  in  with 
pharmacy  merchandise,  especially  own  label. 

The  company  is  planning  to  put  a  D&P  envelope  inside  their  own 
consumer  targeted  magazine,  Healthy  Living,  which  the  consumer  would 
have  to  take  to  a  Unichem  pharmacy.  The  sprat  to  catch  a  mackerel  is  to  be 
offers  on  Unichem's  own  brand  merchandise  —  "a  move  away  from  the 
free  film  or  album  offered  by  other  processing  houses". 

Mr  Foreman  believes  this  promotional  flexibility  will  win  the  pharmacist 
new  D&P  customers.  The  idea  is  not  on  stream  yet,  but  the  plan  is  to 

iplement  it  soon. 

What  is  on  stream,  however,  is  the  offer  of  a  free  make-up  bag  for  every 
i  of  5  by  7  in  prints,  a  precursor  of  more  consumer  activity  to  come, 
f  -in  with  Kodak  gives  Unichem  a  negotiating  edge  with  D&P;  they 
are  guaranteed  volume  custom  and  so  have  been  able  to 

negoriivi  ?  >  bulk  rate  with  the  photoprocessing  house. 

Unit  hem  s  r  itail  arm  helps  here;  the  204  Moss  pharmacies  and  around  30 
Scott  Chemists  businesses  signed  up  for  the  Kodak  deal  means  that  the 
company  is  able  to  offer  Kodak  an  irreducible  minimum  number  of  outlets 
for  the  enterprise,  and  so  helped  Unichem  in  the  rate  negotiations. 

"It  is  a  case  of  Moss  helping  the  independent,"  is  how  Mr  Foreman  sees 
it.  "Owning  Moss  has  helped  us  secure  a  better  deal  for  independents." 

Mr  Foreman  continued  to  look  pleased. 
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Focusing  on  the  children  —  the  Hanimex  Pulse,  with  sound  effects! 


action  shots  to  close-ups  and 
portraits. 

The  learning  module  allows 
the  camera  to  memorise  the 
photographer's  preferred 
settings  for  shutter  speed  and 
aperture  and  will  automatically 
change  the  preset  picture  mode 
each  time  it  is  used. 

The  Z-20  is  not  the  only  new 
camera  from  Pentax.  The  Espio 
1 1 5  is  claimed  by  Pentax  to  be 
the  world's  smallest  38-1 1 5mm 
power  zoom  compact. 

The  panoramic  option,  an 
increasingly  important  feature 
say  Pentax,  can  be  switched 
into  at  any  time  and  the  final 
print  is  the  same  as  the  image 
in  the  viewfinder.  It  gives  new 
meaning  to  family  line  ups  and 
a  new  angle  on  skyscrapers. 

Other  features  include  an 
automatic  macro  to  allow  close 
photography.  An  infinity  lock 
allows  landscapes  to  be  taken 
through  windows. 

The  built  in  flash  zooms  with 
the  lens  and  provides  fill-in 
flash  automatically.  This 
compact  also  has  slow  sync  flash 
and  bulb  for  night  pictures. 

The  third  new  runner  from 
the  Pentax  stable  is  the  Espio 
Silver,  which  offers  all  the 
functions  of  the  Espio,  but  as  a 
fashion  item  in  a  silver  body. 
This  35-70mm  zoom  is  described 
as  suitable  for  snappers  and 
more  experienced 
photographers  alike. 

Kodak's  image 

Kodak  continue  to  make  the 
most  of  their  powerful  brand 
image  in  the  world  of 
photography  with  the  launch  of 
a  seven  item  camera  range. 
The  Kodak  Photo  FX  system 
aims  to  provide  everything 
children  seven  and  over  need  to 
begin  photography.  The  kit  has 
a  35mm  camera,  film,  batteries 
a  photo  activity  album  and  a 
photo  mission  album.  The 
recommended  retail  price  (rrp) 
is  £29.99. 

The  company  has  also 
updated  its  single-use,  fun 
Panoramic  camera.  This  now 
has  15  instead  of  12  exposures 
and  is  intended  for  use  at 
weddings  and  for  landscapes. 

A  feature  of  all  Kodak's 
single  use  cameras  is  that  85  per 
cent  of  the  parts  are  recyclable. 

In  the  ultra-compact  market, 
Kodak  have  focused  on 
reducing  the  problem  of 
red-eye.  The  Kodak  Cameo 
features  a  flip-up  "cobra"  style 
flash  for  this  purpose. 

The  Cameo  will  available 
from  May  in  three  models:  the 
Cameo,  the  Cameo  Motor  and 
the  Cameo  110,  rrp  £34.99, 
£54.99  and  £19.99  respectively. 


The  Motor  model  features 
film  prewind  and  an  led 
indicator,  which  operates  only 
if  the  film  is  correctly  loaded. 

The  110  version  is  described 
as  a  beginners  version. 

Kodak  are  also  extending 
their  range  of  "point  and 
shoot"  compact  cameras  with 
the  Star  575  and  the  Star  275. 

The  Star  575  features 
automatic  film  advance,  rewind 
and  built-in  flash.  It  has  a  two 
element  Ektar  lens  and  a  fixed 
shutter  speed  of  1/80s.  It  can  be 


Polariod's  new  Vision 

loaded  with  100,  200  and  400 
ISO  film. 

The  Star  275  is  described  as 
perfect  for  newcomers  to  35mm 
photography.  It  has  a  fixed 
focus  33mm  lens,  an  f8  aperture 
and  a  built-in  electronic  flash. 
Both  cameras  will  be  available 
in  outfits  including  a  roll  of 
Kodak  Gold  II  film,  two  AA 
batteries  and  wrist  strap. 

Swains'  switch 

East  Anglia  photographic 
wholesalers  Swains  are 
distributing  the  Hanimex  range 
of  cameras.  Swains  say  that  this 
is  a  line  which  very  successful 
for  pharmacists;  typically  the 
recent  H  series  of  three  35mm 
compacts,  all  of  which  come  in 
a  kit  with  a  24  exposure  roll  of 
Kodak  film  and  a  pair  of 
batteries. 

For  those  who  want  a  simple 
point  and  shoot  machine  there 
is  the  the  35HF,  with  a  guide 
price  of  £19.99.  This  has  a  focus 
free  lens,  built-in  flash  and 
integral  lens  cover. 

At  the  top  of  the  range  is  the 
35HFTM,  with  a  wide  telephoto 
lens  and  a  guide  price  of 
£29.99. 

Polaroid's  Vision 

Polaroid  are  launching  their 
Vision  camera  in  the  UK  at  the 
end  of  the  month.  As  we  have 
come  to  expect  from  Polaroid, 

Continued  on  p516 
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As  we  go  to  print,  over  1400  Independent  Pharmacies 
have  snapped  up  the  new  UniChem/Kodak  developing  and 
processing  service. 

Hardly  surprising  when  you  think  of  the  prestige  and 
unrivalled  quality  the  name  'Kodak'  brings  to  photography. 
\nd  the  number  of  customers  their  name  can  bring  through 
your  door. 

But  we're  not  just  offering  you  the  most  famous  name 
in  processing.  The  service  is  fast,  too  -  just  24  hours.  And  at 
extremely  competitive  prices. 

Within  7  days  of  receiving  your  application,  we'll  provide 
and  install  all  the  eye-catching  window  displays,  posters  and 
point  of  sale  you'll  need  to  get  you  up  and  running. 

E  iinir-h*™!  Then  its  'Action-  And  a  nice  bi6 
■  K^-r  umunem       smile  for  the  camera. 

PHOTO 


SERVICE 


PROCESSING  BY 

HIlB  Kodak 

UniChem 


HELPING  YOU  IIUILD  YOUR  BUSINESS  THROUGHOUT  THE  YEAR. 

Uni(  !hem  PLC,  I  'nil  :hem  Ilnu.su,  Cox  Lane,  Chessington,  Surrey  KT'i  ISN  Tel  0.NI-VM  2.12.1 


Panasonic  make  one  of  the  world's  smallest  power  zoom  compacts 
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it  is  unlike  any  other  instant 
camera.  It  looks  like  a 
conventional  compact,  but  at 
the  touch  of  a  button  opens 
into  an  optical  triangle 
combining  a  picture  storage 
and  viewing  chamber. 

Polaroid  have  introduced 
Wink,  a  new  range-finding, 
exposure  and  autofocus  system 
into  the  camera.  This  is  said  to 
interpret  up  to  100  picture 
scenes  in  a  matter  of 
milliseconds  by  reading  the 
information  from  a  pre-flash 
beam  of  light. 

The  camera  takes  a  new  film, 
Visions  95,  and  gives  a  new 
picture  format  of  1 1  by  6.5  cm. 

Panasonic  minis 

New  models  from  the  Panasonic 
range,  distributed  by 
Introphoto  of  Maidenhead, 
include  the  tiny  C-2200ZM  Mini 
&  Zoom  and  the  C-335  EF  fixed 
focus  compact. 

The  C-2200ZM  Mini  &  Zoom  is 
just  12  by  68  5  by  42mm  and 
weighs  only  220g.  Features 
include  autofocus,  flash,  wind, 
rewind  and  exposure  as  well  as 
auto  backlight  compensation 
and  red  eye  reduction.  A 
f4.0-f7.6  lens  focuses  down  to 
0.6m  and  shutter  speeds  range 
from  1/4  to  1/140s.  There  is  also 
a  clip-on  panorama  adaptor, 
case,  strap  and  lithium  battery; 
rrp  £179.95.  This  camera  will 
reach  dealers  shelves  by 
December. 

The  C-335EF  compact  is  a 
purpose  built,  switchable,  wide 
angle/panorama  camera.  An 
external  switch  allows  either 
format  to  be  selected  mid-roll. 
This  is  a  fixed  focus  camera  with 
fill-in  and  auto  flash,  available 
at  an  rrp  of  £39.95. 


Canon,  one  of  the 
heavyweight  players  in  the 
camera  market,  are  normally  at 
the  top  of  the  price  range  of 
cameras  pharmacies  usually 
stock.  But  their  most  recent 
launches,  the  Sureshot  Zoom 
Max  and  the  Snappy  EL 
compacts,  sell  at  well  within 
these  limits. 

Canon's  canon 

The  Zoom  Max  compact  offers  a 
built  in  power  zoom  with 
three-point  autofocusing, 
automatic  exposure  metering 
and  a  versatile  flash.  The  focal 
length  of  the  zoom  lens  is  from 
38  to  76mm.  A  red  eye 
reduction  function  shines  a 
light  at  the  subject  for  a  second 
before  the  flash  fires  to  make 
the  subjects'  pupils  contract.lt  is 
available  at  a  cost  of  £149.99. 

At  £39.99  the  Snappy  EL  is  a 
budget  camera  from  Cannon. 
There  is  no  focusing  and  no 
complicated  controls,  while  the 
flash  is  bought  into  play  with  a 
simple  switch. 

Olympus'  trip 

Olympus  detect  a  switch  away 
from  the  SLR  camera  towards 
the  35mm  compact.  Olympus 
have  built  up  a  solid  reputation 
in  the  compact  market  around 
their  Trip  brand  name,  and  also 
remains  one  of  the  big  five  SLR 
makers.  The  company  maintains 
that  compacts  are  the 
mainstream  camera  for  the 
pharmacy  market. 

Konica  snap 

Konica,  too,  continue  to 
promote  the  compact  in  1993. 
The  company  believes  they 
began  the  trend  towards  the 
compact  with  their  A4  camera. 
The  most  recent  version,  the 


ADVERTISEMENT 

Colorama  Wins  New  Customers 

At  a  recent  sales  conference  at  the  new  laboratory  in  Manchester, 
Group  Quality  Assurance  Manager  Mike  Wolf  announced  excellent 
trade  and  consumer  reaction  to  Colorama's  brilliant  quality  following 
the  multi-million  pound  installation  of  the  latest  photo  technology  in 
it  new  premises.  "We  now  have  evidence  that  once  customers 
hi  quality  of  processing  that  is  now  available  they  are  totally 
If  d  to  that  dealer"  advised  Wolf.  This  single  feature  has  been 
'.■i  Colorama's  excellent  sales  results  and  has  attracted 
many  new  dealers  to  sign  up. 


Why  don't  you  take  a  look  at  the 
sales  winning  results  now  available 
to  you.  Telephone  071  261  1082  or 
061  745  8335  for  details. 


BigMini  302,  they  believe 
retains  the  title  of  the  world's 
smallest  fully  automatic 
compact,  and  there  is  now  a 
BigMini  zoom. 

One  of  Konica's  most  recent 
introductions  in  the  average 
family  snapper  market  is  the 
two  model  Pop  range,  the  Pop 
EF-20  and  the  Pop  AF-30. 
Further  up  the  scale  the 
company  offers  the  Tops 
AF-300.  This  automatic  camera 
has  electronic  aperture  control, 
shutter  speed  and  flash. 

Samsung  on  TV 

Samsung  are  attacking  the 
compact  market  with  their 
AF-Slim  Zoom  model.  Features 
include  anti-red  eye  flash,  a 
double  35-70mm  universal 
zoom  and  an  autofocus 
system.The  rrp  is  £159.99. 

Halina,  who  claim  19  per  cent 
of  a  camera  market  they 


estimate  to  be  some  2.1  m  units, 
are  planning  a  series  of  product 
launches  over  the  Spring. 

Halina's  launch 

In  May/June  the  company 
introduce  the  Mini  C  series.  The 
two  compacts  both  feature  red 
eye  reduction,  fill-in  flash  and 
built  in  lens  covers. 

The  CXMS  model  is  a  fixed 
focus  camera  with  dx  film 
sensing,  electronic  flash, 
automatic  film  control  and  a 
34mm  f8  lens.  The  CXAS 
compact  has  an  f6  34mm  lens, 
dx  film  sensing,  and  again, 
automatic  film  control. 

In  April,  Halina  will  launch 
new  the  mini  models,  the  XMS 
Mini  T  and  the  XAS  Mini  T.  The 
XMS  is  a  fixed  focus  camera 
with  an  f4.5  three  element 
lens.auto  exposure  and  flash; 
the  XAS  differs  in  being  an 
autofocus  camera. 


Battery  boys 

Unglamorous  or  not,  batteries  remains  one  of  the 
most  competitive  components  of  the 
photographic  sector... 


Energizer,  already  a  success  in  the  USA,  is  launching  in  the  UK 


The  gloves  are  off.  After  years 
of  being  perceived  as  second 
best  to  Duracell  in  the  alkali 
battery  market,  Ever  Ready 
have  come  out  slugging  with 
the  launch  of  their  new 
Energizer  range. 

This  attacking  posture  follows 
the  sale  of  Ever  Ready,  the 
company  which  produces 
batteries  for  the  UK  and 
Ireland,  by  the  Hanson  group  to 
Ralston,  who  already  owned 
Everready  (one  word),  the  'rest 
of  the  world'  battery  company. 

Energizer  is  to  replace  Gold 
Seal,  which  lost  its  way  in 
marketing  terms  as  it  wasn't 
sufficiently  distinguished  from 
the  zinc  Silver  Seal  brand. 

A  substantial  marketing 
effort  is  going  into  its  launch, 
some  £3.4  million  in  the  first 
three  months,  including  a 
£1.5m  advertising  campaign. 

In  June  and  July  there  will  be 
radio  and  Press  advertorials,  to 
be  followed  in  July  and  August 
by  on-pack  promotions  such  as 
instant  wins,  and  20p  off  next 
purchase.  On  top  of  this  the 
first  half  of  August  will  see  a 
direct  mail  campaign. 

Another  £4m  goes  into  a 
television  and  consumer  Press 
campaign  in  September  and 


October,  while  bonus  packs  are| 
being  prepared  for  the 
Christmas  season.  All  in  all,  Ever| 
Ready  are  investing  £10m. 

Unichem  remain  the  exclusivel 
distributor  of  Ever  Ready 
batteries  in  pharmacy.  The  new! 
Energizer  battery  retails  at  the 
same  price  as  the  old  Gold  Seal. 

Budget  Varta 

With  the  budget  option,  Varta, 
distributed  by  Tudor  in 
photographic  outlets,  are 
introducing  what  they  believe 
to  be  "the  highest  capacity  AA 
size  ni-cads  currently  available" 

Moreover,  Varta's  Accu  Plus 
5006  rechargeables  now 
provide  25  per  cent  more 
capacity  at  no  additional  cost. 

In  keeping  with  their  Green 
positioning  in  the  market,  Vartc 
are  offering  a  free  recycling 
scheme  for  spent  rechargeables 

Duracell  'giant' 

High  profile  battery  giant 
Duracell  say  that  so  far  battery 
sales  have  been  shown  to  be 
recession  proof.  "This  is  spurrec 
on  by  the  flow  of  new 
appliances,  including  more  and 
more  compact  cameras 
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First,  there  was  colour 
film.  Refined  and 
redeveloped  to  a  quality 
of  colour  and  image 
resolution  that  was 
believed  unsurpassable. 
Until  now. 

Because  Fujifilm  has 
created  a  film  which 
rewrites  the  rules  - 
Fujicolor  Super  G.  A  film 
so  real,  it's  unreal.  And 
the  difference  is  nothing 
short  of  stunning. 

Unprecedented  fine 
grain,  exceptional  crisp 
sharpness,  vivid  pure 
colours  -  it's  nothing  less 
than  a  total  breakthrough 
in  colour  film  technology. 

But  then  again,  you'd 
expect  nothing  less  from 
Fujifilm.  Fujicolor 
Super  G  -  It's  the  Super 
Generation  in  Film. 


Fuji  Photo  Film  (UK)  Ltd.  '\| 
125  Finchley  Road,  London,  NW3  6JH| 
Telr  071  586  5900.  1 
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requiring  lithium  batteries". 

The  market  split  between 
alkaline  and  zinc  is  51.1  per 
cent  and  44.8  per  cent,  but  in 
pharmacy  alone  alkalines  take 
70  per  cent  because  of  the 
association  with  D&P. 

Lithium  accounts  for  3  per 
cent  of  the  total  market  and 
rising.  With  over  2.2  million 
compact  cameras  now  sold 
annually,  Duracell  estimates 
that  66  per  cent  need  the  extra 
power  of  lithium  batteries. 

Duracell  have  a  six  size 
lithium  range  but  the  popular 
sizes  are  DL123A,  DL223A  and 
DL245  —  the  other  sizes  are 
rarely  called  for. 

The  company  now  have  their 
Best  Ever  Duracell  range,  said  to 
last  longer  still  than  their 
standard  alkaline  range  — 
"Best  Ever  Duracell's  AA  powers 
up  to  50  more  camera  flashes". 
It  is  also  said  to  be  mercury 
free,  challenging  for  Green 
laurels. 

Best  Ever  is  being  promoted 
with  a  five  for  the  price  of  four 
in  the  AA  size. 

Kodak  surge 

Kodak  have  come  a  long  way  in 
a  relatively  short  time  in  the 
battery  market.  The  company 
proudly  quotes  tests  carried  out 
by  the  South  Yorkshire  Trading 
Standards  Department  which 
showed  their  Xtralife  alkaline 
KAA  lasted  1 56  minutes  —  1 5 
minutes  longer  than  any  other 
battery  tested.  This  would 
mean  that  the  Xtralife  KAA  cost 
90p  for  each  hour  of  life,  1 5p 
less  than  other  popular  brands 
tested  by  the  Yorkshiremen. 


iris  on  film 

Whatever  the  attractions  of  the  glamorous  camera 
side  of  the  business,  the  pharmacists  bread  and 
butter  is  in  film  sales.  C&D  looks  at  what's  on 
offer  this  season 


If  own  brand  was  once 
considered  the  dowdy  end  of 
the  film  market,  this  perception 
is  going  through  a  sea  change. 
Pharmaceutical  wholesalers, 
especially,  are  expanding  and 
promoting  own  brand  ranges  in 
bright  attractive  livery  and 
which  differ  from  branded  film 
only  by  the  packaging. 

With  Terry  Norris's 
background  in  the 
photographic  trade  it  is  no 
surprise  to  find  Numark  one  of 
the  more  confident  players  in 
this  market,  and  this  year  the 
voluntary  trading  group  is 
adding  to  its  range  with  the 
launch  of  its  Super  EXL  film. 

"EXL  film  offers  increased 
performance  in  image 
separation  and  clarity, 
improved  laboratory 
throughput  and  excellent 
colour  reproduction,"  says 
Numark's  product  group 
manager  John  Liptrot. 

To  coincide  with  this  launch 
the  rest  of  the  range  has  been 
reorganised.  The  100  by  24  100 
ISO  film  has  been  replaced  with 
a  200  ISO  version  and  a  36  shot 
version  of  the  faster  film  has 
been  added  to  the  range. 

Numark  are  providing  a 
pre  season  introductory 
discount  offer  on  the  new  film 
in  April. 
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SWAINS 

INTERNATIONAL  PLC 

THE  PHOTO  CHEMIST 
WHOLESALER 

OVER  10,00*  PHOTO  PRODUCTS  AVAILABLE 
FULL  COMPREHENSIVE  PRICE  LIST  AVAILABLE 
NATIONAL  SALES  FORCE 
NEXT  DAY  DELIVERY  TO  UK  MAINLAND 
OFFICE  OPEN  FROM  7.30a.m. 
TELE  SALES  TEAM  ON  0485  533393 
FAX  0485  533244 

SWAINS  FOR  ALL  YOUR 
PHOTOGRAPHIC  NEEDS 

PHONE  OUR  HOT  LINE 
0485  533393 

AND  WATCH  YOUR  PHOTOGRAPHIC 
DEPARTMENT  GROW 


fcaslland  House.  Weslqale.  Hunslanlon.  Norlolk,  PE36  5EW  Tel:  0485  533393  Fax  0485  533244 
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Unichem's  own 

Unichem  are  taking  a  similar 
tack,  encouraged  by  a  30  per 
cent  year-on-year  increase  in 
the  sales  of  own  brand  film  last 
year.  On  May  1  the  company  is 
launching  an  200  ISO  DX  colour 
film  at  £2.25,  offering  a  POR  of 
48  per  cent.  And  this  month 
Unichem  are  already  running  a 
promotion  of  a  one  third  trade 
discount  on  each  case 
purchased  up  to  the  end  of 
April. 

On  the  consumer  side,  there 
is  the  opportunity  to  run  a 
consumer  promotion  —  three 
for  the  price  of  two. 

Kodak  security 

But  whatever  the  attractions  of 
own  brand,  many  pharmacists 
still  opt  for  the  security  of  the 
Kodak  name. 

This  year  the  company  is 
introducing  a  new  version  of 
Kodak  Gold  II  400  film  and  a 
new  slide  film  range. 

The  slide  film  range, 


branded  product  available,  and 
so  have  no  plans  to  discontinue 
their  existing  formats.  Sourcing 
their  product  in  Japan,  Tudor 
also  offer  24  and  36  exposure 
films  at  100  and  200  ISO  speed. 

Super  Fuji 

Another  high  profile  name  in 
film,  Fuji,  are  launching 
Fujicolor  Super  G  200,  which 
they  expect  to  become  their 
flagship.  The  claim  is  that  the 
200  ISO  version  of  Super  G  gives 
a  sharpness  comparable  to 
existing  100  ISO  films. 

Fine  grain  is  achieved  by 
hexagonal  gains  of  uniform  size 
and  shape.  Composite  coupler 
technology  provides  the 
richness  of  colour  and  variety  o1 
tones.  Super  composite  coupler 
technology  is  said  to  provide 
the  sharpness  of  the  image. 

Agfa  see  themselves  very 
much  as  long  term  players  in 
the  UK  pharmacy  sector,  and 
say  they  seem  to  be  achieving 
their  goals  of  higher  market 
share  and  greater  awareness. 
The  company  says  it  doubled  its 
market  share  for  film  in  last 
year. 

Promotions  and  sales 
campaigns  are  the  names  of  th< 
Agfa  games,  and  the  company 
is  planning  an  early  season 
promotion  involving  a  free  10 
exposure  200  ISO  film  with 
special  single  packs  of  36 


NEXT  DA 

HOTOSERVIC 

k  inside  for  deta 


The  launch  of  Numark's  EXL  film  complements  their  new  D&P  service 


Ecktachrome  Elite,  is  available 
in  50,  100,  200  and  400  ISO  film 
speeds.  Kodak  promise 
improved  skin  tones,  increased 
sharpness  and  vibrant  colour. 

Tudor  style 

Tudor  are  the  high  profile 
name  at  the  "value  for  money" 
end  of  the  market,  providing  a 
full  range  with  the  emphasis  on 
1 10  and  126  film. 

Tudor's  niche  is  to  be  less 
expensive  than  the  alternative 


exposure  Agfacolor  XRG100. 
The  objective  is  to  boost 
demand  for  200  ISO  film  still 
further. 

The  company  is  also  planninc 
consumer  advertising  television 
campaigns  to  increase  brand 
awareness. 

This  will  be  backed  up  with 
pos  material,  media  advertising 
and  national  publicity,  backed 
up  by  counter  and  wall 
dispensers  specifically  designee 
with  pharmacy  in  mind. 
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Sanatogen 

is  more  than  just  the 


in  multivitamins. 


ogen,  the  number  1  multivitamin  brand,  is  now  attracting  more  and 
customers  with  a  wider  range  of  products. 

/Od  Liver  Oil's  the  fastest  growing  brand  in  the  market.  Sanatogen 
specifically  formulated  for  teenage  girls,  opens  up  a  huge  new 
3t  for  you.  And  we'll  be  spending  more  money  than  ever  on  TV. 


RPA  highlights 
Curphey's  'hidden 
talents' 

The  council  of  the  Rural 
Pharmacist  Association  has 
written  to  its  members 
requesting  their  support  in  the 
election  of  a  particular 
candidate  in  the  Royal 
Pharmaceutical  Society  Council 
elections. 

The  RPA  Council  feels  that 
members  of  the  Society  have  a 
right  to  encourage  other 
pharmacists  to  further  the 
chances  of  election  of  their 
choice  or  choices. 

The  present  voting  procedure 
restricts  knowledge  of  the 
candidates'  capabilities  and 
qualities  —  curtailment  to  a 
limit  of  500  words  is  neither  fair 
nor  equitable,  since  many 
candidates  are  lengths  ahead 
before  the  race  even  starts. 

How  can  a  candidate  who  is 
standing  for  election  for  the  first 
time  hope  to  start  on  level 
terms  with  an  ex-president? 

Why  shouldn't  a  candidate 
standing  for  Boots  or  Lloyds  be 
canvass  for  the  support  of  those 
pharmacists  employed  by  each 
company?  One  way  or  another 
they  do,  of  course.  So  why 
shouldn't  other  candidates  be 
allowed  to  canvass,  or  others  be 
allowed  to  canvass  for  them? 

As  far  as  I  am  aware,  no 
research  has  been  done  to  find 
out  why  or  how  members  vote. 
Obviously,  there  are  many  who 
will  vote  simply  becausethey 
know  one  or  two  candidates 
quite  well. 

Then  it's  down  to  the 
500-word  eulogy,  or  it's  on 
grounds  of  variables  such  as  sex, 
nationality  or  region.  Finally 
there  are  those  who  do  not  vote 
at  all. 

The  RPA  feels  that  a  much 
greater  influence  and  a  more 
knowledgeable  response  would 
be  achieved  by  a  call  to  the 
membership  to  participate  in 
supporting  candidates,  so  that 
the  true  worth  of  the  candidates 
fighting  for  their  seats  can  be 
more  properly  judged. 

The  RPA  is  thus  putting  its 
weight  behind  Peter  Curphey. 
Here  is  a  candidate  who  has 
proved  his  worth  during  his 
period  on  Council  from  1989-93. 

He  joined  Council  for  the 
same  period  as  myself  and 
immediately  imposed  his 
presence  on  Council  members. 
He  stood  out  as  a  man  who  was 
a  first-class  debater,  able  to  fight 
his  cause  under  pressure. 

\  I  »ays  fully  aware  of  his 
sui    :t,  he  quickly  became  the 
obvioi  ;  choice  for  membership 
of  woi  king  parties  or  groups, 
such  appointments  being  the 
decision  of  the  president  and 
officers  of  the  Council. 

He  was  undoubtedly 
earmarked  for  high  office,  yet 
his  qualities,  although  obvious 
to  Council,  were  hidden  from 


the  membership  partly  due  to 
the  way  Council  activities 
refrain  from  personal 
attribution  in  the  journals  and 
partly  due  perhaps  to  voting 
procedure. 

The  RPA  is  aware  of  Mr 
Curphey's  capabilities  and  it  is 
certain  that  his  election  to 
Council  will  be  beneficial  to  the 
RPA. 

We  feel  that  if  he  proves 
successful  in  the  coming 
election,  the  Council  will  be 
strengthened  by  his  immense 
potential  and  our  profession  will 
have  to  hand  an  outstanding 
leader  in  the  near  future. 

John  Davies 

President,  Rural  Pharmacist 
Association 


Welsh  stand 
together" 

We  are  all  now  aware  of  the 
totally  unacceptable  offer 
received  from  the  DoH.  May  I 
urge  all  community  pharmacists 
to  join  the  Pharmacy  Support 
Group. 

Would  all  contractors  in 
Wales  please  contact  me  at  83 
High  Street,  Porthmadog, 
Gwynedd  LL49  9EU,  so  that  I 
can  co-ordinate  all  our  views 
with  our  colleagues  in  England 
and  Scotland.  We  must  stand 
together  this  time  and  fight  this 
tragedy. 


Peter  Hollyman 

Porthmadog 


IMF  challenge 

remuneration 

changes 

I  have  been  following  the 
correspondence  in  your 
columns  on  possible  changes  in 
remuneration.  I  would  like  to 
challenge  the  following 
statements  on  behalf  of  Rescue 
The  Independent  Pharmacy: 
®  How  can  the  Government 
justify  an  increase  of  13  per  cent 
on  NHS  script  charges  on  the 
grounds  of  the  spiralling  cost  of 
drugs,  while  at  the  same  time 
abolishing  the  payment  of 
on-cost  to  pharmacies  and 
placing  a  ceiling  of  1.5  per  cent 
on  remuneration? 
•  How  can  PSNC  have  the 
mandate  to  negotiate  the  terms 
of  the  NHS  contract  with 
regards  to  the  1994-95  payment 
period,  which  seems  to  be 
earmarked  for  the  major  change 
in  remuneration  to  a  flat  rate 
fee  environment,  when  the 
current  PSNC  members  may 
not  be  in  office  following  the 
PSNC  elections  in  April  1994? 

On  these  grounds  I  demand  a 
halt  to  major  changes  which 
could  severely  effect  the 
remuneration  of  the  majority  of 


contractors  until  the  next  PSNC 
election.  If  the  changes  then  go 
through,  the  newly  elected 
members  will  have  enough  time 
to  make  sure  the  transition  will 
be  as  smooth  as  possible. 

Finally  the  Public  Accounts 
Committee  chairman  and  all 
others  in  ministerial  positions 
should  be  told  that,  with  the 
current  global  sum,  the 
Government  contracts  for 
pharmaceutical  services  from  all 
contractors  in  England  and 
Wales  for  £XXmillion,  but  how 
it  is  divided  should  be  up  to  us 
not  them. 

Reducing  payments  to  small 
contractors  and  increasing 
payments  to  larger  ones  will  not 
save  the  Government  any  money 
as  the  global  sum  will  stay  at 
the  same  level.  It  would  only 
achieve  closure  of  pharmacies 
deemed  essential,  or  not,  across 
the  country. 

The  only  way  the  Government 
will  save  is  by  reducing  the 
global  sum,  and  a  major 
reduction  in  the  number  of 
pharmacies  across  the  country 
would  give  the  DoH  the  means 
to  argue  for  a  reduction  in  the 
global  sum.  Then  the  large 
dispensing  pharmacies  will  be 
doing  more  for  the  same  or  less 
money,  and  that  will  not  even 
please  Mr  Ralston! 

Hassan  Argomandkhah 

Rescue  The  Independent  Pharmacy 


BPSA:  'We're  no 
pessimists!' 

We  read  with  interest  the 
encouraging  interview  with  Mr 
Burr  {C&D  February  27  p346), 
however  we  would  like  to  clarify 
our  position  as  the  BPSA 
working  party  on  the  future  of 
community  pharmacy. 

We  are  not  as  pessimistic  as 
we  were  portrayed  in  the  article. 
On  the  contrary,  we  are  as 
enthusiastic  about  the  future  of 
pharmacy  and  the  extended  role 
as  Mr  Burr. 

However,  before  we  can  see 
the  implementation  of  the 
majority  of  the 
recommendations  of  the 
Pharmaceutical  Care  report,  we 
feel  that  a  total  restructure  of 
community  pharmacy  is 
required  in  terms  of  both 
physical  changes  and 
remuneration. 

We  feel  that  the  only  way 
forward  —  apart  from  the 
extended  role  —  is  the 
introduction  of  pharmacy  group 
practices  in  which  two  or  more 
pharmacists  are  employed,  thus 
allowing  each  to  practise  a 
professional  role  other  than 
dispensing. 

Let's  face  it,  dispensing  and 
the  supply  of  medicine  is,  and 
always  will  be,  pharmacy's  core 
function,  and  a  pharmacy  will 
probably  always  be  seen  as  a 


place  to  purchase  cosmetics  and 
perfumery. 

However,  the  knowledge  we 
have  gained  at  university  and 
our  unique  position  at  the 
centre  of  the  community  puts 
us  in  the  most  ideal  position  to 
offer  services  such  as  the 
provision  of  pharmaceutical 
advice  to  the  public  and  to  other 
healthcare  professionals, 
domiciliary  visits,  diagnostic 
screening  and  monitoring. 

How  can  a  group  practice  be 
set  up?  The  closure  of  small 
contractors  may  lead  to  a 
reduction  in  the  number  of 
pharmacies  in  a  given  area,  but 
a  surplus  of  pharmacists. 
Couldn't  these  pharmacists  join 
together  to  form  a  group 
practice,  maybe  by  buying  a 
partnership  with  an  existing 
contractor? 

Perhaps  even  the  FHSA, 
realising  the  advantage,  could 
offer  an  incentive  for  small 
contractors  to  amalgamate. 
Whatever  the  means  of  getting 
together,  the  advantages  offered 
by  a  group  practice  in  terms  of 
professional  and  public 
recognition  and  personal 
satisfaction  are  vast.  Such  a 
practice  with  the  interests  of  the 
patients  at  heart  would  give  the 
PSNC  stronger  negotiating 
power. 

It  has  always  been  our  view 
that  pharmacists  should  be 
working  together  as  a  team  of 
professionals,  rather  than  lonely 
men  and  women  standing  in 
white  coats  at  the  back  of  a 
shop. 

Let's  get  away  from  selling 
anything  and  everything  from 
T-shirts  and  toys.  Let's  get  away 
from  the  cheap  and  tacky  policy 
of  "stack  it  high,  sell  it  cheap", 
and  let's  offer  a  service  which  is 
the  envy  of  all  other  professions. 


Tariq  Muhammad,  Hooman 
Ghalamkari,  Joel  Hirst, 
Daniel  Lee 

BPSA  Working  Party  on  the  future 
of  community  pharmacy 


Mersey  hospital 
loss-leader? 

With  all  the  recent  controversy 
over  the  closure  of  certain 
hospitals  in  the  Merseyside  area, 
and  the  consequent  loss  of 
services  to  the  public,  how  can 
the  Mersey  Academic  Practice 
Unit,  based  at  Wheston  Hospital, 
receive  a  £15,000  grant  to  look 
into  the  location  of  community 
pharmacies? 

The  project  will  apparently 
lead  to  other  things.  Perhaps  a  I 
closure  of  more  pharmacies  and  j 
outpatients  hospitals.  Is  this  an 
academic  and  pen-pusher  trying) 
to  justify  his  job? 

P  Byrne 

Heyton 
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Businessnews 

Lloyds  pile  up  the  profits 


Lloyds  Chemists  have  answered 
their  City  critics  in  the  best 
possible  way  —  by  showing  a 
massive  increase  in  profits  in 
their  interim  results. 

Pre-tax  profits  for  the  company 
have  skyrocketed  from  £15.2 
million  last  year  to  £22. 6m  for  the 
second  half  of  1992,  an  increase  of 
48  per  cent. 


Sales  up  81pc  to  £395m 
Pre-tax  profit  up  48pc  to  £22. 6m 
EPS  up  16pc  to  12.4p 
Dividend  up  29pc  to  2p 


Last  Summer  Lloyds  shares 
took  a  drop  in  the  face  of  the  then 
shionable  view  that  the 
company's  growth  was  built  on 
acquisitions,  and  that  the  most 


Sales  growth  in  the  High  Street 

the  year  to  February  was  the 
strongest  since  April  last  year, 
according  to  the  CBFs  latest 
stributive  trades  survey. 

Nigel  Whittaker,  chairman  of 
the  CBI's  distributive  trades 
panel,  said:  "Sales  volumes  in 
February  were  up  on  a  year  ago 
for  the  second  month  running. 
But  we  cannot  yet  be  sure  that 
consumer  demand  is  of  a  firmly 
upward  trend." 

In  retailing,  the  CBI's  survey 
recorded  a  positive  balance  of  19 
per  cent  for  sales.  Only  food 
retailers,  off  licences  and 
booksellers  reported  a  decline  in 
sales;  all  other  areas  indicated 
that  trading  had  improved. 

Overall,  retailers  expect  the 
ecent  growth  in  sales  to 
continue  in  the  year  to  March. 

However,  the  improvement  in 


recent  acquisition,  a  chain  of 
CTNs,  was  a  mistake. 

But  the  logic  of  the  group's 
constituent  parts  is  beginning  to 
show  through,  and  is  reflected  in 
their  latest  six  month  per- 
formance. 

Turnover  for  the  company  in 
the  second  half  of  last  year  is  up 
an  enormous  81  per  cent  on  the 
comparable  period  in  1991,  up 
from  £2 18m  to  £395m. 

Chairman  Allen  Lloyd  insists 
that  much  of  the  growth  in  the 
group  is  organic,  and  earnings 
per  share,  which  tends  to  reflect 
organic  growth,  is  up  16  per  cent 
to  12.4p 

It  is  only  a  mattes  of  weeks 
since  Peter  Lloyd  took  over  the 
role  of  chief  executive  of  Lloyds 
Chemists.  The  company  has  also 


sales  does  not  seem  to  have 
created  a  mood  of  confidence 
among  retailers.  A  balance  of  +13 
per  cent  say  their  stocks  are  too 
high  relative  to  expected  sales. 
Even  so,  this  is  down  on  the 
balance  of  +20  per  cent  recorded 
in  January. 

Chemists  have  reported  strong 
January  sales,  with  a  positive 
balance  of  46  per  cent  reporting 
an  improvement.  Moreover,  sales 
have  grown  strongly  in  four  of  the 
last  five  months  in  the  sector. 
Despite  this,  in  February  the 
figure  drops  back  to  a  negative 
balance  of  8  per  cent. 

Wholesalers  report  a  year-on- 
year  decline  in  sales  volumes  in 
February,  reversing  the  increase 
reported  in  January.  A  balance  of 
minus  23  per  cent  indicates  a 
similar  rate  of  decline  to  those 
seen  in  November  and  December. 


appointed  a  new  non-executive 
director,  Sir  Eric  Pountain,  the 
chairman  of  Tarmac. 

Results  in  the  company's 
chemist  division  is  well  in  line 
with  the  the  headline  figures. 
Lloyds  Chemists  describe  the 
division  as:  "Still  our  main  profit 
and  cash  generator". 

Sales  for  the  division  are  up  47 
per  cent  to  £2 10m  and  pre-tax 
profits  in  the  whole  retail  arm 
have  climbed  from  £1 7m  to£21.7m, 
an  increase  of  almost  28  per  cent. 

The  number  of  chemist  stores 
was  869  at  the  end  of  last  year,  14 
up  on  the  first  half  of  1992. 

The  drugstore  division  shows 
more  modest  growth,  with  sales 
up  23  per  cent  to  £38.9m  and  like 
for  like  sales  up  5  per  cent.  The 
current  total  of  drugstores  is  260. 

In  his  chairman's  statement, 
Allen  Lloyd  says  Holland  & 
Barrett  "is  the  most  exposed  of  all 
our  divisions"  and  certainly  the 
figures  reflect  this.  While  sales 
are  22  per  cent  up  at  £26.8m,  on  a 
like  for  like  basis  the  figure  has 
only  increased  2  per  cent. 

However,  this  is  the  fastest 
expanding  of  Lloyds  Chemists' 
retail  divisions  with  26  stores 
added  between  June  30  and 
December  31  last  year.  The 
current  grand  total  is  256  stores. 

An  important  feature  of  these 
six  month  results  is  the  growth  it 
shows  for  Barclay  Enterprise. 

"The  growth  of  our  market 
share  in  the  wholesale  healthcare 
supply  to  independent  stores  is 
particularly  notable.  In  addition 
to  providing  the  backup  supply  of 
ethical  and  medicinal  products  to 
the  chemist  division,  Barclay  now 
operates  as  a  full  1 i  n e 
pharmaceutical  wholesaler  to 
independent  chemists,"  says  the 
chairman's  statement.  "Barclay 
Enterprise  is  challenging  the 
existing  wholesale  duopoly." 

However,  while  Mr  Lloyd  says 
"the  growth  of  our  market  share 
in  the  wholesale  healthcare 
supply  to  independent  store  is 
particularly  notable,"  the  actual 
figures  are  not  given  separately 
for  this  division.  Nevertheless, 
non  retail  activities  performed 
well,  with  sales  up  from  £21.8m 
In  CI  10.2m  and  pre  tax  profits  up 
from  £625,000  to  £5.4m. 

Part  of  this  is  due  to  the 
performance  of  distribution  and 
manufacturing,  where  like  for 
like  figures  show  a  19  per  cent 
increase  in  turnover.  Last 
September  Farillon  won  a  contract 


to  supply  NHS  vaccines,  which 
the  company  sees  as  a  base  on 
which  to  expand  supplying  other 
products  direct  to  hospitals. 

An  interim  dividend  of  2p  has 
been  announced,  up  29  per  cent. 


Community  Computers,  the 
pharmacy  computer  division  of 
Surgichem,  has  launched 
Littlefoot,  a  portable  computer 
package  designed  for  community 
pharmacists.  The  package 
comprises  an  IBM-compatible 
notebook,  a  portable  dot  matrix 
printer  and  the  most  recent  Nomad 
labelling  program.  A  "super" 
package  includes  a  better  printer 
and  a  barcode  reader.  It  aims  to 
give  pharmacists  access  to  patient, 
medication  records  and  accounts, 
wherever  they  may  be 


SB  consumer 
moves 

Smithkline  Beecham  have  moved 
towards  a  system  of  category 
management  in  their  consumer 
brands  organisation. 

Category  management  is  being 
introduced  with  the  four  product 
categories  being  OTC  (gastro- 
intestinal), OTC  (upper  respiratory), 
Oral  Care  and  Health  Drinks. 

Area  and  country  management 
teams  are  establishing  links  with 
the  category  specialists. 

Michael  Fensome  moves  from 
director  and  senior  vice-president 
strategic  brand  development  to 
head  up  health  drinks,  while 
Gordon  McLaren,  leads  category 
mangement-OTC  (gastro-intestinalj. 
Both  report  to  Peter  Glynn-Jones, 
md  strategic  development,  SB 
Consumer  Brands.  Other  category 
directors  are  still  to  be  appointed. 
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Going  for  broke 


new  brokerage  company  has 
)een  launched  in  the  pharmacy 
narket.  Santo  Products  have 
)een  formed  by  Leon  Godfrey  to 
ell  personal  care  products  into 
harmacy  wholesalers,  retail 
mtlets  and  healthfood  stores. 

Santo  are  exclusive  distrib- 
itors  for  some  12  companies 
ncluding  Strenol  Products,  the 
louse  of  Bentley,  Dietary  Foods 
nd  Vale  of  Health. 

Glymiel  Gel,  Sweet  &  Low, 


Stain  Slayer  and  Odour  Slayer. 
Kingfisher  natural  toothpaste, 
Barielle  nailcare  and  Jamine  skin 
care  are  also  in  their  product 
portfolio. 

A  number  of  the  products, 
including  the  Kingfisher  tooth- 
paste, are  being  advertised  in 
national  publications  such  as 
Slimmer  and  the  Guardian. 

Santo's  five-strong  sales  force 
is  soon  to  be  expanded  to  eight 
and  covers  the  whole  of  the  UK. 
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CBI  optimistic  but  cautious 
on  High  Street  sales 


Neutral  budget 
favours  business 


In  a  budget  intended  to  be 
broadly  neutral,  Norman  Lamont 
has  found  £1  billion  for  British 
businesses. 

Mr  Lamont  said  his  budget 
aims  to  support  recovery  but  at 
the  same  time  bring  the  public- 
sector  borrowing  requirement 
back  into  balance,  two  apparently 
contradictory  goals. 

With  this  in  mind,  he  has  left 
personal  and  married  couple 
allowances  unchanged,  and  also 
inheritance  tax  thresholds. 

Motorists  have  been  hit  by  a  10 
per  cent  increase  in  fuel  prices, 
12p  on  unleaded  and  15p  on  four 
star  petrol. 

Also,  the  price  of  the  car  tax 
disk  has  been  increased  by  £15  to 
£125. 

"The  overall  impact  will  be  to 
shift  the  burden  from  car  buyers 
to  car  users,"  said  Mr  Lamont. 

Scale  charges  for  free  fuel 
provided  by  private  companies  for 
their  employees  private  mileage 
has  risen  by  20  per  cent.  And  the 
Chancellor  has  abolished  the  50 
per  cent  discount  previously 
allowed  on  business  mileage  over 
18,000  miles  a  year. 

The  general  car  tax  scales  are 
going  up  by  8  per  cent,  and  a  new 
scale  charge  is  to  be  introduced 
for  the  private  use  of  company 
vans  for  the  first  time,  replacing 
existing  arrangements. 

There  is  to  be  no  increase  in 
National  Insurance  this  year, 
though  for  some  categories  Mr 
Lamont  said  he  intended  to 


increase  it  for  the  1994-95 
financial  year.  And  from  now  on 
married  couples  allowance  is  to 
be  restricted  to  a  single  20  per 
cent  rate. 

To  encourage  the  sale  of 
houses,  the  stamp  duty  threshold 
has  been  doubled  to  £60,000. 

Business  initiatives 

All  measures  to  increase  Treasury 
revenue,  plus  the  usual  increases 
in  duty  on  tobacco  and  alcohol, 
have  been  distributed  to  the 
business  community. 

For  larger  companies  who  earn 
much  of  their  profit  abroad,  there 
have  been  changes  to  surplus 
Advance  Corporation  Tax.  ACT  is 
currently  paid  on  dividends  at  25 
per  cent.  The  Chancellor  believes 
the  effect  of  the  tax  is  to  distort 
investment  decisions,  encouraging 
some  firms  to  move  their  R&D 
activities  abroad. 

In  a  reform  he  described  as 
"central  to  the  strategy  of  the 
Budget,"  Mr  Lamont  is  offering  a 
special  tax  regime  for  foreign 
owned  international  companies 
who  set  up  their  headquarters  in 
the  UK,  to  be  in  place  for  the  next 
financial  year.  And  generally, 
refunds  will  be  made  available  if 
surplus  ACT  builds  up.  Moreover, 
the  rate  of  ACTt  is  reduced  from 
25  to  22.5  per  cent,  with  the 
intention  of  reducing  it  still 
further,  to  20  per  cent,  next  year. 

Mr  Lamont  has  also  made 
changes  to  Export  Credit  Insurance 
(ECGD),  reducing  premiums  by  7.5 


Glaxo:  Mario  makes  his  exit 


The  City  has  responded  badly  to 
the  news  of  the  departure  of  the 
Glaxo  chief  executive  last  week, 
marking  shares  sharply  down. 

Dr  Ernest  Mario  is  understood 
to  have  left  because  of  a  strategy 
difference  between  himself  and 
chairman  Sir  Paul  Girolami.  He  is 
believed  to  have  favoured  a  move 
into  OTC,  possibly  through  a  bid 
for  Warner-Lambert.  Apparently 
Sir  Paul  opposes  this  change  in 
the  company's  direction. 

Dr  Richard  Sykes  becomes  new 
chief  executive  and  deputy 
chairman  while  retaining  his  role 
as  group  research  and  develop- 
ment director. 

However,  to  some  extent  the 
■  of  the  chief  executive  appears 
;ove  been  split,  as  Dr  Franz 
Hi  .  previously  the  group 
direi  •  '.  i  charge  of  commercial 
policy,  has  been  given  the  new 
post  ol  i  hi<  :  operating  director 
with  responsibility  for  all  Glaxo 
companies  outside  the  USA. 

Announcing  the  changes.  Sir 
Paul  said:  "The  prime  purpose  for 
this   reorganisation   is  to 
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strengthen  our  central  organ- 
isation by  establishing  the  best 
possible  team  structure  to  enable 
us  to  fulfil  our  corporate  mission 
successfully  in  the  years  ahead. 
This  latest  phase  in  the  evolution 
of  our  central  management 
structure  allows  us  to  extend  the 
executive  responsibility  at  the 
very  top  to  a  broader  team,  lead  by 
a  chief  executive  supported  by  a 
chief  operating  director." 

Sir  Paul  says  he  still  plans  to 
retire  in  three  years  time. 


HSE  visit  NPA 

Head  of  the  general  policy  unit  of 
the  Health  and  Safety  Executive, 
Dr  Peter  Graham  visited  the  NPA 
last  week.  He  met  Valda  Elson, 
administration  officer,  and 
administrator,  John  DArcy. 

Mr  DArcy  expressed  concern 
at  the  burden  of  legislation  on 
small  businessmen  and  the  way 
legislation  is  interpreted 
differently  by  individual 
environmental  health  officers. 


per  cent  to  12.5  per  cent  on  average. 

For  small  firms,  Mr  Lamont 
has  announced  a  "substantial" 
reduction  in  the  loan  guarantee 
scheme  premium  for  fixed  rate 
loans,  to  0.5  per  cent.  The 
premium  has  also  been  reduced 
to  1.5  per  cent  for  variable  loans. 
Moreover,  the  whole  loan  now 
gets  the  premium,  not  just  the 
guaranteed  part  of  it. 

New  Capital  Gains  Tax  (CGT) 
rules  means  this  can  be  deferred 
for  any  entrepreneur  whose  gains 
are  reinvested  in  a  qualifying 
company.  CGT  retirement  relief 
has  also  been  extended  to  full 
time  employees  of  small  firms, 
and  the  qualifying  shareholding 
comes  down  from  25  per  cent  to  5 
per  cent. 

In  another  move  to  help  small 
businesses  the  threshold  for 
paying  VAT  has  been  raised  to 
£37,600. 

The  Chancellor  has  decided  to 
halve  the  waiting  period  for 
reclaiming  VAT  on  unpaid  bills 
from  a  year  to  six  months. 

The  VAT  misdeclaration  penalties 
have  also  been  changed;  Customs 
and  Excise  are  to  be  given  dis- 
cretion to  mitigate  penalties  for 
misdeclaration  in  the  light  of  the 
size  and  nature  of  a  business. 
Moreover,  the  rules  are  to  be 
changed  so  that  only  large  or 
persistent  errors  will  incur 
penalties. 

In  a  widely  welcomed  move, 
the  Chancellor  has  also  frozen 
the  rates  bills  of  those  losing  from 
the  new  system  for  another  year. 
"No  bill  will  rise  by  more  than  3.6 
per  cent,  the  increase  in  the  RPI," 
said  the  Chancellor. 

All  in  all,  these  measures 
reduce  the  burden  on  business  by 
£1  billion,  according  to  the 
Chancellor. 

Charities  have  also  benefited 
from  the  Chancellor's  largesse, 
with  an  increase  in  the  tax  relief 
threshold  for  payroll  given  from 
from  £600  to  £900. 

In  an  effort  to  help  the  long 
term  unemployed  as  well  as  small 
business,  Mr  Lamont  announced 
a  subsidy  to  be  paid  to  employers 
who  give  work  to  the  long  term 
unemployed. 

The  Chancellor  has  also 
announced  changes  to  direct 
Income  Tax,  widening  the  20p  in 
the  pound  band  introduced  last 
year  by  £500  to  £2,500.  He 
intended  this  to  be  seen  as  part  of 
the  progress  toward  a  20p  basic 
tax  rate  form  everyone. 

For  the  self-employed  there  is 
the  option  of  self-assessment  for 
tax.  "For  those  who  choose  to 
take  it  up,  self-assessment  should 
provide  a  significant  reduction  in 
bureaucracy  and  paperwork,"  says 
the  Chancellor. 


Smith  & 
Nephew 
enjoy 
exceptional 
year 

Exceptional  performances  by  the 
company's  arthroscopy  and 
bandaging  products  have 
contributed  to  record  profits  for 
Smith  &  Nephew. 

The  company  has  achieved  an 
increase  in  pre-tax  profits  of  120 
per  cent,  up  from  a  (restated) 
£70.3  million  in  1991  to  £155m 
last  year. 

The  profits  are  all  the  more 
surprising  as  sales  have  been 
solid  rather  than  spectacular, 

Sales  up  8pc  to  £858m 

Pre-tax  profit  up  120pc  to  £155m 

EPS  up  155pc  to  10.2p 

Final  dividend  up  5  pc  to  2.82p 

rising  8  per  cent  to  £858m. 

In  fact,  much  of  the  increase  in 
pre-tax  profits  can  be  attributed 
to  a  change  in  the  company's 
accounting  convention  to  FRS3. 

On  a  like  for  like  basis, 
profits  are  up  a  more  realistic  9 
per  cent. 

Commenting  on  the  results, 
Smith  &  Nephew  chairman  Eric 
Kinder  said:  "Despite  world  wide 
recession  our  healthcare 
business  has  continued  to  gain  in 
strength  and  we  have 
consolidated  our  leading  position 
in  many  key  markets." 

Healthcare  sales  for  the 
company  have  grown  by  an 
underlying  11  per  cent,  while 
margins  have  been  held  to  just 
under  17  per  cent,  "despite  flat 
demand  in  the  consumer 
business  and  the  investment 
made  in  international 
marketing". 

An  exceptional  provision  of 
£19m  appears  in  the  accounts  to 
pay  for  the  costs  of  restructuring 
the  business. 

The  company  has  been  pulling 
out  of  commodity  textiles  and 
denim  to  concentrate  on 
advanced  medical  fabrics.  There  i 
has  also  been  some  restructuring 
of  the  company's  manufacturing 
operations. 

Sales  of  wound  management 
products  are  up  12.8  per  cent  to 
£127m,  while  casting,  bandaging 
and  support  turnover  is  up  from 
£107.4m  to  £12 1.0m. 

Orthopaedic    implants    have  | 
also  performed  well,  with  sales 
rising  by  17  per  cent  to  £102. lm. 

Trauma  and  arthroscopy 
products  have  also  performed 
well,  with  sales  rising  to£155.1m. 

Altogether,  the  healthcare 
activities  of  the  company 
achieved  sales  of  £660.6m,  up  14 
per  cent. 

A  final  dividend  of  2.82p  has 
been  announced,  up  5  per  cent  on 
1991. 
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BAPW  want  slice 
of  hospital  action 


Pharmaceutical  wholesalers  are 
operating  on  margins  of  2  pet- 
cent  or  less  and  the  only  way  their 
profitability  can  be  maintained  is 
by  a  reduction  in  discounts  to 
pharmacist  customers. 

This  does  not  help  the  drive  to 
reduce  the  drugs  bill,  said  David 
Taylor,  chairman  of  the  British 
Association  of  Pharmaceutical 
Wholesalers,  at  their  annual 
dinner  on  Monday. 

He  urged  the  Department  of 
Health  to  consider  the 
implications    in   "an  industry 


Monday,  March  22 

Southampton  Branch,  RPSGB,  at 

the  Postgraduate  Centre,  7.30  for 
8pm.  Meeting  on  BRM  motions. 

Tuesday,  March  23 

Lanarkshire  Branch,  RPSGB,  at  the 

Postgraduate  Centre,  Hairmyres 
Hospital,  East  Kilbride.  PQE  meeting 
on  Parkinson's  disease  treatment. 
Leicester  Branch.  RPSGB,  at  the 
Postgraduate  Centre.  Leicester  Royal 
Infirmary,  7.30  for  8pm.  Postgraduate 
lecture  6. 

Scottish  Department,  RPSGB,  at  36 

jYork  Place,  Edinburgh,  7.45pm.  Dr 
Shirley  McEwan,  general  practitioner 
from  Dundee  and  chairman  of 
SHARP,  on  "Scottish  heart  and 
arterial  disease  risk  prevention". 
Stirling  Branch,  RPSGB,  The 
-eapark  Hotel,  Grangemouth,  at 
3pm.  Mrs  Avril  Osborne,  director  of 
\ge  Concern  Scotland,  on  "The  joys 
md  pitfalls  of  growing  old".  Buffet.' 

Wednesday,  March  24 

Jarnet   Branch,    RPSGB,   at  the 


delivery  to  individual  hospitals 
raises  the  price  significantly,  it  is 
not  an  attractice  proposition," 
said  Mr  Taylor. 

The  private  sector  provides  a 
national  infrastructure  which 
can  make  daily  hospital  deliveries 
more  cheaply  and  efficiently  than 
the  present  discredited  "just  in 
case"  supply  system,  he  argued. 

Using  existing  commercial 
supply  systems  means  there 
would  be  no  need  to  finance  and 
support  central  stores  and  an 
internal  distribution  system.  The 


Postgraduate  Centre,  Barnet  General 
Hospital,  7.30  for  8pm.  Dr  Nick 
Barber,  London  School  of  Pharmacy, 
on  "Prescription  monitoring  • 
clinical  pharmacy  in  the  community". 
Scottish  Borders  Branch,  RPSGB,  at 
the  Education  Centre,  Borders 
General  Hospital,  7.30  for  8pm. 
Professor  A.  Harvey,  University  of 
Strathclyde.  on  "Venom  to  toxin  to 
drug". 

Thursday,  March  25 

Aylesbury  Branch,  NPA,  at  the  Forte 
Hotal.  Tring  Road,  Aylesbury.  7.30  for 
8pm.  NPA  director  Tim  Astill  on 
"Current  dvelopments  in  pharmacy". 
Sheffield  Branch,  NPA,  at  the  Royal 
Victoria  Holiday  Inn,  7.30  for  8pm. 
Peter  Pratt  on  mental  health  care. 
Somerset  Branch,  RPSGB,  at  the 
Postgraduate  Centre,  Musgrove  Park 
Hospital,  Tauton.  Buffett  7.15pm. 
Meeting  8.15pm.  Speaker  Mary  Allen, 
head  of  NPA  information  department. 
Weald  of  Kent  Branch,  RPSGB,  at 
the  Postgraduate  Centre,  Kent  & 
Sussex  Hospital,  7.45  for  8pm.  Dr 
Mayou  on  "Psoriasis". 


out  of  around  8,000  prescribable 
items  contribute  to  85  per  cent  of 
turnover. 

"This  tail  of  slow  movers  is  a 
vital  part  of  the  service  ...  it  is  not 
available  elsewhere  and  if  it  is 
necessary,  as  we  contend,  then  it 
must  be  protected,"  he  argued. 

The  DoH  response 

Melvyn  Jeremiah,  Under  Secretary 
at  the  Department  of  Health,  the 
principal  guest  at  the  dinner, 
warned  that  the  drugs  bill  has 
been  increasing  at  a  rate  which  is 
not  sustainable.  The  latest  figures 
show  expenditure  will  be  14  per 
cent  greater  than  it  was  last  year. 

Drug  inflation  could  "break 
the  limited  bank  of  healthcare", 
he  said,  and  hinted  that  the  cost 
of  newer,  more  expensive, 
medicines  would  have  to  be 
justified  "We  have  to  look  for  new 
treatments,  but  have  to  stop  them 
elbowing  out  tried  and  tested 
treatments  which  are  efficacious 
and  often  cheaper,"  he  said. 

The  Department  is  talking  to 
the  industry  on  ways  the 
escalating  drugs  bill  can  be 
contained  as  part  of  the 
renegotiation  of  the  Pharmaceut- 
ical Price  Regulation  Scheme. 

There  is  a  case,  said  Mr 
Jeremiah,  for  independent  cost 
effectiveness  trials  for  drugs 
already  on  the  market.  "That  is  a 
way  the  industry  can  contribute 
to  the  problem  we  have  to  solve," 
he  said. 


Market  info 
from  BAPW 

The  British  Association  of 
Pharmaceutical  Wholesalers 
have  launched  a  subscription 
sales  data  service. 

The  Wholesale  Sales  Data 
Service  (WSDS)  provides  a 
weekly  breakdown  on  products 
sold  by  BAPW  members. 

The  idea  behind  the  service  is 
to  improve  communications 
between  manufacturers  and 
wholesalers,  and  follows  the 
launch  of  associate  BAPW 
membership  for  manufacturers 
last  November. 

The  service  has  been  designed 
to  allow  suppliers  to  scan  the 
latest  sales  trends  and  so  help 
them  achieve  the  best  from  their 
sales  teams  by  identifying  the 
distribution  patterns  of  their 
products. 

Don  Mulholland,  chairman  of 
BAPWs  IT  committee,  said:  "The 
initiative  will  allow 

manufacturers  to  build  their  own 
databases  to  allow  greater  cost 
control  and  target  resources  in 
the  most  cost-effective  way." 

The  steering  group  overseeing 
the  project  has  representatives 
from  Astra,  Bayer,  Ciba-Geigy, 
Lilly  Industries,  Merck  Sharp  & 
Dohme,  Wellcome  and  Zeneca. 

WSDS  can  report  stock 
balances,  stock  on  order  and  back 
ordered  stock. 


MULTIVITAMINS  and  MINERALS 
for 

MENOPAUSE 

Menopace,  Premence  and 
Osteocare  form  a  range  of  highly 
effective  OTC  supplements  for 
women.  With  an  extended 
£500,000  press  advertising 
campaign  now  running,  they're 
already  in  demand. 

Now  available  through  all  major 

pharmaceutical  wholesalers, 

including 

AAH,  NUMARK  and  UNICHEM 


BAPW  chairman  David  Taylor  (centre) 
Under  Secretary  Melvyn  Jeremiah  (left) 

where  it  can  hardly  be  argued 
that  profits  less  than  2  per  cent  at 
trading  level  are  considered 
excessive". 

The  BAPW  also  has  its  eye  on 
the  hospital  supplies  sector. 
Wholesalers  offer  a  low  cost 
delivery  system.  This  is  evident 
from  the  service  to  community 
pharmacies,  but  is  less  obvious 
when  looking  at  hospital  supplies. 

"It  is  all  very  well  buying  at 
competitive  prices  into  central 
stores,  but  if  the  mark  up  for 


makes  his  point  flanked  bv  DoH 
and  NPA  director  Tim  Astill 

capital  and  cost  savings  from 
switching  to  the  private  sector 
could  run  to  millions  of  pounds. 

"We  cannot  understand  why 
there  is  a  reluctance  to  pursue  a 
pilot  scheme  to  compare  the 
services  of  a  wholesaler  with  that 
of  self-distribution  within  the 
hospital  service,"  Mr  Taylor  said. 

Mr  Taylor  took  a  swipe  at 
shortline  wholesalers.  Some  80 
per  cent  of  pharmaceutical  lines 
stocked  by  full  line  wholesalers 
are  slow  moving,  and  a  mere  800 


Coming  events 
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Strong  increase  in 
pharmaceuticals  output 


Better  than  expected  retail  sales 
have  raised  hopes  that  the  end 
of  the  recession  may  at  last  be 
in  sight,  but  the  fear  of 
unemployment  and  the  debt 
overhang  mean  that  low  levels 
of  consumer  spending  will 
continue  to  exert  a  drag  on  any 
recovery. 

Although  high  street  business 
is  certainly  not  booming, 
official  figures  suggest  a 
modest  underlying  growth.  In 
the  three  months  to  January, 
total  sales  volumes  were  up  1.4 
per  cent  on  the  same  period  a 
year  earlier  and  mixed  retail 
businesses  achieved  a  6  per  cent 
improvement. 

The  latest  official  statistics  to 
record  sales  by  retail  chemists 
show  that  volumes  were  up  1 
per  cent  between  December 
last  and  the  same  month  in 
1991.  The  value  of  sales 


increased  by  2  per  cent. 

The  CBI  survey  for  January 
found  the  strongest  rise  in 
retail  sales  since  May  1992.  A 
further,  more  modest 
improvement  is  expected  for 
February.  But  despite  the 
overall  improvement,  the 
picture  is  still  very  mixed  across 
different  sectors,  with  chemists 
and  grocers  amongst  those 
reporting  sales  significantly  up 
compared  with  a  year  ago. 

The  year-on-year  increase  in 
chemists'  turnover  was  the 
fourth  successive  monthly 
improvement  and  further 
growth  was  forecast  for 
February. 

Chemists  goods 

High  street  prices  of  chemists 
goods  increased  by  5.2  per  cent 
in  the  year  to  January  —  up 
from  4.9  per  cent  in  December 


Retail  prices  of  chemists'  goods  on  the  increase 

%  change  on  year  ago 
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—  but  manufacturers'  prices  of 
pharmaceutical  products  are 
now  rising  at  an  annual  rate  of 
3.2  per  cent,  after  acceleration 
to  an  annual  rate  of  3.9  per 
cent  in  December.  Changes  in 
the  rate  of  increase  of  toiletry 
prices  have  also  stabilised  —  at 
around  the  6  per  cent  mark. 

Prices  of  manufactured  goods 
overall  (apart  from  food,  drink 
and  tobacco)  are  rising  at  an 
annual  rate  of  2.7  per  cent  — 
compared  with  2.4  per  cent  in 
November  and  December. 

Of  more  concern,  however,  is 
the  6.5  per  cent  rise  in  input  in 
January,  which  compares  with  a 
year-on-year  drop  of  3.5  per 
cent  during  the  Summer 
months. 

Fourth  quarter 

Output  by  British  pharma- 
ceuticals manufacturers 
increased  by  7.4  per  cent  last 
year,  with  sales  in  the  fourth 
quarter  up  7.1  per  cent  to  a 
level  8.2  per  cent  higher  than  in 
the  same  period  a  year  before. 

In  contrast,  output  from 
perfume  and  toiletry  makers 
fell  by  1.6  per  cent  last  year, 
with  a  5.8  per  cent  drop  in  the 
final  quarter  of  the  year,  to  a 
level  5.6  per  cent  lower  than  12 
months  earlier. 

Estimates  suggest  that 
consumption  of  pharmaceut- 
icals in  Britain  eased  by  3.5  per 
cent  in  the  third  quarter  of  last 


year,  to  £1,354  million,  at 
manufacturers'  prices.  This  is  a 
9.3  per  cent  increase  on  the 
third  quarter  of  1991,  of  which 
nearly  3  per  cent  is  attributable 
to  higher  prices. 

Imports  of  pharmaceuticals 
were  almost  unchanged  in  the 
third  quarter  at  £410  million, 
compared  with  £353  million 
during  the  same  period  in  1991. 

Future  prospects 

A  recent  CBI  survey  of 
pharmaceuticals  and  other 
consumer  chemicals 
manufacturers  found  that  some 
43  per  cent  were  less  optimistic 
about  the  general  business 
situation  in  their  industry  than 
a  year  ago,  although  19  per 
cent  were  more  optimistic  than 
before  about  export  prospects. 

Lack  of  orders  was  the 
limiting  factor  on  output  for 
almost  every  manufacturer,  but 
10  per  cent  also  mentioned 
shortage  of  skilled  labour. 

Some  76  per  cent  said  they 
were  operating  below  capacity 
and  not  surprisingly  only  23  per 
cent  planned  to  authorise  more 
spending  on  plant  and 
machinery  during  the  next  12 
months  than  in  the  previous  12. 

In  terms  of  spending  on 
product  and  process  innovation, 
and  on  training,  the  survey 
encouragingly  reveals  that 
there  will  be  little  change 
compared  with  a  year  ago. 


Period  Latest 


%  change ! 
Previous    on  year 


Prices  and  costs 


Retail  prices  (Jan  1987=100): 


All  items 

Jan 

139.9 

139.2 

1.7  ' 

Chemists  goods 

Jan 

149.9 

148.8 

5.2 

Producer  prices  (1985=100): 

Manufacturing,  excl  food 

Jan 

139.3 

138.0 

2.7 

Chemical  industry 

Jan 

130.8 

129.4 

2.8 

Pharmaceuticals 

Jan 

127.7 

127.4 

3.2 

Male  toiletries 

Jan 

190.7 

187.5 

12.1 

Other  toiletries 

Jan 

150.4 

149.6 

6.1 

Bandages 

Jan 

165.2 

164.4 

3.8 

Photographic  materials 

Jan 

145.9 

143.4 

3.5 

Average  earnings  (Jan  1988=100): 

Distribution  and  repairs 

Nov 

128.3 

129.0 

-0.1 

-  .    ■   i<  eutical  sales  and  overseas  trade  (£nm) 

UK  manufacturers'  sales 

Qtr3 

1668 

1695 

8.5 

UK  manufacturers'  exports 

Qtr3 

767 

751 

11.0 

UK  imports 

Qtr3 

410 

414 

16.2 

Estimated  home  consumption 

Qtr3 

1311 

1358 

9.3 

Sales 

Consumer  spending  (£  billion 

current  prices) 

Qtr3 

97.1 

95.9 

4.6 

Retail  sales  value  (1985=100) 

All  retail  businesses 

Jan 

152 

210 

1.0 

Chemists 

Dec 

231 

186 

-7 

Business  indicators 

Average  earnings  (1988=100) 

Dec 

139.1 

139.0 

5.1 

Stock  changes  (£m,  1985  prices) 

Wholesalers 

Qtr4 

236 

-175 

Retailers 

Qtr  4 

81 

78 

Unemployment  (UK,  per  cent) 

Jan 

10.6 

10.5 

15.2 

Sources:  Central  Statistical  Office,  Department  of  Employment 
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APPOINTMENTS 


is 


Add  a  healthy  outlook  to  your  local  community 


CHEMISTS. 


Moss  Chemists  is  one  of  Britain's  most  respected  pharmacy  chains.  For  over  75  years  customers  have 
relied  upon  our  high  standards  of  service  and  professionally  trained  staff.  Staff  who  listen  and  offer  good 
advice  and  regard  themselves  as  very  much  part  of  the  community  health  team. 

PHARMACY  MANAGERS 

•  Eastbourne  •  Torquay  •  Plymouth 
•  Humberside  •  Stoke-on-Trent  •  Christchurch 
•  Harlow/Essex  •  Chester  •  Llandudno 

TRAINEE  MANAGERS 

#  Hounslow  #  Guildford 

Continued  growth  has  created  career  opportunities  for  pharmacists  with  the  personality  and 
drive  to  make  a  real  impact  on  local  community  healthcare. 

Experienced  or  newly  qualified,  (full  training  will  be  given)  we  need  an  individual  with  a 
commitment  to  patient  counselling,  coupled  with  the  communications  skills  and  management 
qualities  to  actively  market  a  wide  range  of  medicines,  healthcare  and  leisure  products. 

In  return,  you'll  enjoy  the  full  support  of  a  highly  professional  company,  modern  well  equipped 
and  efficient  facilities,  flexible  working  hours  and  a  highly  competitive  salary  and  benefits 
package.  This  will  include;  PPP  membership,  pension  scheme  with  life  assurance  and  generous 
staff  discounts. 

Apply  with  C  V  to:  Mr  Roger  Cotton  MRPharmS,  Recruitment  and  Training  Executive,  Moss  Chemists, 
Fern  Grove,  Feltham,  Middlesex  TW14  9BD. 


SOUTH  YORKSHIRE 

Due  to  continued  expansion,  we  require  enthusiastic  & 
experienced  pharmacists  to  manage  our  community  pharmacies. 
We  will  require  newly  registered  pharmacists  for  Relief  Manager 

positions  within  South  Yorkshire  commencing  in  August. 
Training  will  be  given  as  we  actively  encourage  the  development 

of  our  management  teams. 
Please  contact  Mrs  C  Goddard,  The  Weldrick  Group,  Highfield 
House,  Highfield  Road,  Doncaster  DN1  2LA.  Tel:  0302  369121 


LOOM 


SWANSEA 

Granting  of  new 
contract  offers  unique 
opportunity  to  manage  a 
new  pharmacy  one  mile 
from  city  centre. 

Apply  in  writing  to: 
M.  Lloyd, 
160  Port  Tennant  Road, 
Swansea  SA1  8JN 


TREMLETTS 

<mmm  mmm 

This  family  run  group  of  11 
pharmacies,  established  in 
1901,  have  a  vacancy  for  a 
second  Pharmacist  at  their 
busy  Fratton  branch, 
Portsmouth. 
•  Good  Salary 
•  Five  day  week 
•  Five  weeks  annual  leave 
Applications  to  W. 
Trernlett,  94-98  Fratton 
Road,  Portsmouth  POI  5BZ 


Provincial  Pharmacy 
Locum  Services 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE! 

OUR  BUSINESS 


EDINBURGH 
031-229  0900 


Place  your  locum  problem  in  the 
hands  of  our  experienced  co-ordinators 
We  will  inform  you  the  moment  cover 
is  found.  We  leave  you  to  get  on 
with  doing  what  you  do  best, 
running  your  business. 

PLEASE  CALL  NOW! 


MANCHESTER 
061-7664013 


¥ 


CARDIFF 
0222  549174 


EXETER 

0392  422244 


NEWCASTLE 
091-2330506 

SHEFFIELD^ 

0742-699  937 


BIRMINGHAM 

021-233  0233 

■  LONDON 
0892-515  963 
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APPOINTMENTS- 


lloyds  CHEMISTS 


LOOM 


REQUIRE 

PHARMACY 
ANAGERS 


Capable  of  developing  a  Community  Pharmacy 
which  genuinely  cares  for  the  needs  of  its  patients. 
You  will  need  a  professional  attitude,  excellent 
communication  skills,  and  a  commitment  to  providing 
a  quality  service. 

As  well  as  an  excellent  salary: 


BENEFITS 


•  Unrivalled  promotion 
prospects 

•  Profit  related  bonus 

•  20%  staff  discount 

•  Secure  Pension  Scheme 


VACANCIES 


•  SOUTH  YORKSHIRE 

•  TELFORD 

•  DAVENTRY 

•  OXFORD 

•  COVENTRY 


•  Free  Private  Healthcare     •  BIRMINGHAM 


CONTACT 


Sandra  Williams,  Pharmacist  Recruitment  Officer, 
Lloyds  Chemists  Pic,  Manor  House, 
Manor  Road,  Mancetter,  Atherstone, 

Warwickshire  CV9  1QY. 
Telephone:  (Daytime)  0827  718001 
(Evenings  and  Weekends)  0827  260023/0827  282117 
Direct  Line:  0827  713990  during  office  hours. 


LOCUMS 


CAPITAL  LOCUMS 

081-500  7465  (24  hours)    081-421  4227  (24  hours) 
Locums  supplied  nationwide 

The  employment  agency  for  Pharmacists  providing  a 
first  class  locum  service  for  London  and  surrounding 
counties  and  now  nationwide.  Retail  and  hospital. 

Pharmacists  are  invited  to  telephone  for  free 
registration  —  top  rates  obtained. 

Registered  Pharmacists  are  requested  to  notify 
availability. 


cpc 
cpc 
cpc 


COMPLETE  PHARMACY  CARE 


SCOTLAND'S  ESTABLISHED  INDEPENDENT  LOCUM  AGENCY 

For  straightforward  charges,  no  hidden  extras  and  a  personal 
service  call  the  agency  that  cares.  C  P  C.  invite  potential  locums 
and  clients  to  call 

031  441  4445  or  0831  626  427 


EDINBURGH 

Locum  pharmacist  required  for  regular 
Wednesday  work. 
For  further  details  please  contact. 

on:  031  669  3100 


Member  of  the  Henry  I.  Perlow  Group 
National  Pharmacy  Locum  Agency 
TELEPHONE  081-907  9894 
Kent/Sussex  Office  0892  510526 
Midlands  Office  (0280)  700575 
We  invite  Pharmacist  Locums  to  apply  for  registration 


MARKS  MEDIKS  LOCUMS 


For  Pharmacists  run  by  Pharmacists 
Retail  •  Hospital  •  Industry 
Ring:  071-388  9299/0831  100931  (24  hours) 

Julia  Marks  MRPharmS  Agy 


SITUATIONS  WANTED 


HULL  / 
HUMBERSIDE 

Reliable  experienced 

locum  available. 
Long  or  short  term  to 
include  odd  days. 
No  Saturdays. 
Telephone:  Keith  Sykes 
0482  446344 


Greater  Manchester 

Young  experienced  and 
enthusiastic  Locum  Pharmacist 
(ex-director)  with  sense  of 
humour,  available  now  for 
short/long  term  locum  positions 
or  managerial  posts. 

Please  telephone:  061-789  4519 


LONDON  AREA 

Experienced  ex-proprietor 
requires  days  on  a 
regular  basis. 

Telephone: 

081  455  8939 


EXPERIENCED 
COMMUNITY 
PHARMACIST 

AGED  38  RELOCATING 
TO  NORTH  YORKSHIRE. 
SEEKS  FULL-TIME  EMPLOYMENT 
MAY/JUNE  1993. 
TELEPHONE: 
0435  863881 


New  Zeland 
Pharmacist 

Seeks  locum  job  in  the  UK. 
Short  time  preferred. 
Own  transport. 

Telephone  Dianne  on: 

0424  730309 


Northants  and 
Surrounding 
Counties 

Experienced  locum 
available  for  odd 
days  and 
emergencies. 

Telephone: 
0604  408473 


LONDON 
PHARMACIST 

AVAILABLE 
081-677  0938 

AFTER  8PM 


A  MAN  FOR  ALL 
SEASONS 

Emergency  locum  pharmacist 

available  on  a  daily  basis. 
Reliable,  adaptable  and  highly 
recommended. 
Contact:  Lionel  Stein, 
47  Preston  Road,  Wembley, 
Middlesex. 
Tel:  081  904  2976 


LONDON  & 
SURROUNDING 
AREAS 

Pharmacist  available 
immediately  on  daily,  weekly, 
long  or  short  term  basis. 
Full  time  considered. 
Telephone:  081  907  7315 


London  &  Home 
Counties 

Experienced  pharmacist  available  from 
March  29  for  short  term,  long  term, 
part  time  or  permanent  post 
Anything  considered 
References  available 
Please  telephone  B.  Rajani 
(081)  866  4813  or  (081)  868  0474 


526 


Chemist  &  Druggist  MARCH  20  1993 


SITUATIONS  WANTED 


AGENTS 


LONDON  AND 
M25  AREA 

EXPERIENCED  LOCUM 
PHARMACIST 
AVAILABLE 
TELEPHONE 
081  902  1678 


SE  LONDON / 
NORTH  KENT 

Reasonable  travelling  distance 
from  Eltham  SE9. 

Mature  pharmacist  available  to 
10  April. 
Long  or  short  term. 

Please  telephone:  081  850  4893 


Cleveland 
South  Durham 
North  Yorkshire 

Experienced  reliable  pharmacist 
locum  now  taking  appointments  from 
March  onwards. 
Full  weeks,  odd  days,  long  term. 
Telephone:  ()«09  81473 


ESSEX  MID/EAST 
SUFFOLK 

Experienced  male  locum 
pharmacist  available 
Odd  days  or  longer  periods. 
Now  booking  through 

to  autumn. 
Please  ring:  Colchester 
(0206)  4fi:(4<)  (anytime) 


Sunderland  Based 

Experienced  pharmacy 
manager  available  for  locum 
work  in  the  north-east. 
Full  weeks  preferred. 
Reliability  and  confidentiality 
guaranteed. 
Telephone:  Paul  Huges  on 

091  521  2845 


ABERDEEN  AREA 

Female  pharmacist 
seeks  work. 
Full  or  part-time. 
During  coming  spring 
and  summer. 
Please  contact:  Jane  Burley 
0224  316503 


To  advertise  in 

this  section 
please  phone:- 
Joe  Doveton  on 

0732  364422 
Extension  2468 


LONDON  AREA 

Experienced  manager 
available  for  short  or  long 

term  locum. 
Regular  days  or  permanent 

post  considered. 
Telephone:  John  Holmes 
081  459  1987 


AGENTS 


c 


Iff  MM  Ki"  SET 

H 


hancellor 


SALES  AGENTS  REQUIRED 

To  sell  generic  products  and  OTC's  on  a 
commission  basis  in  most  areas  of  the  U.K. 
Contact:  Sales  and  Marketing  Manager, 
Chancellor  Ltd, 
Abbey  House,  Abbey  Road, 
Wrexham  Industrial  Estate,  Wrexham, 
Clywd  LL13  9PW. 


PHOENIX 


Wholesalers  of  Sunglasses  for  13 
years  require  Agents  in  many  areas. 

Please  reply  with  details  of  area  and 
other  lines  carried  to: 

Phoenix  Enterprises, 
P.O.  Box  3106,  London  SE23  3YS. 
or  Phone/Fax:  081-659  9720 


SALES  AGENTS  WANTED 

Calling  on  Chemists  and 
Department  Stores. 
To  sell  established  brand  of  sunglasses. 
Telephone:  071-837  7420 


BUSINESS  FOR  SALE 


ALLIANCE  VALUERS  AND 
STOCKTAKERS 

Telephone  Harrogate  (0423)  531571 


SHEFFIELD 

Suburban  Pharmacy  adjoining  Surgery 
T/0  FYE  31/5/92  £262,232.  NHS  items 
average  3,450  per  month  Net  profit  to 
owner  MRPharmS  over  C47,000pa  Very 
low  overheads,  two  half  days  Freehold 
property  £25,000  Offers  around  £120,000 
for  GW/Fix  plus  SAV  approx  £20,000. 
FOR  DETAILS  OF  THESE  AND  OTHER  BUSINESSES 


BRADFORD 

Main  Road  Leasehold  Pharmacy.  Next 
door  to  Surgery.  T/0  May  1992  £251,363 
NHS  items  3,060  per  month.  Very  low 
overheads  Net  profit  to  owner  MRPharmS 
over  £50,000.  Half  day  Saturday  Offers 
around  £120,000  for  GW/Fix  plus  SAV 

FOR  SALE  PLEASE  CONTACT  THE  ABOVE  NUMBER 


WEMBLEY,  MIDDX.  Pharmacy  with  upper  part.  Annual  turnover 
£220,000.  NHS  items  1800  per  month.  Long  lease.  Retirement  sale. 
Reduced  price  £85,000  SAV  Ret:  03261 

HARROW,  MIDDX.  High  Street  Pharmacy.  Annual  turnover  £400,000 
NHS  items  1900  per  month.  Secure  lease.  Rent  £19,000  p  a. 
Price  £199,000  SAV  Ref:  07176 

TO  BUY  OR  SELL  A  BUSINESS 
TELEPHONE:  081-907  9894 


ME  PHARMACY  CONSULTANTS 
Telephone:  0923  827962 

NW  London.  Freehold  Pharmacy  in  major  High  Street  Ad|acerit  to  expanding 
Surgery  Seperate  accommodation  of  2  floors.  Turnover  £35,000  p  a.  NHS 
2,800  items  per  month.  Goodwill  price  £179,000  SAV.  Freehold  available 
Middlesex.  Pharmacy  in  rapidly  improving  High  Street  precinct.  Turn- 
over £250,000  p. a  NHS  1500  items  per  month.  Rent  £12,000  pa. 
Price  £125,000  SAV. 

QUALITY  PHARMACIES  URGENTLY  REQUIRED. 


BUSINESS  WANTED 


WANTED 

As  part  of  expansion  programme  into  export  markets, 
UK  private  Group  of  Companies  wishes  to  acquire 
UK/European  Generic  pharmaceutical  factories  small  to 
medium  size  as  outright  purchase,  price  parameters  from 
£100k  to  £2  million  absolutely  no  brokers,  consultants, 
or  other  middlemen. 
Principals  only  in  the  strictest  of  confidence 
please  reply  to: 

Box  no:  C&D  3436 


DISPENSING  LABELS 


)  D&M  Printing  Company  Limited 

LABELS  AND  COMMERCIAL  PRINTING 

Pharmacists!  Save  Money  by  using 
our  dispensing  labels. 
Contact:  Des  or  Mark  Alger 
Telephone:  051-949  0567 
Fax:  051-949  0747 
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LOANS 


PHARMACY  COMPUTER  SYSTEMS 


100% 

\\  * '  i  il  l  * 1 1'  i  u'i  tl  ( '^vii  hi  '  1 1  i  w  w  iiilc  1 1 )( i  nrart  irp 

VV  I    VI  \  \  \    i  M  \  '  1 1  i >  II  1 1 1  <.  1 1   1  M  l  II  l\  I      1  U"  'II    .M  Cil  III  1 

lo,'iiis  io  purchssc  mcrfic  or  rc~fin3ncc 

so  Umtc  is  no  need  Id  mort232C  your  home 

1  j  i    1"  1  1  O/  1   / ' '  1  1  )  1  1  '  I  1    1 1  1 1'   1  ll  1  iJ    1  1 1  1  1'  1  W  lO  1 1 

III  1  cl  1 M    \.  cl  [  M  I  cl  I  I'll    1  1 1 1  ■>  | '  U  1  \)  I JM  . 

Various  repaymenl  methods  are  available 

Id  suit  individual  requirements  for  terms  of 

!_'()  years  or  longer. We  air  willing  In  consider 

loans  to  partnerships  and  sole  practices. 

To  hud  oul  more  e;il!  us  on  07  l-jM2-437r> 

or  write  to  J.W.  Sleath  &  'io,  l, id.,  Insurance 

and  Mortgage  Brokers.  58  Theobalds  Rood. 

London  WC1X  8SG. 

Specialists  in  Practice  llmniri- 

1% 

ABOVE  BANK  BASE 

PHARMACY  COMPUTER  SYSTEMS 


The  New 
Alchemist  3000 
dispensary 
computer  system 
OUT  NOW! 


Tim  &  Philippa  wish  to  thank  the  many 
people  for  all  the  tremendous  support  they 
have  received  over  the  last  three  years. 


John  Richardson  Computers  Ltd 


PMR 


Update 


EPOS 


*  The  UK  market  leader 

*  Renowned  speed  &  ease-of-use 

*  Unique  Drug  Interaction  Alert 

*  Patient  Counselling  Advice 

*  Drug  Information  Leaflets 

*  Manrex,  Nomad,  Venalink  MARs 


*  So  easy  to  install  and  use 

*  Ultra-fast  sales  lor  ANY  product 
+  Comprehensive  Product  File 

*  Not  tied  to  any  one  supplier 

*  Branch  Warehousing  Facilities 

*  Pays  for  itself  in  months 


You  may  think  you  can't  afford  the  best  -  You'll  be  surprised  . . . 


FOR  MORE  DETAILS,  OR  FREE  EPOS/PMR  VIDEOS,  PHONE  0772  323763 
(FAX  0772  323003)  -   OR  WRITE  TO  JRC  LTD.  F^REEPOST,  PR5  6BR 


Three  Items  For  A  Total  Cure! 


PILLS  -  Patient  Medication  Records 
CheckOut  -  POSIH  epos 
Ob-serve  -  Book  keeping  package 

Hadley  Hutt  Computing  Ltd, 
George  Bayliss  Road,  Oroitwich, 
Worcs.  WR9  9RD 
Telephone:  0905  795335 
Fax:  0905  795345 


PROMOTED 
PILLS  8 
OBSERVE 


PACEJieta 


LABELLING 
SYSTEMS 
THE  BETTER  LABELLING  & 
RECORD  SYSTEMS 

•  Faster  •  Simpler 

•  Guaranteed  Security  •  Free  Credit 
o  [Wioire  Features  •  Low  Price 

No  one  has  more  experience. 
Don't  buy  without  first  seeing  a  Pace  Beta 
demonstrated  in  YOUR  pharmacy 
o  Available  for  one  months  trial 
For  details  and  a  free  demonstration 
Telephone:  061-941  7011 
37  Stamford  New  Road,  Altrincham  WA14  1 EB 


PRODUCTS  &  SERVICES 


Yes!  We  now  have  a 

car  insurance  policy 

designed  specifically  for  pharmacists! 

Special  lOVH  J>reWUWI ,      +  Protected  No  <  Ilaims  discount 

tof  all  in  Pharmacy.    ^  Free  24  h(iur  kti;ll  advisor 

service 

♦  Immediate  23%  discount 

♦  Domiciliary  and  residential    ♦  Uninsured  loss  recovery 
home  visits  PLUS  Oxygen      ♦  Company  cars,  fleets  and 
and  Prescription  delivery  pharmacy  delivery  vans  also 
automatically  covered  covered 

♦  SCHEME  ALSO  APPLICABLE  TO  ALL  PHARMACY  STAFF 


For  an  immediate  quotation  on  your  car  insurance 

Extension 
>IA 

Motor 


....  ~ ~ . . . . ~  •  i . — . —  —  ......  .......... 

m  0245  4929491! 


We  also  arrange:  ♦  Professional  Indemnity  Insurance  for 

your  pharmacy  business  tor  ^  1 89  per  annum 
♦  Business  &  Contents  Insurance  ♦  Locum  P.I.  Insurance 

88  021  236  0031 


P  V  I  /  A 

Working  For  Pharmacy 


The  Pharmacy  Insurance  Agency 


PART  OF  Till;  PROVINCIAL  PHARMACY  SERVICES  CROl  P 


ABORTION 

1  U0 

^HPESTOPEQ 

III  FAMILY  PLANNING  CLINICS  SINCE  V 
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SHOPFITTINGS 


FACTORY  SECONDS 

ALL  IN  PERFECT  CONDITION  •  ALL  GUARANTEED 
LOW  OUTLAY  •  HIGH  PROFIT  •  CONTINUOUS  SUPPLY 

We  also  handle  huge  ranges  of  radios, 
walkmans,  midi-systems,  plus  hundreds 
of  other  items  from  major  manufacturers. 

For  futher  information  call: 

CENTRAX  DIRECT  SALES  LTD 

TEL  :  081  330  7766  (10  Lines)  FAX:  081  330  7726 


/ 


VETCHEM 


Panacur  dog/ 
horse  wormers 

Nuvan  Top   Acclaim  Plus 
Nuvan  Staykill 

Obtainable  from 
Brian  G.  Spencer  Ltd, 
Common  Lane,  Fradley, 

Lichfield,  WS13  8LA 
Telephone:  0543  262882 

One  of  the  Vetchem  Group 
of  Distributors 


PORTASTOR 


HIGH  SECURITY 


DRUG  CABINETS 


IDEAL  HIGHLY  SECURE 
STORAGE  FOR  DRUGS 

Larger  sizes  available 

Contact  Richard  Lewis  on  0904  624872 

or  write  to  PORTASTOR  PRODUCTS 
(4/D002/DC),  PORTASILO  LTD,  YORK 
Y03  9PR  Fax  0904  61  1760 


SH0PFITTING 


SHOPFITTING  SYSTEMS 
&  SERVICES 

•  Free  Independent  Advice  for  Independent  Pharmacists 

•  Choice  of  Systems  to  meet  your  budget 

•  Top  design  or  unbeatable  lowest  price  package 

•  You  can  share  in  30  plus  years  experience  in 
pharmacy  planning 

Call  Frederick  Moore  -  0525  222526 
39  Cooks  Meadow,  Edlesborough,  Beds.  LU6  2RP. 


K  H  WOODFORD  b  Co  Ltd 

We  as  specialist  manufacturers 
I    and  installers  invite  you  to 
telephone  us  on  0202  396272 
for  details  of  our  fully 
approved  equipment  for  all... 

Dispensary  and  Pharmacy  fitting 


•  Pharmacy  Units  •  Counters  •  Showcases 
False  Ceilings  •  Lighting  •  Heating  •  Flooring 
Hardwood  and  Aluminium  •  Fascia  Signage  • 

•  Shelving  • 

•  Shopfronts  in 
Roller  Shutters 

NATIONWIDE  COVERAGE 
WALSALL  (0922)  20422  -  UNIT  15,  Fll 
NEW  STREET,  WALSALL  WS1 

The  Complete  Shopf itting  System 


FREE  PLANNING,  QUOTATIONS  & 
MERCHANDISING  ADVICE 

0602  42042 1 

design,  installation,  service 

U  K  Agent  for  SVSTEVMEP  and  ZZ.Z. -BOX 

MEP  House,  Croydon  Road,  Radford,  Nottingham  NG7  3DS 


EXDkUM 

_STOREFITTERS. 


0626  -  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE 

AND  INSTALLATION  SERVICE  FOR  THE 
 RETAIL  PHARMACY   

KING  CHARLES  BUSINESS  PARK, 
OLD  NEWTON  ROAD,  HEATHFIELD, 
DEVON  TQ12  6UT 


<5DC 


feting  Ltd 


THE  COMPLETE  SHOPFITTER 

DESIGN  •  MANUFACTURE  •  INSTALLATION  •  LEASING 

CONTACT 

DAVID  CROSS     OR    SIMON  MYERS 

FOR  MORE  DETAILS  ABOUT  OUR 
PROFESSIONAL  DESIGN  SERVICE,  QUALITY  FITTINGS, 
REALISTIC  PRICES  AND  ATTRACTIVE  LEASING 

TEL  (0761)  418941      FAX  (0761) 412798 
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SHOPFITTINGS 


STOCK  WANTED 


FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES 
TRADITIONAL  OR  CONTINENTAL  DISPENSARIES 

5j-|0Pri"fJiNc; 

CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

0392-216606 


WANTED 


Old  Chemist  Shop  fittings  in  mahogany. 
Complete  shop  interiors  purchased. 
Drug  runs,  bow  cabinets  etc. 

We  try  hardest,  travel  furthest, 
pay  more. 

Tel:  (0327)  349249  Eves:  41192 
  Fax:  (0327)  349397 


VISUAL  MERCHANDISING 
AT  ITS  VERY  BEST 


i 

Designers  and  Manufacturers  of  Glass  Cube  Merchandising  Displays. 
Cube  Arts  Ltd.,  Unit  14,  Kimpton  Trade  &  Business  Centre, 
Minden  Road,  Sutton,  Surrey  SM3  9PF. 
Tel:  081-641  8771  Fax:  081-641  8948 


URGENTLY  WANTED 

Old  bottles,  jars  etc.  Shopflttings, 
cupboards,  shelving,  drawers,  cabinets. 

Buyer  collects  all  U.K. 
Telephone  please  anytime,  0372  373791 
or  write  to  Robin  Wheeler, 
71  Highlands  Road,  Leatherhead, 
Surrey  KT22  8NW. 


Buroyharm^> 

SPECIAL  OFFER 

1  x  500  AMOXYCILLIN  CAPS  250mg 

£13.75 

PLUS  1  x  100  AMOXY  250mg 
FREE  (EXPIRY  NOV  93) 

THIS  SUPER  DEAL  IS  EXCLUSIVE 
TO  THE  EUROPHARM  GROUP. 
ORDER  NOW 
WHILST  STOCKS  LAST 

0800  525381 

Ladyshave  House, 
Dominion  Way,  Worthing, 
West  Sussex  BN14  8NW 

Lone:  (0903)  213303 
(0903)  203255 


Tamoxifen  ^%  £2.90 
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STOCK  FOR  SALE 


DIRECTLY  IMPORTED 
CURRENT  SPECIAL 


ETHICALS 
INCLUDE 


AZANTAC  &  ADALAT  AR  IN  STOCK! 


WHOLESALE  ENQUIRIES  WELCOME- 


EEC  PHARMACEUTICALS 


:  OUR  PRICES> 


GENERICS 


Disc  °/o 

Net  Price 

AZANTAC 

30 

150mg 

12.5% 

13.02 

CIMETIDINE  200  &  400mg 

4.95 

ADALAT  AR 

50 

20mg 

17% 

8.01 

DILTIAZEM  60mg 

4.95 

AMOXIL 

12 

500mg 

20% 

3.35 

PARACETAMOL  STERWIN  BLISTER  100's 

0.41 

OTOSPORIN 

10ml 

68% 

2.50 

NIFEDIPINE  BLISTER  10mg 

3.49 

TILDIEM 

100 

60mg 

30% 

10.50 

GLIBENCLAMIDE  5mg  1000 

3.99 

VOLTAREN  RETARD 

10 

100mg 

48% 

2.32 

DOXYCYCLINE  100mg 

10.99 

ZYLORIC 

28 

300mg 

75% 

3.65 

PIROXICAM  10mg  &  20mg 

2.75 

ZOVIRAX  CREAM 

3g 

41% 

4.94 

CO-PROXAMOL  STERWIN  BLISTER  100's 

0.68 

ZANTAC  ' 

20 

150mg 

11% 

8.83 

AZATHIOPRINE  TABS  50mg 

8.50 

TAGAMET 

30 

400mg 

25% 

7.71 

DICLOFENAC  50mg 

3.35 

OPTICROM 

10ml 

18% 

5.42 

NEW  LOWER  PRICES 


DISCOUNT  PERFUMES 


ETERNITY,  ESCAPE,  OBSESSION  IN  STOCKS 
SPELLBOUND  &  SAMSARA  AVAILABLE. 


ANAIS 

EDT 

30ML 

SP 

19.95 

9.75 

BEAUTIFUL 

EDP 

15ML 

SP 

20.40 

12.50 

RED  DOOR 

EDT 

50ML 

SP 

25.00 

14.95 

PARIS 

EDT 

50ML 

SP 

26.00 

16.50 

SAMSARA 

EDT 

50ML 

SP 

29.50 

19.99 

GIORGIO 

EDT 

50ML 

SP 

30.00 

16.95 

L'AIR  DU  TEMPS 

EDT 

30  ML 

SP 

17.35 

8.95 

BOSS 

ASL 

50ML 

18.00 

8.50 

JAZZ 

ASL 

50ML 

17.00 

9.99 

NEW  KODAK  GOLD  II  RING  FOR  EXTRA  SPECIAL  DEALS 
NEW  SUPER  G  FUJI  UPTO  52%  OFF 
B.D.  SYRINGES  25%  OFF 
SLIMFAST  20.50/6 
AMBRE  SOLAIRE  &  NIVEA  SUNTAN  AT  SUPERB  PRICES 


PLUS  MANY  OTHER  SPECIAL  OFFERS  +  NEW  LINES 


NATIONWIDE  NEXT  DAY  DELIVERY  —  RING  FOR  A  FULL  PRICE  LIST 

CHEMILINES 

UNIT  18,  FLEETWAY  WEST  BUSINESS  PARK,  . 
14/16  WADSWORTH  ROAD,  PERIVALE,  MIDDLESEX  UB6  7TJ. 
TEL:  081-810  5001  FAX:  081-810  4748 


AGENTS  WANTED 
UK  WIDE 


JL  § 

fruainl  8^ 


z 


LIBRA  DISTRIBUTORS 

MOTHERS  DAY  21st  MARCH 


Amarige  EDT  30ml  Spray 

Bettina  Vanilla  EDT  50ml  Spray  (New) 

Bettina  Musk  EDT  50ml  Spray  (New) 

Beautiful  EDP  15ml  Spray 

Chloe  EDT  30ml  Spray 

Coty  Laimant  EDT  50ml  Spray 

Dune  EDT  15ml  Spray 

Fendi  EDP  50ml  Spray 

Kenzo  EDT  50ml  Spray 

L'effleur  20ml  In  a  reusable  heart  shaped  box 
Tea  Rose  EDT  30ml  Spray 


SRP 

POR 

14.04 

22.00 

25% 

6.36 

11.95 

37% 

6.36 

11.95 

37% 

13.60 

20.50 

22% 

10.21 

16.00 

25% 

3.88 

9.99 

55% 

13.50 

19.50 

16.83 

43.00 

54% 

10.55 

31.00 

60% 

5.95 

3.80 

9.90 

16.50 

30% 

WHOLESALERS  OF 
FRAGRANCES 
PHOTOGRAPHIC  FILMS 
&  BATTERIES 

TELEPHONE: 
081-445  4164 
FAX:  081-445  1399 
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STOCK  FOR  SALE 


WATERHOUSE  LIMITED 

Chemist  Wholesalers 

UNIT  22,  SHERATON  BUSINESS  CENTRE,  WADSWORTH  CLOSE,  PERIVALE,  MIDDLESEX  UB6  7JB 

Tel:  081-998  9715      Fax:  081-998  0657 


GREAT  PRICES  ON  GENERICS 


CIMETIDINE  400mg  10x60  at  £4.50  each 
ISOSORBIDE  MONONITRATE  20mg  at  £3.35  each 
NIFEDIPINE  10mg  CAPS  at  £3.60  each 
NAPROXEN  500mg  TAB  at  £4.75  each 


COUNTER  ATTACK  ON  COUNTER  MEDICINES 


MURINE  EYE  DROPS  —  £8.15  for  6 
NIGHT  NURSE  —  £11.65  for  6 


PULMO  BAILLY  —  £10.75  for  12 
EURAX  CREAM  30g  £18.21  for  12 

IB:;|04IYIUIM  CHESTY  125ml]  £29.35  voir  24 


HIGH 
PROFIT 

ON 
RETURN 


NEUTROGENA  —  15%  OFF  TRADE 
DURING  MARCH  AND  APRIL 


JOHNSONS  CLEAN  AND  CLEAR  RANGE 
AT  £9.99  FOR  6 


•  STIMOROL  CHEWING  GUM  •  MENTOS  MINIS  •  FRUITELLA  •  HALLS 
MENTHOLYPTUS  •  SOOTHERS  •  DENTYNE  •  CLORETS  GUM  •  CLORETS  MINTS 


GOBSMACKING  PRICES  ON  WARNER-LAMBERT  CONFECTIONERY 


HURRY  ■  

ROTHY'S  SHRUNK  THE  PRICES! 

110  x  24  -  50p    126  x  24  -  50p    Disc  -  50p 

Rolll  paper  for  Mini  Labs  supplied  at  good  prices. 
All  prices  plus  VAT  &  Post  &  Packing. 
The  Film  &  Paper  Guy 
138  Westmorland  Avenue,  Blackpool  FY1  5QW 
  Telephone:  (0253)  697094   


Opticmead  Limited  #0 

Pharmaceutical  Wholesalers 
FOR  THE  BEST  PRICES  POSSIBLE  AND  A 
NEXT  DAY  SERVICE 
SPECIAL  OFFERS  FOR  MARCH  1993 

BUY: 

10  x  28  ATENOLOL  TABS  50MG  at  £0.75  EACH 

Ox  100  DILTIAZEM  TABS  60MG  at  £5.49  EACH 

0  x  100  ISOSORBIDE  MONO  TABS  20MG    at  £3.29  EACH 
MICROPORE  TAPE  2.5CM  at  £0.59  EACH 

10  x  30  MODURETIC  TABS  at  £2.26  EACH 

FOR  A  FULL  PRICE  LIST  PLEASE  SPEAK  TO 
MR  RON  SMITH  ON  081-317  8927  OR  081-854  1966 
WE  ARE  ALSO  ON  FAX:  081-317  0182 


ID  Aromatics  has  over  100  Essential  Oils  and  over  80  Perfume  Oils 
always  in  stock.  Best  quality  Aromatherapy  Oils  and  Absolutes. 
Exclusive  imported  Brassware,  including  the 
FRAGRANCER  (c). 

Pot  Pourris,  Joss  Sticks,  Incenses.  ^  Arorohts 

Highly  competitive  prices  and  fast  efficient  service. 
Visit  our  Retail  oudet,  or  enquire  for  Retail  and  Wholesale  details. 

Write  for  Price  List  to 
12  New  Station  Street,  Leeds  LSI  5DL.  Telephone  0532  424983 


Perfumes,  Cosmetics,  Toiletries 

\n\  brands.  Testers,  Samples,  Clearance  lines. 

Tel:  Lena  on  081  579  7340 
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Businesslink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


PHARMACY  MANAGERS 

HERNE  BAY.  KENT  -  Pharmacist  manager 
or  long-term  locum  required  from  June 
for  newly  fitted  pharmacy.  Excellent  con- 
ditions. Tel:  0376  520052  or  0763  248440 
anytime. 


 LOCUMS  

LONDON  SE4  -  Locum  required  to  cover 

on  Sundays  from  10.30am  to  1.15pm. 

Tel:  081-692  2823. 
W  YORKSHIRE  -  Locum  required  for  four 

or  live  weeks  starting  May  17.  Tel:  0924 

474327. 

BARNSLEY,  S  YORKSHIRE  -  Permanent 
locum  required  for  Friday  mornings  only 
9am-12.  Tel:  0226  3,83225  Mr  E  Patel. 

LONDON  AREA  -  Pharmacist  required 
from  April  5-8,  9am-7pm.  Tel:  071-538 
0817. 


SITUATIONS  WANTED 

HAVE  A  BREAK  -  Experienced,  reliable  and 
enthusiastic  locum  available  weeks  or 
days  -  S  Yorks/N  Derhy/N  NottsA'  Lines. 
Tel:  0433  630565  Bill  Patterson. 
NW  LONDON/MIDDLESEX/S  HERTS 
Experienced  and  reliable  locum  pharma- 
cist available  for  short  and  long  terms 
from  April  onwards.  Tel:  081-863  1957. 
BRADFORD  BASED  -  Experienced  locum 
i   available  for  days,  weeks  or  longer.  Will 
:   travel.  Tel:  0274  391230  (24hr)  Martin 
Spicer. 

BOLTON/BURY  -  Or  within  30  miles.  Lo- 
cum available  for  days,  weeks  or  long- 
I  term.  Tel:  061-764  5790. 
BRISTOL  -  Experienced  and  reliable  phar- 
j  macist  seeks  long-term/regular  days.  Tel: 
;  0473  213678. 

M  OR  NW  LONDON/S  HERTS  -  Exper- 
i  ienced,     reliable,     enthusiastic,  ex- 
;  proprietor  locum  available  mornings 
during  the  week  or  fuller  half-day  Satur- 
:  days.  Tel:  081-953  0088  Mrs  K  Hirsch. 
.ONDON  AREA  -  Experienced  friendly 
locum  available  on  daily/short  or  long- 
term  basis.  Tel:  081-992  7035  (eve)  or 
page  0893  951519. 


EXCESS  STOCK 

'RADE  LESS  30%+VAT  -  100  Lopid  (exp 
10/93):  30  Megace  160mg  (exp  5/93);  100 
Pondocillin  (exp  11/95);  82  Bonefos;  (exp 
9/93).  Tel:  0625  423465. 

RADE  LESS  50%+VAT+POSTAGE  - 
100  Asendis  50mg;  2x100  Dolobid 
500mg;  44  Prepulsid;  100  Lioresal  lOmg; 
84  Ditropan  5mg;  100  Mexitil  200mg;  50 
Pondocillin.  Tel:  0224  642760. 

(RADE  LESS  30%+VAT+POSTAGE  - 
120  Coversyl  4mg;  210  Dihenyline  caps; 
300  Semi-Daonil  tabs;  240  Dantrium 

!  25mg;  100  Declinax  lOmg;  100  Antepsin; 

i  2  Predfoam;  200  Ronicol  25mg.  Tel: 

1  071-228  6024. 

RADE  LESS  50%+VAT  -  6  x  20  Aldactone 
t  lOOmg;  1  x  28  Univer  240mg;  3  x  100 

Aldomet  500mg  +  many  more.  Tel:  081- 

202  6262. 

0%  OFF  -  7  x  5g  Elma  cream;  1  x  300ml 
Relitex  susp;  1  x  500g  Di-pot  hydrogen 

!  orthophosphate  3  hydrate.  Tel:  081-520 
1713. 

RADE  LESS  40%+VAT+POSTAGE  -  2  x 

100  Coloplast  ileo-B  mini  No  0404;  180 
1  Cardene  20mg;  15  Caloreen  powder 


250g;  50  Suscard  Buccal  2mg;  230  Sus- 
card  Buccal  5mg  (exp  6/93).  Tel:  031-229 
3199. 

TRADE  LESS  30%+VAT  -  100  Bolvidon 
30mg  (exp  8/93);  1  x  30  Deponit  5  patches 
(exp  5/93);  100  Bolividon  10  (exp  3/93). 
Tel:  081-670  1833. 

TRADE  LESS  30%+VAT+POSTACE  - 
100  Serenace  lOmg  tabs;  120  Destolit 
150mg  tabs;  215  Distamine  250mg  tabs. 
Tel:  071-739  4723. 

TRADE  LESS  50%+VAT  -  250  Atromid 
500;  100  Baratol  25mg;  200  Capoten 
50mg;  120  Cedocard  5;  60  Liskonum; 
100  Provera  200mg;  56  Refilflex;  1  Topi- 
cycline.  Tel:  0702  715485. 

TRADE  LESS  50%+VAT+POSTGE  -  100 
Loron  (exp  12/94);  7  x  56  Glibenese;  100 
Antepsin.  Tel:  081-592  1557. 

TRADE  LESS  50%+VAT+POSTAGE  -  3  x 
28  Sectral  4()0mg;  Convatec  3  x  S273, 4  x 
S298;  1  x  28  Spiroprop;  2  x  100  Hygroton 
50mg.  Tel:  071-387  9585. 

FLAGYL  SUPPS  -  9  x  10  x  lg  (exp  5/93). 
Trade  less  40%+VAT.  Tel:  0323  720712. 

TRADE  LESS  30%+VAT+POSTACE  - 
200  Megace  40mg  (exp  7/94  &  5/94);  140 
Lasilactone  caps  (exp  8/95);  100  Fucidin 
tabs  (exp  11/93).  Tel:  0273  327640. 

TRADE  LESS  50%+VAT+POSTAGE  -  72 
Madopar  disp  125mg  (exp  11/93);  72 
Myambutol  400mg;  2()0g  Dermovate 
ointment;  90  Acupan;  176  Betaloc  50mg. 
Tel:  0742  644455. 

TRADE  LESS  505+VAT+POSTAGE  -  84 
Trandate  50mg;  200  Ismelin  25mg;  120 
Inderal  160mg.  Tel:  Belfast  (0232) 
612825. 

TRADE  LESS  50%+VAT+POSTAGE  - 

376  Surgam  200mg  (exp  9/1 1/12/93);  144 
Sectral  1  OOmg;  4  Polyfax  ointment;  2x50 
Minocin  lOOmg  (exp  10/93  &  2/94):  3  x 
50  Ossopan  800mg  (exp  10/94).  Tel:  0742 
343615. 

TRADE  LESS  30%+VAT  -  84  Ventolin  CR 
8mg  (exp  10/93);  54  Praxilene  lOOmg 
(exp  5/93);  100  Benoral  750mg  (exp  1/97): 
87  Adizem  60  (exp  6/93);  42  Naprosyn  EC 
250mg  (exp  5/93).  Tel:  081-994  2447. 

PHONE  US  with  your  fax  number  or 
address  to  receive  our  long  dispensary 
excess  stock  list  at  trade  less  30%+VAT- 
+postage.  Tel:  0843  41073. 

TRADE  LESS  30%  - 148  Bonefos  400mg;  5 
x  30  Biotrol  elite  32-830;  60  Tamoxifen 
40.  Tel:  0206  298267. 

TRADE  LESS  30%+VAT+POSTACE  - 
Lexpec  syrup  (exp  2/94);  152  Megace 
40mg  (exp  7/93;  100  Nalcrom  (exp  6/95); 
112  Orudis  50  (exp  11/95);  100  Mexitil 
200mg  (exp  5/93).  Tel:  081-653  2310. 

20%OFF+VAT+POSTAGE  -  100  Endoxa- 
na  50mg  (exp  5/93);  56  Axid  30mg  (exp 
9/93);  100  Epilim  lOOmg  (exp  9/93);  16 
Estraderm  50  (exp  10/93).  Tel:  0533 
667393. 

TRADE  LESS  50%+VAT  - 1  Zoladex  depot 
(exp  6/93);  8  x  10  x  lg  Flagyl  supps  (exp 
5/94);  2  x  30  Biotrol  40mm  32-540: 2  x  10 
Convatec  S273:  1  x  30  Convatec  S296. 
Tel:  (1332  42597. 

ANY  REASONABLE  OFFERS  for  Trasicor 
80mg  tabs  6  x  56.  Tel:  0708  220194. 


FOR  SALE 

VOLVO  ESTATE  CAR  -  G  Reg.(1990)  Auto. 
Electric  sunroof,  windows  and  mirrors, 
heated  front  seats  and  door  mirrors. 
Stereo  radio/cassette.  Metallic,  low  mile- 
age (25,000).  Service  history.  Super  con- 


dition £12,895  ono.  Tel:  0733  578277. 

CARESS  SYSTEM  2000  -  Ear-piercing 
gun  plus  a  few  studs.  Tel:  0865  890587. 

ZAF  SHOP  FITTINGS  -  Large  amount 
approx  6  years  old.  Sufficient  for  medium 
shop.  First  good  offer  secures  -  buyer 
collects.  Tel:  0532  676258  after  4pm 
Leeds  area. 

FAX  MACHINE  -  Betacom  M.  F-20.  Good 
working  order.  First  good  offer  secures. 
Leeds  area.  Tel:  0532  676258  after  4pm. 

SHOWRAX  SHOP  FITTINGS  -  31  bays. 
Luxury  cosmetic  counters.  Can  be  seen 
on  site  -  Manchester.  Tel:  061-338  2454. 

ONE  SET  AVERY  personal  weighing  scales 
with  baby  carriage  3306ABV  -  1.15m, 
weighs  20  stc  me.  Offers+VAT.  Buyer  collects 
-  Hailsham,  E  Sussex.  Tel:  0323  643754. 

INTERCOM  FAX  MACHINE  -  With  built-in 
fax  switch.  £245+VAT.  Tel:  081-520  5820. 


3  DOZEN  GRECIAN  2000  240ml  (un- 
boxed). £90+ VAT  (RSP  £7.99).  Tel:  081- 
520  5820. 


 WANTED  

CASH  OFFERED  FOR  any  quantity  of 
out-dated  or  short-  dated  35mm  or  110 
processable  colour  films.  Advise  type 
(  my)  size  and  quantity  for  cash  offer  by 
return.  Check  your  stocks  now.  Tel: 
081-427  1454. 


ACCOMMODATION 

FREE  GOLF  FOR  FOUR  worth  £900  and 
villa  with  exceptional  views  over  the  13th 
fairway  of  the  famous  Aloha  GC  Marbella. 
Sleeps  six.  All -in  total  price  £580  per 
week.  Tel:  0463  233261. 


IMPORTANT 

Because  demand  for  free  Business  Link  entries  exceeds  the  space 
available,  subscribers  are  asked  to  comply  with  the  30-word  limit. 
To  avoid  delay  in  publication,  please  ensure  that  brand  and  drug 
names  have  the  correct  spelling  and  that  the  text  is  legible. 


Free  entries  in  "Business  Link"  (maximum  30  words)  are 
restricted  to  community  pharmacist  subscribers  to  Chemist 
&  Druggist.  No  trade  advertisements  will  be  permitted. 
Acceptance  is  at  the  discretion  of  the  Publishers  and  depends 
upon  space  being  available.  Send  proposed  wording  to 
"Business  Link"  using  the  form  below. 
EXCESS  STOCK  CAUTION:  Pharmacists  are  responsible  for 
the  quality,  safety  and  efficacy  of  medicines  they  supply.  In 
purchasing  from  sources  other  than  manufacturers  or 
licensed  wholesalers  they  must  therefore  satisfy  themselves 
about  product  history,  conditions  of  storage  etc 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Benn  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1 RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 

Surname  

First  names  

Address  

 Postcode   

Personal  RPSGB  Registration  number  

Telephone  number  

Proposed  advertisement  copy  (maximum  30  words) 


To  be  included  under  section  Heading  .  . 
Signed   Date 
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Aboutpeople 


Stop 

smoking 
roadshow 

Knights  Chemist  in  Crabbs  Cross, 
Worcester  responded  to 
increasing  demands  for  advice  on 
smoking  cessation  by  organising 
a  "Stop  smoking  information 
roadshow",  which  was  well 
attended  and  well  received. 

Following  the  launch  of  the 
nicotine  patches  many  smokers, 
wishing  to  give  up  were  coming 
to  the  pharmacy  either  to 
purchase  the  products  or  to  ask 
for  information.  Many  were 
misinformed  about  the  use  and 
side  effects  of  the  patches 
following  bad  press  and  television 
discussion  programmes. 

The  Open  Day  was  held  in  a 
local  clinic  where  the  public  were 
encouraged  to  drop  in  and  see  the 
variety  of  smoking  cessation  aids 
available  and  watch  Health 
Promotion  videos.  Visitors  also 
had  an  opportunity  to  talk  to 
pharmacists  and  health 
promotion  advisers. 

Carbon  monoxide  monitors 
and  peak  flow  meters  were  used 
to  stimulate  discussion  and 
re-inforce  advice.  Alternative 
therapies  were  represented  by  a 
hypnotherapist  and  an 
aromatherapist. 

Sponsorship  was  provided  by 
manufacturers  of  stop  smoking 
aids.  The  event  was  advertised  by 
leaflet  distribution  and  was 
featured  in  the  local  newspapers. 

Knights  say  they  were 
encouraged  by  the  success  of  the 
event,  as  not  only  did  it  inform 
the  public  about  smoking 
cessation,  it  also  highlighted  the 
role  of  the  pharmacist,  and 
fostered  closer  links  with  other 
healthcare  professionals. 


The  Weldrick  Group  have  just  "closed  their  books"  on  the  Children  in 
Need  appeal.  With  the  help  of  customers  and  suppliers  the  Group  raised  a 
grand  total  of  £1,461.94  for  the  appeal.  Staff  at  the  Group's  central  office 
donned  these  "cheeky  costumes"  to  collect  on  the  day 


A  lifetime's 
collection... 

A  sale  of  pharmaceutical  antiques 
and  old  shop  fittings  raised  over 
£20,000  at  auction  at  Christie's  in 
London  recently. 

The  700  items  came  from  the 
collection  of  retired  Norwich 
pharmacist  John  Newstead, 
whose  passion  for  salvage  took 
him  all  over  East  Anglia. 

The  top  priced  items  in  the  sale 
were  a  phrenologist's  head 
fetching  £1,980  against  ar 
estimate  of  £700-£l,000,  and  a 
mahogany  drug  run  which  went 
for  £1,045. 


Right:  Karen  Hughes,  a  sales 
assistant  at  Brian  H.  Price 
Dispensing  Chemist  in  Rhos, 
Wrexham,  is  the  latest 
NPA/Marion  Merrell  Dow  student 
of  the  month.  Karen  (second 
left)  was  presented  with  a 
certificate  and  a  £20  voucher  by 
Brian  Swain  of  Marion  Merrell 
Dow  (far  left)  and  John  Ridgway, 
secretary  of  the  NPA's  Clwyd 
Branch  (second  right).  Doris 
Jones,  who  supervised  Karen's 
work,  and  proprietor  Brian  Price 
were  also  present.  Karen  hopes  to 
begin  the  NPA  dispensing 
technician  course  when  the 
pressures  of  coping  with  a  young 
family  ease. 


Glaxo  gift 

Glaxo  have  given  the  University  of 
Sunderland  £50,000  to  buy  new 
computer  equipment  for  a  new 
building  which  will  house  the 
pharmacy  department. 

The  Flemming  Building,  due 
to  open  in  the  Summer,  will 
accommodate  pharmaceutical  and 
chemical  science  teaching  and 
research  on  a  single  site. 


An  aromatherapist  (centre),  who  took  part  in  the  "Stop  Smoking 
Information  Workshop"  talking  to  smokers  about  aromatherapy  as  an  aid 

to  smoking  cessation 


DEATH 


McDermott:  On  March  14  after  a 
short  illness. 

Sue  Sharpe,  head  of  the  law 
department  at  the  Royal 
Pharmaceutical  Society  of  Great 
Britain,  writes:  Tony  McDermott, 
the  Society's  inspector  for  South 
and  Mid-Wales,  studied  pharmacy 
at  Cardiff.  Following  his  pre- 
registration  training  at  Boots,  Mr 
McDermott  registered  in  1964. 

After  two  years  with  BDH 
(Wholesale)  he  began  his  career 
in  community  pharmacy  as 
pharmacy  manager  of  J.R.  Butler. 
In  1967  he  joined  Hagan  as  a 
branch  manager. 

He  stayed  on  after  Hagan  was 
bought  by  D.H.  Maddock  &  Co 
and  in  1975  became  area 
manager.  Two  years  later  he  was 
appointed  regional  manager  with 
responsibility  for  management 
and  training  of  staff  in  England 
and  Wales. 

In  1974  Tony  was  awarded  a 
Masters  degree  in  community 
pharmacy  and  joined  the 
inspectorate  in  January  1981.  At 


the  time  of  his  appointment  Ton 
was  described  by  one  of  hi 
referees  as  a  "conscientious 
sincere  and  determined  persoi 
who  will  prove  to  be  a  mos 
efficient  and  reliable  inspector". 

Tony's  care  for  the  professioi 
was  evident  in  his  work.  He  wa 
impartial  and  firm  when  dealinj 
with  breaches  of  legal 
professional  standards  but  hi 
was  also  careful  to  ensure  tha 
personal  circumstances  wer 
fully  taken  into  account  whei 
cases  were  considered. 

Outside  work.  Tony  was  firs 
and  foremost  a  family  man.  Ton; 
and  his  wife  Jean  were  keei 
gardeners,  and  enjoyed  music 
jazz  and  blues  and  reading.  Hi 
wife  Jean  and  his  three  daughters 
of  whom  he  was  very  proud,  wer 
very  close  and  supportive  durin, 
his  final  illness. 

Tonys'  colleagues  knew  him  a 
a  fair  and  and  thoughtful  man.  H 
loved  his  work  and  his  death  is 
sad  loss  to  the  Society  and  th 
profession  in  Wales. 
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vernight 
success 


Famlax  has  been  achieving  overnight  success 
in  the  gentle  relief  of  constipation  for  many 
years  now. 

The  crisp  new  packs  achieved  overnight 
success  of  a  different  kind,  dramatically 
increasing  O.T.C.  sales  from  the  moment  they 
appeared. 

And  ongoing  consumer  advertising  will 
ensure  this  trend  continues  —  naturally. 


m TORBET 

'  TADDCT  I  ADADATADICC 


Fam4ax 

The  Laxative  both  you  and  your 
customers  can  feel  comfortable  with 


AVAILABLE  THROUGH  YOUR  WHOLESALER 
Distributed  by 

Farillon  Ltd.,  Romford,  Essex  RM3  8UE.  Tel:  0708  379000. 


TORBET  LABORATORIES  LTD.  BROUGHTON  HOUSE,  33  EARL  STREET,  MAIDSTONE,  KENT  MEM  1PF.  TEL:  0622  762269.  FAX:  0622  764046 

Indications:  For  the  symptomatic  relief  of  constipation  Presentation:  Brown,  circular  chewable  tablets  containing  the  active  constituents  Yellow  Phenolphthalein  USP  120mgand  Rhubarb 
Powder  BP275mg  Dosage  and  Administration:  Adults  and  children  over  12  years  -  half  to  one  tablet  to  be  taken  daily  at  bedtime  Not  recommended  for  children  under  12  years  The  tablet 
may  be  chewed  or  crushed  and  taken  with  the  aid  of  water,  milk  or  fruit  juice  Side  Effects:  Phenolphthalein  -  Abdominal  cramps  may  occasionally  occur.  Allergic  reactions  have  been  reported 
Cardiac  and  respiratory  distress  have  also  been  reported  It  has  occasionally  caused  albuminuria  and  the  presence  of  free  haemoglobin  in  the  urine  Precautions:  Prolonged  use  should 
be  avoided  •  the  warning  "If  Laxatives  are  needed  every  day  or  there  is  consistent  abdominal  pain,  consult  your  doctor"  is  included  on  the  pack  Pack  sizes  Available  in  packs  containing 
12  or  30  tablets  RSP:  £1  32  for  30  tablets,  95p  for  12  tablets  PL  Number  0249/5052  R 


PRODUCT  INFORMATION 
Presentation  Canesten  10%  VC  is 
available  as  a  single  pre-filled 
applicator  containing  5g  of  10% 
clotrimazole  vaginal  cream. 
Caneslen  I  is  available  as  a  single 
vaginal  tablet  containing  500mg 
clotrimazole  and  an  applicator  in 
which  to  place  the  tablet  for 
insertion.  Uses  Candidal 
vaginitis.  Dosage  and 
Administration  Caneslen  10% 
VC.  Adults  Insert  the  contents  of 
the  pre-filled  applicator 
intravaginally,  preferably  at  night 
Caneslen  I.  Adults  Place  the 
Canesten  1  vaginal  tablet  in  the 
applicator,  and  insert 
intravaginally,  preferably  at  night. 
Children  Since  both  of  these 
products  are  used  with  an 
applicator,  paediatric  usage  is  not 
recommended.  Contra- 
indications Hypersensitivity  to 
clotrimazole.  Side-Effects  Rarely 
patients  may  experience  local 
mild  burning  or  irritation 
immediately  after  inserting  the 
cream.  Hypersensitivity  reaction 
may  occur.  Use  in  Pregnancy  In 
animal  studies  clotrimazole  has 
not  been  associated  with 
teratogenic  effects  but  following 
oral  administration  of  high  doses 
to  rats  there  was  evidence  of 
foetotoxicity.  The  relevance  of 
this  effect  to  topical  application 
in  humans  is  not  known. 
However,  clotrimazole  has  been 
used  in  pregnant  patients  for 
over  a  decade  without 
attributable  adverse  effects.  It  is 
therefore  recommended  that 
clotrimazole  should  be  used  in 
pregnancy  only  when  considered 
necessary  by  the  clinician.  If 
used  during  pregnancy  extra  care 
should  be  taken  when  using  the 
applicator  to  prevent  the 
possibility  of  mechanical  trauma. 
Accidental  Oral  Ingestion  In 
the  event,  routine  measures  such 
as  gastric  lavage  should  be 
performed  as  soon  as  possible 
after  ingestion  Pharmaceutical 
Precautions  Caneslen  10%  VC 
Do  not  store  above  25QC. 
Canesten  I  No  special  storage 
precautions  are  necessary.  Legal 
Category.  P.  Retail  Selling 
Price  £5  95  for  each  product. 
Product  Licence  Number 
Canesten  10%  VC  PL  0010/0136, 
Canesten  1  PL  0010/0083.  Date 
of  Preparation  August  1992. 
References:  1.  Cohen  L.,  Curr 
Med  Res  Opm  1985;  9  (8):  520-3. 
2.  Milsom  I.,  Forssman  L.  Am  J 
Obstet  Gynecol  1985;  152  (7/2): 
959-961. 
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IF  IT'S  THRUSH, 
RECOMMEND  CANESTEN 


Following  its  introduction,  Canesten  has  become  one  of  the 
most  successful  OTC  brands  ever. 

It  is  available  either  as  vaginal  cream  or  vaginal  tablet/ 
pessary,  which  gives  your  customers  the  choice  of  two 
presentations  of  the  same  effective  treatment  (over  90%  of 
all  women  successfully  treated  with  a  single  dose12). 

This  success  further  reinforces  Canesten's  position  as  the 
unchallenged  market  leader,  both  as  a  prescription  and  OTC 
therapy.  And,  given  the  reception  of  Canesten  by  your 
customers,  it  contributes  to  your  success  as  well. 

We  at  Bayer  shall  continue  to  support  you  with  heavy 
investment  in  advertising  and  a  complete  range  of  educational 
materials  for  consumers  and  your  staff.  To  make  sure  Canesten 
stays  ahead  of  the  field,  we  are  rolling  out  Canesten  TV 
advertising  in  many  more  regions  and  stepping  up  advertising 
in  women's  journals. 

Please  make  sure  your  stock  is  at  an  adequate  level;  and 
contact  us  for  a  copy  of  the  comprehensive  Professional  Guide 
and  other  educational  materials. 


Canesten 


clotrimazole 


